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of all Dallas fine car owners 
are Cadillac owners 


The key to this extraordinary success is our Serv- 
ice to you. From the continuing interest our Sales 
Representatives have in your driving pleasures... 
to the desire of our Service Craftsmen to see your 
car perform in the peak of condition... Service is 
the key to more than half of all the fine car sales 
in Dallas. 


The 1960 Lone Star Cadillac opens a new era of 
Silence, velvet smoothness and unexcelled per- 
formance. But, you have to drive it to believe it! 
Won’t you? Soon? 


LONE STAR : nilllac’ COM PANY 


2301-53 ROSS AVENUE ° DALLAS, TEXAS ° RIVERSIDE 2-7222 
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Mobils functional new station at Mockingbird Lane and 
Skillman Road is a working example of the many advantages of 
McAx prefabricated porcelain enamel paneling: 

e Permanence and durability e Structural superiority 

e Ease and speed of installation e Clean, flexible design 

e Structure may be dismounted and reassembled on another site 


Wifey. 4 


CORPORATION 


Let the revolutionary McAx prefabricated building answer 
YOUR needs: 
e Service stations e Restaurants 7 ¢ ENGINEERS 
e Cleaning establishments e Motels ¢ DESIGNERS 
e ANY commercial structure * MANUFACTURERS 





628 THIRD AVE., DALLAS 
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REPETITION OF IMPRESSIONS 


IS ONE OF THE MOST IMPORTANT 
FUNCTIONS OF ADVERTISING 


OUTDOOR ADVERTISING 


REACHES MOST OF THE PEOPLE 
MOST OF THE TIME 
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60 POSTERS 

STRATEGICALLY LOCATED 

THROUGHOUT DALLAS METROPOLITAN MARKET 

EFFECTIVELY REACH 746,400 PERSONS PER DAY 

AT A COST OF APPROXIMATELY 10.9 CENTS PER THOUSAND IMPRESSIONS 


MIDDLETON, Ine. 


3505 Turtle Creek Bivd. 


PO. Box 6624 DALLAS Telephone LA 1-2119 
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“John, what’s the best bank in Texas?” 


“You mean, of course, the most helpful bank in Texas 
... for us, it’s Texas Bank & Trust Co. of Dallas.” 
This enthusiasm for Texas Bank is shared by many 
other industrialists ...men who have turned to us 


for financing to...expand facilities... modernize 


existing equipment...or incorporate additional TH XAS 
services into their operations. These men profited by B ANK 


taking advantage of the skill and experience of our 
AND TRUST CO. OF DALLAS 


industrial specialists. Have you? 


PHONE RIVERSIDE 1-9141 / MAIN AND LAMAR / DALLAS, TEXAS / MEMBER F.D.I.C. 
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Established 
Sanger Bros. 


153/ 


Opened Dallas Store in 1872 


] 079 Huey & Philp 


Company 
Wholesale Hardware, Hotel and 
Restaurant Supplies & Equipment 


1874 wc 


W. C. (Dub) Miller 


Real Estate and Insurance 


| 675 Dallas Transfer & 


Term. Whse. Co. 


Warehousing, Transportation, 
and Distribution 


1870 cron 


Cochran 


Insurance Managers 


1885 Mosher Steel 


Company 
Structural Reinforcing 
Stee! and Machinery Repairs 


$89 J. W. Lindsley 



















& Company 


Real Estate and Insurance 


1892 company 


Company 
Printing, Lithographing, and 


Embossed Labels 
19 Oriental Laundry 
and Cleaners 
Finer Laundering, Cleaning, 
and Fur Storage 


1897 rnin 


Furniture Co. 


Dallas’ Oldest Furniture Store 
Sausage Fac., Inc. 
Quality Meats 
1898 Printing Company 
Prinitng, Lithographing, Engraving, 


| bgt Rudolph’s Mkt. & 
Etheridge 
Office Supplies 





HIS 1893 photograph of the Mosher Foundry, located at 315 Lamar 

near Cadiz, provides background for Dallas industry in another era 
and the seventy-fifth anniversary of the Mosher Steel Company. On 
March 27, 1885, Theodore Mosher, a successful machinist from Peoria, 
Illinois, opened the Mosher Manufacturing Company in half a 35 by 60 
ironclad warehouse at the corner of Market Street and Pacific. The first 
business of the firm was repair of steam engines. Later expansion in- 
cluded a foundry — and Mosher cast-iron store fronts and steel beams 
are part of many Dallas pioneer buildings. The firm began its Houston 
expansion about 1907 and was almost wiped out in the Dallas flood of 
1908. The firm continued to grow and expand and by 1918 employed 
360 men in their Dallas Plant. Keeping up with progress in the steel in- 
dustry, the firm expanded into welded steel construction in the late 
twenties. During World War II, and after, the firm expanded its horizons 
to national and international proportions. Today — under a third gene- 
ration of Mosher Family management, the firm is one of the nationally 
recognized steel fabricators of the Southwest and has contributed to 
three-quarters of a century of industrial development in Dallas. Lawrence 
B. Jones of Dallas is current president of Mosher Steel Company. 


Business Confidence Built on Years of Service 


Old firms, like old friends, have proved their worth by dependable 
service through years of prosperity and adversity. The business 
pioneers listed on this page have played an important part in bulld- 
ing Dallas. They have met the challenge of economic change through 
decades of sustained operations. They are counted as “old friends” 
by thousands of satisfied customers in the Dallas Southwest. 











Established 
1899 Seay & Hall 
All Lines of Insurance 
190 The Murray Co, 
of Texas, Inc. 
Carver Cotton Gin Division aa} 
Boston Gear Works Division 1 
Industrial Supply Division 1907 
190 First Texas Phar- 
maceuticals, Inc. 
In Dallas Since 1903 
1902 Hunter-Hayes 
Elevator Co. 
Passenger, Freight and Home 
Elevators 
190 Republic Insur 
Company 
Writing Fire, Tornado, Allied Li 
Inland Marine, and Automobile 
Insurance 
1904 Burton & Wil 
“Insurance Experience that Se 
1906 Hesse Envelope 
Company 
Manufacturers of Envelopes 
and File Folders 
1905 Rubenstein & 
Sons, Inc. 
Gulf Princess, Ready To Fry 
Breaded Shrimp 
lady Rite Shelled Pecans 
1910 Moser Co. 
Realtors 
Industriel and Commercial 
Leases and Sales 
191] Graham-Brown 
Shoe Company 
Manufacturing 
Wholesalers 
19] Koch & Fowler 


and Grafe, Inc. 


Consulting Engineers 
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RINCIPAL TERMINALS: 


e LUFKIN 
e MARSHALL 
e MEMPHIS 


e KILGORE 
e LITTLE ROCK 
e LONGVIEW 


e FT. WORTH 
e HENDERSON 
e HOUSTON 


e BEAUMONT 
e CHICAGO 
* DALLAS 


EAST TEXAS MOTOR FREIGHT 


‘GREAT LAKES TO THE GULF’ 


PERENNIAL AUDIT... 

To T. J. Nunn, complex freight classifications and tariffs 
are as familiar as your phone book. Through his Auto- 
matic Refund Department passes every East Texas Motor 
Freight bill for inspection and audit. His department's 
first-line, full-time duty: to make certain each customer 
is correctly billed. If an overcharge is found, ETMF's 
automatic refund system immediately goes into effect, 
making sure the shipper is repaid promptly and auto- 
matically — usually before the customer is aware of the 
discrepancy. East Texas Motor Freight watches out for 
your interests — quickly, fairly, efficiently. Customers can 
depend on ETMF. People working together....for youl 


e SHREVEPORT 
e TEXARKANA 
e TYLER 


e PORT ARTHUR 
e ST. LOUIS 
e SAN ANTONIO 











DALLAS 








is anybody looking... 


reading...listening °? 


and if they are, 
ARE THEY BUYING? 


If you asked the first ten people 
you met on the street what your 
company said in its ad in the 
morning paper or in its TV or radio 
commercial, how many could tell 
you? And if they could tell you 
what your company said... how 
many would be buyers of your 
products or services? An interest- 
ing experiment. You should try it 
some time. Or better yet, have 


ye 


‘tle 


Tracy-Locke Company handle your 
advertising. Here at TLC we con- 
duct continuing “How much—how 
good” studies to check the effective- 
ness of our clients’ advertising. 

Advertising appeals that do not 
sell are discarded. Appeals that 
work are stepped up. That's why 
Tracy-Locke clients get more sales 
producing advertising per dollar 
than their competitors. 


<\N 
2 


© 
ADN? 


Ss * 


Tracy-Locke Company, Inc. 
Advertising 


2501 CEDAR SPRINGS ROAD 


DALLAS, TEXAS 


privileged to serve these business leaders 


Mrs. Baird’s Bakeries, Inc. — Since 1929 


The Borden Company (Southern Division) — Since 1915 


Carbisulphoil Company — Since 1946 
Champlin Oil & Refining Co. — Since 1956 


Chance Vought Aircraft, Incorporated — Since 1952 
Collins Radio Company (Texas Division) — Since 1959 
Dallas Metropolitan Grand Opera Association — Since 1940 


First National Bank in Dallas — Since 1960 


The Frito Company — Since 1954 


Food Industries Company — Since 1960 


MARCH, 1960 


Haggar Company — Since 1941 


Jones-Blair Paint Co. — Since 1957 
NAVACO, Inc. — Since 1946 


Plastics Manufacturing Co.— Since 1954 
Southern Union Gas Company — Since 1958 
Southwestern Life Insurance Co. —Since 1960 
Southwestern States Telephone Co. — Since 1959 
Standard Fruit & Steamship Co.— Since 1957 


Vought Industries, Inc. — Since 1960 
Wyatt Cafeterias — Since 1959 





Imperial Sugar Company — Since 1926 





effective advertising 
begins with 


dedication 
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THE JACK WYATT .CO. 
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Inside DALLAS 


Top story in this month’s issue is a 
report on the just-released “Dallas Man- 





power Outlook to 1965,” a Dallas area | 
skills survey by the Texas Employment | 


Commission. Great things are forecast for 
Dallas in this survey. DALLAS presents 
just a few of these. 

» 

Three stories highlight this month’s 
theme of Dallas Graphic Arts. A feature 
on the container industry in Dallas points 
out the national stature that the city has 
in this field. Not only are there several 
multi-million-dollar container firms lo- 
cated here, but they are still expanding. 
A second story highlights the changes, con- 
solidations and expansions of the 50’s that 
have greatly changed the Dallas adver- 
tising picture. Finally, a report on the 
graphic arts follows the tremendous ex- 
pansion of this field in Dallas. 

va 

Dallas is one of the leading market 
centers of the United States by any meas- 
ure. Industrial Dallas, Inc., the organiza- 
tion handling the three-year national 
advertising campaign for Dallas has put 
a measure to the Dallas Southwest in a 
number of ways. Highlights of their find- 
ings are included in the first of a series 
of articles on the Industrial Dallas follow- 


up material. 
» 


Spring, a Dallas garden and the almost 
miraculous process of four-color printing 
produce this month’s beautiful cover. The 
Dallas garden scene was photographed by 
Walt Sisco. The strange geometric design 
presents the four-color process, showing 
how four separate printings of yellow, red, 
blue and black can combine to produce 
the entire rainbow. 
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HILTON PAINTER, PRESIDENT «+ 1509 MAIN © DALLAS 
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“WITH PUBLIC APPROVAL, ANYTHING IS POSSIBLE’ 














DALLAS / 3906 Lemmon Avenue / LAkeside 6-8751 / twx DL1088 
FORT WORTH / Texas Hotel Building / EDison 5-5077 / twx FT8124 
GALVESTON / 2221 Market Street / SOuthfield 3-4696 / twx GL7031 

SANTA FE / 115 Calle La Pena / 2-0821 / twx Santa Fe N M 595 


Teletype-connected affiliates in New York, Washington, Chicago, Los Angeles 
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ie The Republic National Bank 





Symbolic of the fabulous growth 
of the Southwest is the Republic 
National Bank Building, tower- 
ing 40 stories in the Dallas sky- 
line incorporating the newest 
concepts of modern styling. This 
edifice of aluminum and glass 
is the realization of forward 
looking policies which have 
raised the Republic from a small 
Dallas bank of 35 years ago, to 
one of America’s leading bank- 
ing houses.The Republic Nat- 
ional Bank was one of the first 
to install MUZAK ...in 1946 at 
the former Main Street Building. 
Today,in the new banking 
house, MUZAK* is a built-in cus- 
tomer service of this billion 
dollar financial institution. 








MUZAK* offers 4 unique scientifically 
planned features to combat worker 
tension. It is a specific kind of 
music which is ‘“‘heard but not listened 
to,"’ thus stimulates without distracting, 
and is programmed to suit the 
time of day, place and type of work 
activity. MUZAK* is a completely 
automatic system ...a flick of the 
switch starts the flow of 
planned music service. 
Find out what MUZAK* can do for your 
company. Call Tom Keese — 
Riverside 2-9257 today. 
No obligation, of course. 
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*MUZAK — 
Reg. U.S. Pat. Off. . 
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PIETY: 


Republic Writes Direct 
Agency Business in the 
Following States 


Arizona 
Arkansas 
California 
Colorado 
Connecticut 
Delaware 
IIlinois 
Indiana 
lowa 

Kansas 
Kentucky 
Louisiana 
Maryland 
Michigan 
Minnesota 
Missouri 
New Jersey 
New Mexico 
New York 
North Carolina 
Ohio 
Oklahoma 
Oregon 
Pennsylvania 
Tennessee 
Texas 

Utah 
Virginia 
Washington 
Washington, D. C. 
West Virginia 
Wisconsin 


Republic and Vanguard 
Write the Following 
Coverage 


Fire 

Extended Coverage 
Additional E. C. 
Windstorm 
Tornado 

Hail 

Inland Marine 
Physical Loss 
Broad Form 

Riot 

Civil Commotion 
Rents 

Explosion 
Automobile 
General Liability 
Burglary 
Earthquake 
Comprehensive Personal Liability 
Homeowners 










ANNUAL STATEMENT 
INSURANCE COMPANY 


DECEMBER 31, 1959 





REPUBLIC INSURANCE COMPANY 


ASSETS LIABILITIES 


Cash in Banks and Offices. ........... $ 3,185,312.20 Unearned Premium Rescrve $23,291,128.26 
*U. S. Government Bonds 6,796,672.42 
tI EN YO me py 956,401.30 
*Municipal Bonds 7,085,311.00 a ay 1,117,429.19 
*Public Utility Bonds................ 3,000.00 
*Industrial Bonds 8,590.78 Other Liabilities. ...... “a 803,451.06 
Mortgage Loans... .. 564,480.18 
Collateral Loans 338,180.07 
Savings and Loan Investments ....... 2,092,365.00 
tPublic Utility Preferred Stocks 1,337,956.00 
tIndustrial Preferred Stocks 1,315,450.00 
#Bank Stocks 6,531,243.00 Capital: 
tInsurance Stocks .. 1,834,579.00 Preferred 
Vanguard Insurance Co. $1.000,000.00; 
(a wholly owned Subsidiary) 2.115,381.43 
#Railroad Common Stocks 51,100.00 
tPublic Utility Common Stocks 1,003,749.00 Common 
tIndustrial Common Stocks 5.783,974.00 $4.200,000.00: .. 5,200,000.00 
Agents’ Balances Fer: 
(Not over 90 days) 1,773,704.79 
Premium Notes 2,002,229.87 Eamed Surplus .... 5,321,073.19 
Home Office Building 1,597,715.14 7 _ 
Eastern Department Building 86,653.87 
Pacific Coast Department Building... . 247,301.20 Policvholders’ 
Due from Reinsurers ........... 4 172,599.74 4 ee 
Other Assets 304,809.34 Surptus 20,41, 00.15 
$47 ,188,759.33 $47,188,759.33 


Reserve for Losses... ' 1,135,494.07 


{Contingency 
Reserve 


*Amortized. #V a as established by Insurance Commissioners Committee on Valuation of Securities. {Represents excess of market value of 
stocks over cost. U. Government bonds of the par value of $2,012,000.00 are on deposit with the Insurance Departments of various states io 


accordance with lew: 7 requirements, 





VANGUARD INSURANCE COMPANY 


A WHOLLY OWNED SUBSIDIARY 
ASSETS ' LIABILITIES 


Cash in Banks $ 639,619.05 Unearned Premium Reserve $2,265,157.28 
Us S. Government Bonds paren ey Reserve for Losses..................-. 1,198,040.53 
Kena, lay He nyo Reserv » = iahpsen 131,352.61 
tPublic Utility Preferred Stocks........ 209,500.00 Other Liabilities ; 233,440.06 
tIndustrial Preferred Stocks............ 171,500.00 } Contingency 
{Common Stocks................. ; 198,094.00 Reserve $ 52,882.40 
Agents’ Balances ( Not over 90 deve).. 584,981.16 Capital 1,000,000.00 
PE DENENRs Dau scbcovcdWeteseert 743,135.97 SR a .. 1,062,499.03 
Other Assets ____ 20,573.67 Policyholders’ Surplus. ........ .. 2.115,381.43 
$5,943,371.91 $5,943,371.91 


*Amortized. {Value as established by Insurance Commissioners Committee on Valuation of Securitics. {Represents excess of market value of 
stocks over cost. U. S. Government Bonds of the par value of $754,000 are on deposit with the Insurance Departments of various states in 


accordance with legal requirements, 





REPUBLIC insuRANCE COMPANY 


HOME OFFICE: - 2727 Turtle Creek Bivd., Dallas, Texas 


Pacific Coast Department Eastern Department Central Department (Chicago) 
675 South Park View 110 Fulton Street 6819-21 West North Ave. 
Los Angeles 57, California New York 38, New York Oak Park, lilinois 


OVER A HALF CENTURY OF PROGRESS 
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Firstmen cover the map 


P.O. BOX 6031, DALLAS, TEXAS © TELEPHONE: RIVERSIDE 8-5471 © MEMBER FEDERAL DEPOSIT INSURANCE CORPORATION 


14 


News travels fast with them... news about busi- 
ness growth and development in Dallas. These 
are Firstmen — officers of the First National Bank 
in Dallas who serve businessmen anywhere. 


Their mission is to keep distant firms in touch 
with the Southwest, its markets, trends, and 
opportunities. To one distant headquarters, 
Firstmen bring news of our labor supply and how 
it affects the firm’s Dallas branch. To another, 


FIRST NATIONAL BANK in Dallas 


Give us an opportunity 


they extend the bank services needed to smooth 
a Southwestern expansion. 


The First’s officers and services are continually 
at work to help local business grow as well. For 84 
years this businessman’s bank has said “Yes” 
to Dallas business needs. Call us, if you have use 
for the First’s news and knowledge. A Firstman 
can see you soon! 
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to say Yes! 
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DALE MILLER’S 


WASHINGTON 


The Strategy of the South 


On through the long and weary nights 
the beleaguered Southerners withstood the 
political siege, holding at bay their numer- 
ically powerful foe with an arsenal of 
words and parliamentary weapons, all art- 
fully employed. This was the filibuster, 
the talkathon of resistance, provoked by 
another of the deceptive measures which 
have long masqueraded behind the eupho- 
nious appeal of civil rights. And the long 
night watches became inevitable with the 
order for continuous round-the-clock ses- 
sions, the device which was supposed to 
break the stubborn Southern minority 
through exhaustion. In the galleries above 
the floor the curious gathered to watch; 
few believed that the struggle could last 
very long. 

But the days passed into nights, and 
the nights into days, with the Southerners, 
lackadaisically at ease, still in command. 
Undismayed by the fact that their effec- 
tive strength consisted of only eighteen 
men, they merely substituted strategy for 
strength, as they had done before. They 
divided their little army into three equal 
components of six men each, and assigned 
to each third a twenty-four hour tour of 
duty, thus permitting the other two-thirds 
a forty-eight hour stretch of sheer rest and 
relaxation. Having established this con- 
venient rotation, they then set out to tor- 
ment the enemy. 


Continuous sessions can be sustained, 
of course, only when a majority of the 
Senate is present, so the membership, per- 
force, was bedded down (or, to put it 
more accurately, cotted down) in the 
cloakrooms off the floor. But their South- 
ern colleagues, obviously lonely for their 
fellows in the great big chamber during 
the wee hours of the nights, systematically 
issued quorum calls, thus compelling them 
to tumble from their cots and shuffle fog- 
gily to the floor—where they were greeted 
each time by their Southern friends with 
unctuous apologies, and with, of course, 
another fusillade of words. 
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Meanwhile, the two-thirds of the South- 
ern forces who were always off duty did 
their bit to harass the enemy, merely by 
disappearing entirely for their forty-eight 
hours, and thus being unavailable to aug- 
ment the number responding to quorum 
calls. They simply melted away into the 
Washington nights and were not encoun- 
tered again. And to make life more sport- 
ing for the Sergeant-at-Arms of the 
Senate, in case that worthy were dis- 
patched to return absentees, in custody, 
to the floor, they affected an assortment 
of aliases, registering in various hotels 
under assumed names. In fact, one South- 
erner, with an obvious flair for the cloak- 
and-dagger life, registered simply, though 
provocatively, as “Margie.” 

Furthermore, it was unthinkable to any 
Southerner holding the floor that he 
should be so ingenuous and unimaginative 
as to do all his own work in prolonging 
the filibuster. Convinced that, man for 
man, a Yankee is no match for a Rebel, 
any more today than he was a hundred 
years ago, he set about conning his gulli- 
ble opposition into working for him. First 
he would deliver a chauvinistic address, 


then he would bait his peroration with ~ 


irresistibly debatable morsels, and finally, 
with acidulous wit, he would needle some 
vulnerable opponent into action. Before 
he was aware that he had been “had” the 
opponent would be fiercely orating his 
rebuttal, while the Southerner stood aside, 
sipping cool water and resting his larynx. 


Easiest of all for the Southern strate- 
gists to exploit were of course the presi- 
dential candidates, with whom the Senate 
abounds. So much national attention be- 
came focused on the Senate floor during 
the civil rights debate that even Messrs. 
Kennedy and Humphrey were induced to 
visit Washington, and, once there, were 
prevailed upon, unreluctantly, to “say a 
few words.” Each could do no less than 
to deliver a stirring address, and one chose 
to do so during the postmidnight hours, 


so both the press and the public could 
remark his unsleeping vigilance and spar- 
tan devotion to duty. 

Not content with generously offering 
their Northern colleagues thousands of 
words to listen to, the Southerners also 
tendered thousands of words to read. Cer- 
tain amendments were prepared and pre- 
sented, with the result that the original 
bill, which weighed less than an ounce, 
soon weighed eight pounds. And since 
nothing is more soporific than the metro- 
nomic reading of the whereases of legis- 
lation, it seemed only fitting that the 
somnambulists be summoned from the 
cloakroom from time to time to lend their 
collective ear. In no time at all the opposi- 
tion was bemoaning the “unholy hours” 
when the Southerners were accustomed to 
seeking their assistance in developing a 
thorough understanding of the bill. 

And so this tournament of wits and 
words wore on. But those who would look 
behind the mask of the filibuster would 
perceive that it always wears two faces. 
One is this satiric, wryly comical reflection 
of American political life; but the other 
is tinged with both tragedy and nobility. 





The faces of the filibuster: Both 
comedy and tragedy show behind 
the mask of civil rights struggle. 





There is a certain poignancy in this ardent 
resistance of the South, when all it can 
hope to gain in its recurrent struggles 
against its numerically powerful foes are 
moments of precious time. And there is 
a certain pathos, too, in the perceptible 
erosion of its strength and influence as 
the implacable years go by. 

Those who charge the Southerners with 
obstructionism must acknowledge that the 
measure which provoked the filibuster 
went far beyond the mere protection of 
voting rights which its sponsors pro- 
claimed. And they must understand, too, 
that the filibuster process is designed es- 
sentially not to combat the current legis- 
lation but to avert for a time the harsher 
measures sure to follow — for the appe- 
tite of their concocters has been shown to 
be insatiable. It seems inevitable that each 
time the challenge must be confronted in 
the years ahead the South will lose a little. 
And perhaps we all will lose a little, too. 
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FACTORY TRAINED SERVICEMEN 
COAST-TO-COAST 


it has been foremost in Mark IV policy to provide 
widespread distribution of gua/ified service personnel. 
Today there are approximately 2,000 Mark IV outlets 
covering 48 states. Each year hundreds of new 
servicemen attend schools 
conducted by Mark IV factory 
engineers. Wherever you go 
you are assured expert service. 


STRONG WARRANTY 


COVERS BOTH PARTS 
AND LABOR 


Mark IV's 90-day warranty (no 
rnileage limitation) covers defective 
workmanship or parts and the attend- | 
ant labor costs. Off season buyers 
receive an-extended warranty period. | 
These exceptionally generous terms 
are made possibile only by the high 
quality of Mark IV workmanship and 
design. ‘ig ‘ 
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WHAT TO EXPECT FROM A MARK IV 





Coolness, yes. But more. Dehumidification, for example...water by 
the quart is squeezed from the air...carrying dust and pollen with 
it. Windows shut out noise and buffeting wind. There’s a whole 
new climate in your car. No damp brows and windblown hair. No 
wilting of collars and dispositions. You're alert at the wheel... you 
arrive fresh... at your best. 


WAY MARK IV OUTCOOLS UNDER-THE- 
HOOD FACTORY INSTALLATIONS 


Designed for the hottest climates, Mark IV cools fast... you feel 
it the minute you start to roll. There are several reasons for its 
superior cooling, the simplest being that the cooling coil is in the 
passenger compartment. Located there instead of under the hood, 
it wastes nothing fighting engine heat. A// of its strong cooling 
capacity adds to passenger comfort. As a result many experienced 
owners, who first learned about car air conditioning 4 or 5S years 
ago with a Mark IV and have since tried factory ccoling, are now 
returning to Mark IV for their new cars. 


SPECIAL FEATURES OF THE MARK IV 


Quiet, powerful twin squirrel-cage siowers L4_o-mita-r 


instead of a noisy fan. Precise, as-you-like-it control of both tem- 
perature and air volume. Temperature control without cycling of the 
clutch. And probably most important, a zea/ously guarded reputation for quality. 
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... YOUR BEST GUARANTEE 
OF PERFORMANCE 


There is far more to a Mark IV than the sleek 
case that fits under the dash. A few of the 
major components are shown at the right. 





A compressor circulates and compresses the re- 
frigerant. While compact and light in weight, it 
has sufficient pumping capacity to handle a 
medium-sized house. Made of steel! or of tough 
aluminum alloy, the compressor is rigidly mount- 
ed and is driven from the engine crankshaft. it 
must be precisely mounted on the engine block 
by specially engineered brackets and braces — the 
designs varying for each engine and model car. 
A condenser, installed in front of the car radiator, 
dissipates the heat removed from the passenger 
compartment. Of all aluminum construction, it is 
exceptionally thin to prevent overheating, yet 
has great heat exchange ability. A c/utch is used 
by Mark IV only to turn the compressor on and 
off; consequently, there is very little wear on 
this component. Contrast this to some units that 
attempt to control temperature by cycling the 
clutch — such continual snap-on, snap-off action 
is naturally the source of much wear. The Mark IV 
temperature contro/ system is the patented Selec- 
trol vaive. it regulates cooling coil temperature 
by modulating the flow of refrigerant — a gentie 
wear-free action. The evaporator is the technical 
name for the cooling coil. in a steel case — ordi- 
narily under the dash — it is away from engine 
heat, thus providing maximum effectiveness. 


And there are many other components. Each must be in proper balance with A. Condenser D. Selectrol ( 
the rest and each must be designed for solid performance, long life, and eco- 


nomica! installation. This is where Mark IV engineering stands out. Auto B. Compressor E. Evaporator (ir | A 
air conditioning is not a sideline with Mark IV engineers. Producing a superior : 7) 
unit is the sole purpose of their work. C. Clutch F. Mounting brackets 
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Dallas Manpower Outlook to 1965 


Dallas industries will grow at a faster 
rate in the next five years than the nation’s 
industry will grow in the next 10 years. 
This was just one of the challenging facts 
contained in the Dallas Metropolitan Area 
Skill Survey Report, “Dallas Manpower 
Outlook to 1965.” The authoritative report 
was prepared by the Texas Employment 
Commission. 

Making the report even more impres- 
sive is the fact that some 1,500 employers 
and schools in this area contributed vital 
information. Included in all figures were 
the four-county Dallas Metropolitan Area 
of Collin, Dallas, Denton and Ellis Coun- 
ties plus adjacent Rockwall County. The 
survey has been 10 months in process. 

Primary growth yardsticks for the five- 
county area include: 

Population —21% increase from 
1959’s 1,041,900 to 1,264,000, a gain of 
almost a quarter-million by 1965. 

Industrial Employment — An increase 
from 405,150 to 522,265, almost 29%. 

New jobs to 1965 — A net expansion 
in employment of 117,000. Deaths, retire- 
ments and other withdrawals from the 
present work force will make a total of 
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by Hal Dawson 


over 169,000 jobs that must be filled by 
1965. 

Downtown Dallas Employment — Cur- 
rent employment in the Central Business 
District, estimated at 129,000 will increase 
by some 20,000 in five years. 


Dallas Chamber officials were particu- 


larly impressed with the growth figures for 
Downtown Dallas, in contrast to the na- 
tional trend that is seeing downtown areas 
lose employment and decay. 

While the TEC survey saw no shortage 
of labor for Dallas, they did forecast short- 
ages in various occupational skills unless 
training programs are increased during the 
coming years. In presenting the report 
to Chamber President L. T. Potter, Mau- 
rice Acers, commissioner representing 
employers on the TEC, said he was certain 
that Dallas could meet this challenge. 

The report included a comprehensive 
program of recommended action that is 
now being studied by the Educational and 
Industrial & Economic Development Com- 
mittees of the Chamber. 

A chart used to illustrate the presen- 
tation of the report (included in this 
article) pointed out that the nation’s popu- 


lation will grow 15% in 10 years. The 
Dallas population will jump 21% in five 
years. 

The number of workers in the nation 
will grow faster than population itself, 
about 20% in 10 years. The Dallas resi- 
dent labor force will increase at this same 
rate in just five years. 

Jobs in the Dallas construction industry 
will gain in five years at nearly four times 
the 10 year rate for the nation as a whole. 

The fastest rate of growth will take 
place among professional and technical 
occupations, particularly among engineers, 
scientists and skilled technicians — almost 
40% by 1965. 

Estimates of population for 1965 repre- 
sent increases over 1959 of some 10% for 
Collin, Ellis and Rockwall, and of over 
12% for Denton. These increases, to- 
gether with those of fast-growing Dallas 
County, will result in a 1965 population 
total for the five-county area of approxi- 
mately 1,264,000, an increase of some 
220,000, over 21% in five years. 

The resident labor force of the area is 
expected to grow from 437,890 to 527,- 
400, which represents a 20% increase. 











Many factors will affect the composition 
of this labor force. Longer school tenure 
will reduce the ratio of labor force to pop- 
ulation, as will retirements, early mar- 
riage of more young girls, and an increas- 
ing birth rate among young married 
families. Offsetting these are such factors 
as increased ratio of young workers to 
the total population, increased longevity of 
the older worker, and the economic need 
for many mothers to add to the father’s 
income. A large part of the population 
increase in Dallas County will be brought 
about by in-migration, both intra- and 
inter-state. This migration will be one of 
jobseekers, many without spouses or de- 
pendents, and this too will have a decided 
effect on labor force-population ratios. 

Not only will Dallas furnish jobs for 
its own residents, but commuters into the 
county will continue to increase. Of the 
27,675 residents of outlying counties esti- 
mated to have been commuting to work 
in Dallas County in 1957, over one-third 
came from Denton, Collin, Ellis and Rock- 
wall Counties. This ratio is expected to 
continue to 1965, when an estimated 50,- 
400 workers will be commuting to their 
employment in Dallas County. 

On the other hand, out-commuting 
from the five-county area under consider- 
ation by 1965 will be insignificant, totaling 
only some 9,000 workers. The largest 
numbers of these will be traveling only a 
few miles just across county lines from 
Dallas and Denton to Tarrant County. 





The stepped-up commuting anticipated 
has a significant dual implication. Popu- 
lation growth in Collin, Denton, Ellis and 
Rockwall counties will be accelerated by 
a trend toward suburban living. At the 
same time, to become more accessible to 
the source of commuting workers, more 
and more new industry will tend to locate 
in the fringes of Dallas. County and in 
Collin, Denton, Ellis and Rockwall 
Counties themselves. 

Both population and new industry — 
interdependently — will mushroom 
throughout the entire Dallas Metropolitan 
Area as the result of easy accessibility of 
the labor supply. Ease of inter-county 
commuting, and of travel from one ex- 
treme section of Dallas County to another, 
will be largely accountable for the dis- 
persion of both industry and workers. 

The anticipated decline in the area-wide 
importance of agriculture is indicated by 
the decrease in farm employment by 2,000 
workers within the next five years. A sec- 
ond decline is forecast in the employment 
of domestics in private households. 

The forecast of employment of non- 
farm, nondomestic workers for the five- 
county area shows an increase from 
405,150 currently to 522,265 by January, 
1965. Applying current percentages of 
self-employed workers to this 1965 figure 
would indicate that in five years about 
475,000 wage and salaried workers will 
be employed by Dallas Metropolitan Area 
industry. 


DENTON 





Reversing the trend found in large met- 
ropolitan areas where decentralization of 
employment is in full swing, forecasts for 
the Dallas downtown area indicate a 
steady growth to 1965. While the rate of 
increase in employment (15.8% ) is lower 
than that for the metropolitan areas as a 
whole, (28.9% ) this is to be expected in 
any fast growing metropolis where sec- 
tions already heavily industrialized tend 
only to maintain their employment level 
and most of the increase is found to occur 
in more under-developed outlying com- 
munities. 

In 1959 a total of nearly 130,000 
people was employed in this section and 
1965 estimates place that total at almost 
150,000. 

The more significant implications of the 
employment trends forecast are these: 

The most prominent development will 
come about in the professional services 
and government industries. Adding 5,400 
workers, gains in this industry group will 
account for one-fourth of the entire five- 
year rise in employment throughout the 
business district. 

In the downtown area, employment in 
construction will advance at a faster rate 
— percentage-wise — than will construc- 
tion employment for the metropolitan area 
as a whole. The sharp uptrend in construc- 
tion jobs (50%) points to the continued 
emphasis on locating, expanding and 
modernizing business and office buildings 
in downtown Dallas. | 





EMPLOYMENT GROWTH 
BY COUNTIES 


Employment gains are forecast for each of the five counties 
in the TEC study. Largest numerical gain, of course, will come 
in Dallas County, but the other four counties will all have 
large percentage gains in their employment. Not only will these 
five counties furnish jobs for their own residents but for other 
areas too. Into this five-county area by 1965 will come large 
numbers of commuters, principally from Tarrant, Kaufman 


and Grayson Counties. 
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The steady growth of wholesale and 
retail trade in the business district — de- 
spite developments in outlying shopping 
centers — will be accentuated with the 
addition of 3,100 workers in downtown 
establishments. 

Located in downtown Dallas already is 
over 60% of the metropolitan area’s em- 
ployment in finance, insurance and real 
estate. By 1965, this industry group will 
draw another 2,600 workers into the 
Dallas Central Business District. 

With virtually every industry employ- 
ing workers, some 150,000 people will be 
working in Downtown Dallas by 1965. In 
1959, employment in the business district 
accounted for almost one-third of all em- 
ployment in the entire metropolitan area. 
With more than 20,000 additional people 
being brought into its work force, the 
Dallas Central Business District will con- 
tinue to hold its dominant position with 
respect to concentration of the area’s non- 
manufacturing employment. 

Take-off point for this current survey 
was the data made available by the 1957- 
58 Place of Work-Place of Residence sur- 
vey also conducted by the TEC with 
Chamber cooperation. The employers of 
Dallas who had participated in this earlier 
study were used as the sample participants 
for the Skills Survey. When the additional 
counties, Collin, Denton and Ellis, were 
officially added to the Dallas Metropolitan 
Area by the U. S. Bureau of the Budget 
during the survey, the TEC immediately 
included them. The Dallas Chamber was 
a cooperating sponsor of the report. 

Although it is not an official part of 
the area, because 45% of Rockwall Coun- 
ty’s resident nonfarm labor force is em- 
ployed in Dallas County and because its 
economy is so closely intertwined with 
that of the Dallas Metropolitan Area, 
Rockwall was included in the area sta- 
tistics. 

The total sample processed covered 
138,796 workers from which estimates 
and findings covering a five-county current 
employment of 405,150 have been tabu- 
lated in the report. TEC officials estimate 
that they contacted 50% of the major 
manufacturing employment in the area. 

Mr. Acers said that the TEC placed 
complete confidence in the accuracy of 
the report with maximum error only 2%, 
plus or minus. 

Basically, the study presupposes that 
the trends and experiences of the past 
few years will continue through the fore- 
casting period to 1965. Major assumptions 
are: 

That the world political and economic 
situation will remain in its present state 
of instability. 
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That high levels of national economic 
activity and fairly tight national labor 
situations will continue to form a back- 
drop for the Dallas Metropolitan Area’s 
economic expansion. 

That the flow of permanent immigrants 
from other counties of north, east and 
central Texas will continue. 

That the population of the five-county 
Dallas Metropolitan Area — currently es- 
timated at 1,041,900 will increase by the 
end of 1964 to 1,264,000 which represents 
a growth of slightly over 21%. 

Employers were furnished a map out- 
lining the economic areas and were re- 
quested to show their current employment 
and their 1965 anticipated employment 
by these thirteen geographic sub-divisions. 
Decentralization, branch locations and re- 


and Carrollton. With a 1959 employment 
of 9,635 this area is forecast to grow 
242.5% by 1965 to an employment of 
33,000. 

Schools and training agencies will sup- 
ply the Dallas Metropolitan Area labor 
force with a nucleus of 73,265 trained and 
partially trained workers over the next 
five-year period. 

This is the training composition of the 
newly-trained workers entering the Dal- 
las Metropolitan Area labor force over the 
next five years: 

11,720 will be high school dropouts; 

18,550 will be high school graduates; 

41% will have had some high school 
training. 

9,080 wil! have dropped out of business 
or vocational training; 


LABOR SUPPLY & DEMAND 






Service 


lerical 
Unskilled Clerica 


locations of main plants were reported in 
this way. 

It was this mapping technique that per- 
mitted the TEC to forecast the amount of 
growth for the downtown area, as well as 
various other areas. A copy of their map, 
with 1959 and 1965 employment for the 
12 areas of the county is included with 
this article. In the TEC survey, a special 
break-out of Section VI for the Central 
Business District was made. Section VI 
includes more than the downtown area. 

Although all 12 areas of the county are 
expected to grow in employment, most 
startling growth, according to the report, 
will be seen in Section II, which includes 
Richardson, Addison, Farmers Branch 


New Jobs To Be Created By 1965 


enter the Dallas area labor force upon 
leaving the school. The total includes 
drop-outs as well as graduates. Individuals 
expected to leave the area for work else- 
where, students who will continue their 
education in some other training estab- 
lishment, and individuals who will not seek 
work, are excluded. 

The total of 11,945 locals trained else- 
where represent students with Dallas area 
residences, enrolled outside the area in 
colleges and universities, who are expected 
to enter the labor market upon graduation 
or upon leaving school. Not all of them 
will return to their homes for work. On 
the other hand, there will be an unknown 
number of students whose home address 
is not Dallas at present, who will come to 
the area and seek work. The assumption is 
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1965 NEW JOB DEMANDS 
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(Figures include Collin, Dallas, Denton, 
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7.040 will be graduated in business or 
vocational training; 

22% will have had some business or 
vocational training. 

11,040 will be college dropouts without 
degrees; 

15,835 will be college graduates. 

37% will have had some college train- 
ing; 22% of all newly trained workers 
will be college graduates. 

These are five primary sources of labor 
supply: 

The total of 61,120 locally trained 
workers represents the training output of 
all local high schools, private schools, col- 
leges, business colleges, trade schools and 
other training establishments, who will 





Ellis and Rockwall Counties) 
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Sales M erial 
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that these two groups will tend to offset 
one another. For this reason, no estimate 
appears in the “Inmigrant” column cov- 
ering college and university students not 
Dallas area residents at present. 

Local re-entrants and new entrants, as 
a source of supply, is expected to yield 
some 18,000 additional workers within 
the five-year period. The group represents 
first, those young people entering the labor 
force without any high school education 
who have had no training qualifying them 
for any work other than manual or menial. 
They will simply be job seekers without 
job qualifications beyond those requiring 
physical strength or very routine actions. 
A much smaller second group will have 


DALLAS « 


MARCH, 1960 














EMPLOYMENT GROWTH BY COUNTY AREA 





on et em ee ae ee 








me 
= 











1959 
1965: 33,000 anal 





BRANCH 





; 


9,635 : 





1959: 76,510 
1965: 89,405 


1959: 36,400 
1965: 46,000 


1959: 153,650 


1965: 184,300 J 


1959: 30,725 


1965: 38,225 


XCEK 


Mme 1959. 22.590 
PS Seems 1965: 33,225 


* 4 





1959 
1965 


17,878 
20,225 


1959 
1965 


8,500 
11,780 





1959: 1,885 
1965: 2,965 








/ \ 
ff NN 
- 
. 
wa eS 
ROSE HILL 
; 
¥ 


Ps S J N NY 7 : 


1959: 2.900 


1965: 4,125 





SALCH ~ 
SPRINGS PF i ae 


WILMER 











had training qualifying them for the higher 
levels of service occupations. A_ third 
group consists of ex-workers who re-enter 
the labor market and older workers who 
go to work for the first time. 

Inmigrants, untrained and trained else- 
where, as a source of supply, is estimated 
to yield some 53,810 workers within the 
five-year period. Here again the types of 
worker supply breaks sharply into groups. 
Agricultural mechanization and lack of 
work opportunities in rural areas will 
bring about increased migration “to the 
city.” Many of these workers seeking em- 
ployment will be from central, east and 
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north Texas and while their training and 
experience levels will vary, they will, in 
the greater part, be individuals with little 
training and no industrial work experience. 

The fifth source of supply is made up of 
individuals who will reside outside the 
five-county area and commute to their 
places of employment. A great part of 
this total of 24,300 will come from Tar- 
rant and Kaufman Counties and will be 
employed in Dallas County. There will 
also be considerable commuting to Den- 
ton and McKinney from Grayson County. 
The distribution of the total by occupa- 
tional group is based both on the distribu- 


tion of new jobs becoming available and 
on commuters by occupations as revealed 
in the 1957 Dallas Place of Work — Place 
of Residence Survey. 

It is expected that the manpower needs 
of the area’s industry will be met numeri- 
caily. The total of 169,175 new jobs is 
off-set by a total of 169,175 job-seekers. 
So shown on the accompanying chart, by 
broad occupational group however, there 
will exist large deficits in every one ex- 
cept Unskilled and Service (listed as 
Other) and this offsetting surplus of 35,- 
730 will be made up almost entirely of 
unskilled laborers. —(¢ontinued on page 74) 
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(This is the first of a series of nine articles on the basic 
Dallas information brochures being used to answer initial in- 
quiries in the Industrial Dallas national advertising campaign. 
While many of the facts contained in the brochures are familiar 
to Dallas businessmen, each of the nine contains fundamental 
information that every Dallasite can use in selling the city. 
This booklet, “Dallas — Hub of a Booming Market,” contains 
22 statistical tables, four of which are presented in graphic 
form with this article.) 
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DALLAS MARKET 


D allas is the business capital of one of America’s fastest 
growing areas of opportunity — an integrated regional market 
whose gains in population, buying income, retail sales, and 
other economic indicators year after year outstrip the national 
average. 

This market area — the Dallas Southwest Region — consists 
of 21 states and Mexico, based on a survey of business done 
by 1,875 manufacturing, wholesale distribution, and business 
service firms operating out of Dallas. 

In the 11 states making up the primary and secondary 
markets of the Dallas Southwest Region are 35 million people 
who annually spend $50 billion for goods and services. 


WITHIN A RADIUS OF 100, 200, AND 300 MILES, DALLAS SERVES MORE CONSUMERS WITH 
GREATER BUYING INCOME THAN ANY OTHER SOUTHWESTERN CITY 


Population Effective Buying 
Jan. 1, 1959 Income 1958 


100-Mile Radius (Thousands 


of Dollars) 
DALLAS 2,524.1 4,217,738 
2nd City (Houston) 2,118.4 3,657,698 
3rd City (New Orleans) 1,869.5 2,682,511 


200-Mile Radius 


DALLAS 8,901,678 
2nd City (Oklahoma City) 8,862,527 
3rd City (Houston) 7,595,419 


300-Mile Radius 


DALLAS 12,627.0 18,447,537 
2nd City (Tulsa) 10,951.) 16,987,931 
3rd City (Oklahoma City) 9,913.5 15,588,959 


SOURCE: Sales Management's 1959 Survey of Buying Power 
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The rate of growth in manufacturing employment in the 
Dallas Southwest primary and secondary markets is twice that 
of the United States as a whole. 

The Dallas Southwest market includes a five-state primary 
area consisting of Texas, New Mexico, Oklahoma, Arkansas, 
and Louisiana . . . a six-State secondary area consisting of Colo- 
rado, Kansas, Missouri, Tennessee, Mississippi, and Alabama 
...and a 10-state tertiary area consisting of California, Ari- 
zona, Wyoming, Nebraska, Iowa, Illinois, North Carolina, 
South Carolina, and Florida, plus Mexico. 

The manufacturer looking for a highly concentrated “home 
market” will be interesting in the Dallas Urban District, a 
rapidly evolving interurbia complex within a 50-mile radius of 
Dallas ...and the Dallas Standard Metropolitan Area, which 
now includes adjacent Collin, Denton, and Ellis counties as 
well as Dallas County. 

The Dallas Urban District, embracing 9 counties, contains 
a concentration of people, buying power, industrial payrolls, 
merchandise distribution volume, and financial influence un- 
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equaled anywhere in the southern half of the United States 
east of Los Angeles. This nine-county district ranks twelfth 
nationally in population, as compared with standard metro- 
politan areas. In the Dallas Urban District are population to- 
taling 1,723,000 (est.) and annual retail sales of $2,275,839,- 
000. Sales Management estimates annual effective buying 
income of the district of $3,139,236,000. 

The Dallas Standard Metropolitan Area, expanded by the 
Bureau of the Budget in 1959 to include three counties con- 
tiguous to Dallas County, now has more than a million popu- 
lation and stands 19th among the 168 standard metropolitan 
areas. In the Dallas Standard Metropolitan Area population 
totals 1,031,000; retail sales amount to $1,479,071,000; and 
wholesale sales, largely concentrated in the City of Dallas, 
approximately $3 billion. 

Among the 20 largest metropolitan areas, Dallas ranks 15th 
in income per household but first in per household retail sales. 
Sales Management estimates annual buying income of the 
metropolitan area at $1,957,135,000. 


INDUSTRIAL EQUIPMENT AND SUPPLIES 


The Southwest’s phenomenal postwar industrial growth has 
made this region an increasingly important market for equip- 
ment and supplies used in manufacturing. 

Measured in terms of employment, manufacturing in the 
Dallas Southwest primary and secondary markets increased 
35.31% from 1947 through 1957, compared with 17.4% over 
the nation as a whole. In Texas, which has the largest manu- 


facturing employment of any Southwestern state, the gain was 
62.9%. 
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DALLAS... 
a Quality Market 


Size is all-important in the study of markets. 
And Dallas can surpass all but 11 other areas 
in total size — people, buying income, retail 
sales, etc. 

But there are additional factors to be con- 
sidered in the study of a market. One of the 
most important of these is “quality.” True, the 
market must be measured by the “mosts” it can 
muster, but these should be tempered by the 
“quality” features of the market. 

Dallas is one of the nation’s leading quality 
markets. Sales records of two local firms 
matched against national yardsticks go far 
towards proving that: 

1. Lone Star Cadillac was the nation’s lead- 
ing dealer in Cadillac automobiles in 1959. 


2. Carrier-Bock Co. of Dallas was ranked 
first distributor in the nation during 1959 in 
dollar volume of air conditioning sales for 
Carrier Corp. 

Since quality automobiles and air conditioning 
units hardly fall into the category of necessities, 
the records of these two Dallas firms are power- 
ful evidence of the high caliber of the Dallas 
market. 

The Lone Star distributorship covers 30 East 
Texas counties with 21 dealers. There are more 
Cadillacs sold in Dallas per capita than in any 
other.comparable market in the United States. 
The record of this firm is merely one aspect of 
the proved automobile sales potential of this 
area. Average daily sales in the Dallas auto- 
motive industry are $880,490, for a yearly total 
of $321,379,000. 

The Carrier-Bock Co., which serves 50 major 
dealers in North Texas, captured its national 


lead with a volume which surpassed $5 million 
in 1959. 


' Spanning a 60-county area of 2% million 
persons from Abilene to Tyler and Longview 
and from the Red River to Temple, Carrier- 
bock outstripped the commercial, residential 
and industrial air conditioning sales volumes of 
areas considerably more populous. These in- 
clude the New York market area with some 15 
million persons and the Chicago area with 10 
to 11 million. 


This company has scored a number of no- 
table firsts in the air conditioning field, with the 
aid of their “quality market.” It was in 1955 
that they became the first Carrier distributor to 
pass the billion dollar mark on resident:al air 
conditioning. 

These are only two of many examples that 
could be drawn to prove the depth and quality 
of the Dallas market. They go far, however, in 
showing that Dallas truly has more than size 
alone to sell its market area. 


Employment in metalworking industries in the Dallas 
Southwest climbed from 355,217 in 1947 to 542,563 in 1954, 
an increase of 52.7%, while employment in these categories 
over the entire country increased but 12.1%. 

From 1951 through 1957 the Dallas Southwest had an 
average expenditure of almost $1'% billion annually for new 
plants and equipment. 


OIL-GAS EQUIPMENT, SUPPLIES 


The wealth of the richest oil producing region in the world 
flows into Dallas. 

Dallas is the most centrally located metropolitan area in 
the vast Mid-Continent oil producing region. Approximately 
70% of the nation’s proven petroleum reserves are within 400 
miles of Dallas. Superb transportation services give better ac- 
cess to more oil producing areas from Dallas than from any 
other city in the region. 

Dallas oil field supply houses control 214 stores — 19% 
of the 1,126 in the nation. Approximately 614,000 barrels of 
Southwest oil production a day are controlled from Dallas, 
based on firms with more than 400 barrels of daily production. 

Oil industry firms in Dallas with a net worth of $1 million 
or above total 108 —the largest number in any U. S. city. 
These firms include 98 oil-gas producers, 5 companies in oil- 
gas production. 

“The Midwest Oil Register” lists 565 oil producers and 104 
drilling contractors in Dallas. 


BUILDING MATERIALS 


The Dallas Southwest — and especially the Dallas Urban 
District — should prove to be a richly rewarding market for 
building materials within the next decade as this region con- 
tinues to gain new industry and population. 

New industries moving into this area and existing industries 
expanding their operations will create a continuing demand for 
office, factory and warehouse structures and the materials 
needed to build and equip them. 


Thousands of new homes will be required to house new 
residents pouring into the Southwest and the new families 
being formed as the crop of war babies reaches marriageable 
age. These homes will represent a potential market for furni- 
ture, appliances, and all other types of consumer goods. 


Indications are that the construction pace in the 1960's will 
exceed that of the period from 1954 through 1958, when the 
Dallas Urban District ranked as the seventh largest area in 


the United States in new dwelling unit starts. The 11-state 
Dallas Southwest primary and secondary market in this 5-year 


period accounted for approximately 15% of the nation’s total 
construction volume... approximately 15% of the family 
dwelling units ... and approximately 20% of the total value of 
engineering awards. 


FARM MACHINERY AND EQUIPMENT 


Dallas is the Southwestern Center for processing, distribut- 
ing, and servicing farm machinery and agricultural equipment. 
Approximately $50,000,000 worth of farm machinery is sold 
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annually through Dallas firms. In 1957 the estimated 698,000 
farms and ranches in the Dallas Southwest had gross farm 
product sales of $3,472,701,000. Production expenses totaled 
$2,722,800,000. 

Southwestern farms, while decreasing in number, are be- 
coming larger and better mechanized. They offer an excellent 
market for specialized equipment, especially irrigation and soil 
conservation machinery. 


THE FOREIGN MARKET 


Dallas is Latin America’s most accessible complete market 
center in the United States. This city always has enjoyed a 
close association with Latin America, particularly Mexico, 
because of traditional trade routes and community of interests. 

Air travel has made Dallas the first stop — and frequently 
the only stop—in the United States for Latin American 
businessmen. Here they find the consumer goods, industrial 
equipment, financial clearing house, and entertainment they 
seek. Dallas’ understanding of Latin American trade is equalled 
in few cities. 


As a result of modern air travel, a business executive in 


Dallas can have breakfast at home and lunch in Mexico City. 

Numerous national concerns have taken these facts into 
consideration in their choice of Southwestern Cities, and have 
assigned Latin American territories to their Dallas branches. 


The World Trade Committee of the Dallas Chamber of 
Commerce works to help Dallas businessmen develop more 
business through foreign trade. In 1958 a classified World 
Trade Directory was published listing all Chamber members 
currently engaged in foreign trade and giving information on 
their products and services. Special promotion campaigns to 
strengthen ties with the Latin American market are undertaken 
from time to time. 

Important export items include cotton, other agricultural 
products, livestock and livestock products, petroleum industry 
equipment, electronic equipment, aviation equipment, general 
industrial machinery, road construction and excavating ma- 
chinery, metal working machinery, agricultural implements, 
laundry and dry cleaning equipment, butane and propane tanks, 
automobile air conditioning equipment, brake fluids, roofing 
felts and coatings, paints and allied products, drugs and medi- 
cines, various types of clothing, and technical services. 


DALLAS CHAMBER SURVEY OUTLINES THE DALLAS MARKET 


Dallas Chamber of Commerce survey findings showed the Dallas Market to be divided into Primary (solid black on map), 
Secondary (dark red) and Tertiary (light red) areas. Numbers are the number of Dallas firms doing business in the state. Per- 
centages are the per cent of surveyed firms doing business in the state. 
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KEYNOTES 
GRAPHIC ARTS 


Dallas’ graphic arts industry moves into the sixties with new 
plant installations and supply facilities that are transforming 
this city from a regional to a national graphic arts center. 
Significant in this Dallas development is the fact that more than 
11,000 people attended exhibitions in the Dallas Graphic Arts 
Center at the Olmsted-Kirk Paper Company in the past 12 
months. Exhibitions in this center, unique in the nation, in- 
cluded: The Financial World Annual Report Saow, The Na- 
tional Printers and Lithographers Exhibit, The Direct Mail 
Association Advertising Exhibit, The Dallas Advertising Artists 
Annual Show, The Exhibition of Typography and Design and 
the Southern Graphic Arts Association Show. 

Three important national conventions during the past two 
years focused attention on this city as an advertising and 
graphic arts center. In 1958, Dallas played host to the Adver- 
tising Federation of America and the Printing Industry of 
America. In 1959, Dallas entertained the National Association 
of Photo Engravers. 


Present expansion follows a decade of unprecedented growth 
in the Dallas printing industry. It is estimated that equipment 
and plant expansion and improvement in the Dallas printing 
industry during the past ten years exceeds $10,000,000. While 
this is not an impressive figure in terms of heavy industry, it 
must be remembered that with a few notable exceptions, print- 
ing plants are smaller industrial units. 

Max Clampitt of the Clampitt Paper Company, who ran a 
check on the Dallas printing industry last year, and cut figures 
to fit on the conservative side, estimates that out of 1,500 
printing plants in Texas, more than 250 are located in Dallas. 
This is more than any other metropolitan area in Texas and 
in excess of 25 per cent more plants than in the surrounding 
areas of Arkansas, Louisiana, Oklahoma and New Mexico. 


One of many trade exhibits, shown be- 
low, at Dallas Graphic Arts Center in 
Olmsted-Kirk Paper Co. 





Graphic arts expansion is an evolutionary rather than 
revolutionary process both as to equipment and personnel. 
Actual production requires skilled craftsmen who are not 
trained overnight. During the 1948-58 decade the number of 
printing employees in Dallas increased from 1,258 to 1,784. 
The printing employee payroll in Dallas increased from $3,- 
335,000 in 1948 to $7,290,000 in 1958. Production workers 
in printing rank third in the nation in hourly wages. The 
national average is $2.68 per hour. 

Largest and most impressive current addition to Dallas’ 
graphic arts facilities is the new plant now under construction 
by Miller Publishing Company at 2451 Stemmons Freeway. 
This modern plant includes 40,000 square feet on its ground 
floor and 6,000 square feet on its second floor. A new five-color 
Cottell rotary press is now being installed in this plant and 
is expected to be in operation about August 1. 

This huge high-speed press will be used primarily for long- 
run process printing and printed labels for the canned food 
industry. Almost half a city block in length, the press has a 
capacity of more than 400,000 labels per hour for as many as 
84 different customers, being printed simultaneously and of 
different sizes and quantities. This new plant will make Dallas 
a label center for more than 36 states in the nation. 

Another new Dallas addition is the new plant of the Roberts 
Litho Color Plate Co. which was opened for business in the 


Battery of photo-type machines and type technicians in sec- 
tions of newly remodeled Jaggars-Chiles-Stovall Plant. 


Trinity Industrial District in November, 1959. This 5,000 
square-foot trade plant has the latest equipment for color sep- 
aration, negative and positive work, step and repeat machine 
work and makes all types of plates from the smallest to the 
largest 58-inch by 77-inch tri-metal plates. A Texas corpora- 
tion, this plant is a branch of the Roberts Engraving & Litho 
Plate Company of Los Angeles. 

Installations of this type and others point up the growing 
importance of Dallas as a trade center for the printing industry. 
Already the largest typesetting center in the South, two of 
Dallas’ largest typographers have recently finished expansion 
programs. Jaggars-Chiles-Stovall has just completed a building 
program that adds 14,000 square feet to their plant. This in- 
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cludes extensive improvements in their shop, offices and 
customer service facilities. John A. Scott & Co., another leading 
Dallas typographer, has also completed an extensive remodeling 
program with additions to customer service facilities. Em- 
ployment here has increased about 15 per cent during the past 
year. 
The Melton Printing Co. has recently purchased an adjoining 
building which has been remodeled and tied in with their ex- 
isting plant to virtually double their floor space and provide on 
more shop and office room. BS Magnetic Ink Presses, shown above, in Exline- 
Dallas continues to expand its position as the major envelope Lowdon Company Plant. This firm occupies 
production center in the South. U. S. Envelope, Hesse En- 25,000 square feet and employs 100 people. 
velope, Texas Envelope Co. and others operate major plants saat 
here. During the past three years, Texas Envelope Co. reports 
a 50 per cent increase in business. This firm occupies a 45,000 
square foot plant at 2512 Hawes and has about 80 employees. 
A division of Carpenter Paper Company, it serves a large part 
of the Southwest from Dallas and operates two shifts. Most 
of this firm’s expansion has been during the past ten years 
and it began operations in 1948. Texas Envelope Co. has a 
capacity of more than a million envelopes daily. 
Production of composition books, loose leaf note books and 
other school items is also big business in the Dallas graphic 
arts industry. The Southwest Tablet Manufacturing Company, 
located at 2110 Corinth, produces more than 3,000 items in- 
cluding Aladdin School Papers, Skyblen Social Stationery, 





New multiple-color label press under construc- 
Photoengravers, shown below, working at battery of Dow tion in plant of Miller Publishing Co. on Stem- 
Etchers in Blanks Engraving Co. plant. mons Expressway, shown above. 
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Upper photo shows section of Southwest Tablet 
loose leaf school covers and other items. This firm uses multiple Co. bindery. Part of new Roberts Litho-Color 


carloads of paper a month, operates 15 presses of various types, Plate Co. plant, shown below. 
as well as ruling machines and other special equipment. - , 
Operating two shifts with some 140 employees this plant covers 
approximately 65,000 square feet. It serves the Southwest ter- 
ritory on national accounts and merchandises its products 
through chain stores and major wholesalers. 
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Dallas also continues to grow as a paper supply center with 
established firms expanding and new firms moving in. Latest 
to enter the Dallas market is the General Paper Corporation 
of Texas located in Brookhollow Industrial District. This firm 
occupies a 16,000 square foot building and has storage capacity 

(Continued on page 72) 
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Recent rapid expansions of the metal industries in and around 
Dallas prompted the American Society for Metals to hold its 
2nd Southwestern Metal Exposition and Congress in this city 
May 9-13. 

Allan Ray Putnam, managing director of the engineering 
society of the metals industries, announced that the show will 
be in State Fair Park and the Congress in the Sheraton-Dallas 
Hotel and other locations. First of these dual technical-educa- 
tional events was in 1958. 

The society, which consists of top metal engineers and 
scientists throughout the United States, has 31,000 members 
in its 114 chapters. One of the chapters, known as the “North 
Texas,” serves this area with Stephen Maszy, of Arlington, 
serving as chairman for the current year. 

Mr. Maszy heads a host committee which expects to receive 
plant heads, metals and other engineers and purchasing agents 
from all parts of the United States. 

As Dallas is the center of an intensive metal fabrication 
area, Mr. Maszy expects most of the attendance to be attracted 
from metal centers within 600 miles from here. 

This includes all of Texas, as well as New Orleans, Birm- 
ingham, St. Louis, Kansas City, Wichita, Tulsa, Los Alamos, 
Albuquerque, Pueblo and Denver. 








Second South- 
western Metal Expo- 
sition to be given 
May 9-13 in State 
Fair Park, Dallas, by 
American Society for 
Metals, will have 
scenes like this. 
Photo shows one of 
the packed aisles of 
first ASM Southwest- 
ern metal show given 
in the same location. 


Exposition exhibits, Mr. Putnam says, will be educational 
for all members of the metal industry. Metals engineers and 
others with production problems have been advised by Mr. 
Putnam to visit the show. There they can talk face to face with 
leading engineers from every section of the United States. 

Particularly, the show will be rich in suggestions on selecting, 
fabricating, testing and applying metals for industrial and 
defense purposes. It will delve deeply into such processes as 
welding, cutting, heat treating, finishing, tooling and machining. 

Essentially, the show’s aim, says the Society’s managing 


34 


director, is to drive home suggestions on expediting production, 
increasing economy and elevating quality. 

Likewise, the Metal Congress will be educational. It will be 
addressed by authorative research men, engineers and educa- 
tors. They will come from important plants, government 
agencies and universities. 

All are programmed to describe immediately applicable 
techniques and findings, expected to go far in advancing the 
use and fabrication of metals throughout the Southwest. 

Both show and technical sessions, Mr. Putnam says, will 
serve the aircraft, missile, space vehicle, rocket, electronics, 
instrument, chemical and petroleum industries of the vast area 
surrounding Dallas. Metals for the oil field, refinery and pipe- 
line will be discussed. 

Mr. Putnam states that recent great increases in the metals 
industry were cited by the Industrial Department of the Dallas 
Chamber of Commerce, showing 565 advanced metalworking 
plants in Dallas County, employing 42,875 persons. 

Expansions in metalworking, he said, also have been noted 
in nearby cities, including Fort Worth, Arlington, Abilene, 
Garland, Grand Prairie, Carrollton, Irving and Houston, all 
of which are expected to send large groups of metal experts 
to the Exposition and Congress. 

North Texas Chapter of ASM, which Mr. Maszy heads, 
includes approximately 376 members, all supervising metal 
fabrication, application and testing in major plants of the area. 

Meetings of the Metals Congress will be broken into half- 
day sessions. 

Carrying out its policy of disseminating information on 
metalworking, ASM announces thousands of admission-invita- 
tions will be forwarded to technical engineers hereabouts, and 
more will be issued by exhibitors. 





Each admission-invitation will authorize the holder to reg- 
ister without charge to attend on all five days of the show. Those 
not having admission-invitations may register for the five days 
at the registration fee of $1. 

American Socitey for Metals Congress sessions will be wide 
open to interested plant heads, engineers and purchasing engi- 
neers without formality of registering. 

During the first three days of the Congress-Exposition, the 
Society for Nondestructive Testing will hold its own technical 
sessions in the Baker Hotel. 
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is one of our primary tools in evaluating the operations of our bank against the background 
of today’s national and international finance. Through research Republic keeps abreast of 
current trends in installment credit...the fluctuation of foreign currency... federal 
financial legislation... and other vital financial problems. Republic Bank’s extensive re- 
search facilities are available to you...to help serve you in all your banking needs. 
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OF DALLAS 
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Ray Davidson, Tracy- 
Locke Account Executive, 
going out on bread route 
to get first-hand informa- 
tion for agency client. 


Towers 
Mere 
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Dallas Advertising Agencies Work with 
Clients on a Down-to-Earth Basis. 





Section of offices of Clarke, Dunagan & 
Huffhines in the Rio Grande Life Building. 


By Tom McHale 


Advertising and the position of Dallas as the largest agency 
center in the entire South have been prime factors in the 
industrial growth of Dallas during the past decade. While 
modern advertising is based more and more on research and 
Statistical data, the size and scope of Dallas as an advertising 
center cannot effectively be presented on charts and graphs. 

Dallas’ advertising agency expansion during the fifties has 
been marked by the growth of a relatively small number of 
major agencies, by the entry of new organizations and by the 
Jack Wyatt, right, discusses an account opening and closing of offices representing top national agen- 
problem with Sam Price, left, vice-presi- cies. Growth of major Dallas industries, insurance companies 
dent and Richard Sloan, art director, at and other organizations has brought about more competition 
Jack Wyatt Agency. for large accounts. Turnover of agency-client relationships has 
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Charles Clough, merchandising manager for 
Semiconductor Components Division of Texas 
Instruments, center, discusses problem with Don 
L. Baxter, right and Raymond Schaeper, Baxter 
Agency Vice-President. 





Millard Dilg, Rogers & Smith Marketing Director, standing, 
conducts a marketing session with client and agency per- 
sonnel, above. 


been accelerated as big business becomes less personal. But 
Dallas moves into the sixties with a far stronger and stable 
agency situation than just ten years ago. 

The evolution of Dallas as a major advertising center 
goes back three and four decades when major accounts could 
almost be counted on the fingers of one hand. Expansion of 
more Dallas firms into regional and national advertising and 
the phenomenal growth of the Dallas metropolitan area has 
accelerated agency expansion. Multiplicity of media, notably 
TV, has brought about specialization within agencies and 
the complexities of marketing and exacting technical copy 
have all resulted in marked changes in Dallas agencies. 

Like Madison Avenue, Dallas advertising agencies are staffed 
by “old-pros” and bright young men. Dallas newspapers have 
served as a training ground for many older agencies. Wilson 
Crook, Morelle Ratliffe and John Peyton Dewey came from 
the Dallas Morning News. Sam Bloom, Neal Ferguson and 


DALLAS ¢« MARCH, 1960 





Members of Bevel Associates art and copy departments com- 
pare notes during a creative session. Left to right, Ed Jordan, 
artist; Darrell Johnson, artist; Copy Chief Larry Buchanan and 
Art Director Bill Sanders. 


others from the Dallas Times-Herald. Today, most Dallas 
agency executives have come up through the ranks in Dallas 
agencies or have been attracted to Dallas from Eastern organi- 
zations. “Front” and size are not necessarily criteria of value 
for client consideration. Agency operation is essentially the 
production of creative ideas that help sell goods and services. 
Even with top national agencies, the service a client gets comes 
back to the account executive or executives serving his account. 
And some agency operators prefer to stay on the conservative 
side and serve a small group of clients or specialize within one 
or two industries. 

More and more major clients are demanding “depth” and 
this trend is swinging the competitive pendelum toward the 
larger multiple-department agencies. That does not mean that 


top flight advertising men are not available in Dallas’ smaller 
(Continued on Page 76) 
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Packaging an 


d Containers 


Another Fast-Growing Segment 
of Dallas Graphic Arts Leadership 


The creative design, engineering and 
production of containers and packages, 
which sell products in the market place 
and protect them in transit, is a fast-grow- 
ing major Dallas industry. Little known 
outside trade circles are large Dallas plants 
that produce glamour packages for lin- 
gerie and hosiery, eye catching wrappers 
for such prosaic items as bread and bacon, 
colored frozen food packages for string 
beans and spinach, dainty gift boxes, 
carry-out cartons for soft-drinks well iden- 
tified with trade marks, sturdy and colorful 
corrugated containers for honey and pre- 
serves, and combination crates and cor- 
rugated boxes for stoves, refrigerators and 
major appliances. 

This complex industrial segment, allied 
with the Dallas graphic arts industry, is 
another magnet that is attracting business 
to Dallas from an ever-widening area. It 
includes design studios and small printing 
and die-cutting shops. It includes major 
plants that carry some of the biggest names 
in the paper industry. It encompases prod- 
uct identification that ranges from factory 
shipping containers to packages which are 
ultimately selected by consumers in drive- 
ins, department stores and super-markets. 

The story of Dallas’ growth as a pack- 
aging and container center goes back 
beyond the turn of the century to firms 
like Fleming & Sons, founded in Dallas 
in 1893 as the first paper mill in the South- 
west. It goes back 42 years to a small plant 
founded by Lawrence Pollock on North 
Lamar Street with 9 employees and to 
Dixie Wax Paper Co., founded in 1922. 
It includes the Gaylord Container Cor- 


Colorful array of special set-up boxes de- 
signed and produced in Dallas by Pollock 
Paper Company, shown in upper left 
photo. 


Wide variety of food packages and car- 
tons engineered and produced by Pollock 
Paper Company, upper photo. 


Partial view of Robbins, Caver, Page and Associates Design 
Studio, shown above. 


poration, which began operations in 
Dallas in the late twenties. It includes 
names like Owens-Illinois, Inland Con- 
tainer Corporation, Lane Container Cor- 
poration, Felvey Container Corporation 
and Olin Mathieson. It includes special 
printing and die cutting firms like Bunn- 
Staton Printing Company, and Accurate 
of Texas. 


While Datlas’ growth as an industrial 
center during the post-war years has at- 
tracted major plants representing giants 
in the paper industry, the growth and ex- 
pansion of Pollock Paper Company points 
up another Dallas success story in which 
a Dallas based management team has met 
competition from major sources and be- 


come one of the giants of the industry 
in the process. 


From a small paper box operation 
Started in 1918, Pollock Paper Company 
has expanded to national proportions. One 
out of four bread wrappers in the nation 
are produced in Pollock Plants, and it is 
the largest producer of bread wrappers 
in the nation. The block-wide press rooms 
and manufacturing facilities in its South 
Lamar plant are among the largest in the 
Dallas graphic arts industry, and its Dallas 
plants employ more than a thousand 
people. It operates two corrugated box 
plants, two folding-box plants and one set- 
up box plant in Dallas. In its wax paper 
division, it operates eight plants over the 
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nation with one in Dallas. Latest addition 
to its Dallas facilities is a completely in- 
tegrated corrugated box plant at Garland. 


Pollock produces waxed paper and 
cellophane wrappers for bread, rolls, 
cookies and frozen foods; folding boxes 
for ice cream, beer and baby powder; and 
set-up boxes for candy, fruit cake, lingerie 
and ladies’ dresses. It maintains an ex- 
tensive laboratory and research division 
in Dallas, an extensive art and design de- 
partment and an engineering division for 
its Dallas operations that manufactures 
special equipment for its waxed-paper di- 
vision. It has plants at Houston and 

a, Mineral Wells and distribution facilities 
: — ——— ee at other Texas points. 

= Outside Texas, Pollock has plants and 

offices in nine states. At Columbus, Ohio, 

we find Pollock’s only paper mill. At 

Middleton, it has a waxed paper plant and 

an end-label division for such items as 

bread wrappers. There are additional 

waxed paper plants at Birmingham, Ala- 

bama; Atlanta, Georgia; San Jose, Cali- 

fornia; and Seattle, Washington. A ware- 
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Mammoth multiple-color wax paper 
bread wrapper press, shown above, in 
section of Pollock Paper Company Lamar 
Street graphic arts complex. 


Front view of Gaylord Container Plant, 
Division of Crown-Zellerbach, on Kings- 
ley Road near Garland, right. 


Interior view of corrugated container op- 

eration at Lane Container Company new 

plant, shown below. 

house is located at Harrisburg, Pennsyl- 
vania, and sales and promotion offices are 
located in Chicago, New York, Los An- 
geles and Portland, Oregon. 

Sales figures of the Pollock operation 
reflect the growth of the box and packag- 
ing industry. In 1928, after ten years of 
operation, the firm reached the $5,000,000 
mark. By 1948, this had risen to $20,434,- 
000. Today, Pollock gross sales are over 
the $50 million mark, and Pollock Paper 
Company is an independent division of 
, lon ot sy: the St. Regis Paper Company, the third 
a ‘ a, % largest paper operation in the nation. 
: Lawrence Pollock is a director of St. 

— | ite de Regis. More than 1,800 employees work 

7 Z today in Pollock operations throughout 
. the United States. 

Dixie Wax Paper Co. is another volume 

Dallas producer specializing in flexible 


packaging. This firm is the world’s largest 
(Continued on page 68) 
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dvertising created and 
produced by advertising agencies, advertisers, artists and 
members of the Graphic Arts Industries in this area has 
achieved a high degree of excellence . . . and is constantly 


winning awards in national competition. 


To meet these standards of excel- 
lence, Jaggars-Chiles-Stovall continually strives to provide 
creators of advertising in this area the best typographic 
service available. To this end we have just completed 


an expansion and remodeling program. 


We invite you to make full use of 
these new and improved facilities and services available 


to you through... 


weggare- -Chiles-Stovall, Inc. 


522 Browder Street DALLAS 


RI 1-5501 


TYPOGRAPHY...Both Photographic and Conventional 
REPRODUCTION PROOFS « CAMERA MODIFICATIONS 
FILMOTYPE © NEWSPAPER MATS e¢« PLASTIC 
PLATES « STEREOTYPES « PHOTOENGRAVINGS 
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The 1960 Membership Committee, at 
their luncheon on March 15, reported 
365 memberships sponsored as compared 
to their quota of 480 for the same period. 
Chairman Bob Cullum stated, “we are not 
worried about our discrepancy as our 
committee was off to a late start this year, 
and with our traditional “one day” drive 
scheduled for next month, we expect to 
take up the slack.” 


As of March 1, the standing in the race 
for the President Potter Trophies remained 
the same as for February 1. In first place 
was Section #7 , Vice Chairman Charles 


Drive Announced 


Sextuple Life Member John J. Hospers takes over ‘‘Top Hand 





Trophy of the Year’’ award with 34 memberships from January 
1 through February 29. Mr. Hospers is also the elected repre- 
sentative of the Committee-At-Large group. 


J. Barrett, Jr. with 46 members; second 
place, Section #5, Vice Chairman Dawson 
Sterling with 40; and in show position, 
Section #2, Vice Chairman James Cau- 
then with 38 memberships. 

Jack Hospers edged out Asher Dreyfus, 
Jr. for possession of the “Top Hand of 
the Year” award with a total of 34 mem- 
berships as compared to the 32 for Asher 
Dreyfus, Jr. 

The kick-off date for the “one day” 
drive was anounced by Membership Chair- 
man Bob Cullum for April 12th. At that 
time the 115-man permanent committee 





Membership Committee Chairman Bob Cullum exhibits a special brochure on 
Industrial Dallas to head table guests at March Committee Meeting. Left to right: Nor- 
man Abbott, Wm. J. Burns International Detective Agency; Chairman Cullum; E. G. 
Brown, Southwestern Life Insurance Company; Frank Mason, Navaco; Roy Hodges, 
Hodges Grocery Company, Inc.; B. J. Monroe, Texas Employment Commission; Judge 
Henry King, District Criminal Court +2; Andrew DeShong, Dallas Chamber of 
Commerce. 
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will be joined by approximately 250 ad- 
ditional Chamber members in the tradi- 
tional annual “one day’? membership 
drive. “We call it “one day,” said Chair- 
man Cullum, “as we request all of our 
temporary workers to give us eight hours 
of their time toward this most important 
job during the month of April.” Chairman 
Cullum requested that any Chamber mem- 
ber who wished to participate in this most 
important job contact the Membership 
Department, RI 7-8451. 


The Board of Directors of the Dallas 
Chamber of Commerce takes great pleas- 
ure in saying thanks from the Chamber’s 
entire membership to the following vet- 
eran members of the Dallas Chamber who 
have this month increased their invest- 
ments in Greater Dallas by substantially 
increasing their annual Chamber of Com- 
merce dues: 

Adleta Showcase & Fixture Mfg. Co., 
1914 Cedar Springs, Charles Adleta, H. J. 
Adleta, E. P. Miller, (Jack Hospers) 

American Liberty Oil, P. O. Box 8105, 
T. L. Wynne, Sr., T. L. Wynne, Jr., O. P. 
Corley, (Jim Shipp) 

American Printing & Lithographing 
Co., 1600 S. Akard, Harry L. Kaplan, 
(Jack Hospers) 

Burgess-Manning Company, 9207 Sov- 
ereign Row, Carl Read, S. G. Paddock, 
R. H. Campbell (Carl Read) 

Dallas Federal Savings & Loan, 1505 
Elm, Lloyd Bowles, E. E. Shelton, T. 
Walker, Wm. Hill Jackson, Jack Roach, 
(Dawson Sterling) 


41 




















Advertising 








_ The Target for business in 
oad 1s the same as it has 
always been... more sales. 
_ However, the way in which 
‘ you draw a bead on sales and 
_ Score presents an ever-changing 
. : © aliens Advertising, force- 










ul and persuasive advertis- 
1g, 1s the most effective way 
‘meet that challenge. We 
eliez » that advertising is sell- 
rt 1 we belteve that selling 
a d taste are compatible 

need mi | not De —- for 
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| Membership 











Ford Motor Company, 5200 E. Grand, 
Paul White, Howard C. Sullivan, John 
McKee, C. H. Weigard, J. F. Black, (Paul 
White) 

Glenn Advertising, Inc., 620 Republic 
Nat’l Bank Bidg., Ward M. Wilcox, (Daw- 
son Sterling) 

Grant Advertising, Inc., Davis Bldg., 
Joe K. Hughes, (W. D. Janes) 

Jake L. Hamon, Vaughn Bldg., (Sena- 
tor George Parkhouse) 

Hine Pontiac Company, 808 N. Har- 
wood, John Porter, John Hine, Bill 
Schmitz, (Senator George Parkhouse) 

Home Maintenance Company, 2241 
Irving Blvd., Martin E. Ryan, (E. S. Parr) 

Huey E. Philp Company, 1900 Griffin, 
Alvin H. Lane, R. J. O’Neal, Homer Hag- 
gard, Wm. H. Philp, Olan W. Godwin, 
(Jack Hospers) 

Huffhines Steel Company, 2301 W. 
Commerce, P. W. Huffhines, (Jack Hos- 
pers) 

Iilinois-California Express, Inc., 6814 
Harry Hines Blvd., Heb Reynolds, (Jack 
Hospers) 

Earl Lipscomb Associates, 5103 West 
Lovers Lane, Earl Lipscomb, (Jack Hos- 
pers) 

George W. McCormick Insurance 
Agency, Rio Grande Bldg., George W. 
McCormick, George E. McCormick, (Hu- 
bert Owens) 

Manor Baking Company, 3500 Manor 
Way, N. B. Clinch, Arno Flach, John D. 
Lee, (Charles J. Barrett, Jr.) 

Oak Cliff Baking Co., Marsalis at Ninth 
Street, Larry E. Golman, Jake Golman, 
Teddy Harris, Phil Golman, (Jack Hos- 
pers) 

Richardson Savings & Loan, Central 
Expressway at Dumont, Ray Virgin, 
(Gene T. Ray) 

Screw Products Corp., 2609 Ross, 
J. M. Harris, W. L. Sisk, S. A. Rayne, 
(Jack Hospers) 

Singer Sewing Machine Co., 4307 New- 
ton Court, C. C. Armstrong, (Joe Pool) 

Woodward & Company, Republic Bank 
Bidg., J. S. Woodward, (Senator George 
Parkhouse) 

Zelrich, Inc., 11430 Denton Drive, Al- 
bert Rich, M. B. Zelzer, Jack Cooper, 
(Jack Hospers) 

New members of the Dallas Chamber 
of Commerce are: 


Service 
Air & Earth Instrument Company, 2712 
W. Mockingbird Ln.; J. D. Daugherty 
(Admiral A. C. Olney) 
Artifacts, Inc., 211 North Ervay Bldg., 
Suite 310; D. B. Silverberg (Craig Carna- 
than) 





Public Relations 





Oscar Wilde, who delighted in 
taking pot-shots at his soctety, 
once said: “The only thing 
worse than being talked about 
ws not being talked about.” 
This over-simplifcation was 
amusing and adequate for 
Mr. Wilde’s audience; his effete 
_after-opera friends of nearly 
a century ago. Today, being 
talked about is not enough. 
Whether about a large corpo- 
ration, a brand name, a civic 
project... what really scores 

_ 4s the tenor that ts left after the 
words, the image that is crys- 
_ talized and that is sustained. — 
| : This requires marksmanship : 
: and depth i in professtonal pub- | 
: lic relations. Bevel Associates : 


. is the ag ts in 1 professional a 
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TOP HANDS... 








JIM CAUTHEN 
4th Award 


DAWSON STERLING 
5th Award 





E. S. PARR 
Ist Award 


JAMES K. ALLEN 
Ist Award 





Dallas Record Archives, 2300 Hickory; 
W. R. White (James C. Henderson, Jr.) 

Abbott Employment Service, Gulf 
States Bldg.; Mrs. Rosalie B. Fisher (Jim 
McBride and Jim Shipp) 

Betty Carter Travel Service, 58 High- 
land Park Shopping Village (John Smith) 

Oak Cliff Bookkeeping & Tax Service, 
619 E. Jefferson; E. R. Tankersley (Jim 
Cauthen) 

Chester Clinic & Hospital, 3330 So. 
Lancaster; Dr. John B. Chester (James C. 
Henderson, Jr.) 

Roadside School House, Inc., 1309 
Main St.; Glen Nelson, 230 Park Avenue, 
New York, N. Y. and J. B. Giddens (John 
J. Hospers) 


Wholesalers and Distributors 


Accent Gifts, Inc., Southland Center, 
Concourse 8; Mrs. Betty Pope (J. T. May- 
field) 

Claiborne Sales Company, 2324 Shore- 
crest Drive; Robert R. W. White (Ben 
Gee) 

K & C Stamp Company, P. O. Box 
15022, Merchandise Mart; Roger D. Con- 
tini (John S. Smith) 

Neon Products, Inc., 3429 Rosedale; 
Loren R. Swenson (Bernard Ratheim) 

Allied Frozen Food Co., 1114 Wood 
St.; A. M. Whaley (Bill Conklin) 

Boyd Machine Company, 314 Rock Is- 
land; Clyde L. Body (Bob Greenwald) 

Electro Lighting Southern, Inc., 9009 
Directors Row; T. G. Traweek and Hert 
Traweek (Jack Wantland) 
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Advertising and Public Relations are unique Kinfolk. 
With advertising you sell. With Public Relations 
you sway. Each packs a punch aimed at its prede- 
termined target. But there are times when only a 
broadside from both can score a bulls-eye. More and 
more, in our economy, this is becoming the case and 
more and more sponsors are turning to Bevel Associ- 
ates for double-barreled action. Artists, writers, and 
media experts from the advertising division join forces 
with researchers, planners, and opinion analysts 
from the Public Relations division... and together 
they make up a formidable battery ready for any 
campaign. They can persuade a housewife to reach 
for a particular brand of tomatoes in a supermarket 
and they can help build a company image for a 


prospective buyer of common stock. In short, they can 
make markets more receptive to products or important 
__ tdeas. To sell more, to sway sooner . . . inquire about 
all the services and representation available at Bevel 
Associates... Advertising and Public Relations. 


Dallas — 211 North Ervay. Fort Worth — 1513 


Continental National Bank Bidg. 
| e ® 
© . e 
oy ¢ 1 6 Bevel Associates 
* dallas @ fi. worth 
* 
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6 & 
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MEMBER SOCIETY OF INDUSTRIAL REALTORS Membership 
H & H Petroleum Corp., P. O. Box 


H Oo WwW E L L H. WATS Oo N 7642 (Senator George Parkhouse) 


Realtor Texas Welding Supply Co., 1820 Irving 
Blvd.; Charles E. Graves (Charles J. Bar- 
Fidelity Union Life Building ¢« DALLAS « Phone Ri 1-1793 rett, Jr.) 

Si Tex-Clean Distributing Co., 1709 So. 
Buckner Blvd.; T. A. Powers (Hubert 


Is your money unemployed Owens ) 
or working part-time? Tucker Aluminum Products, Inc., 8516 
Directors Row; J. H. Julian and Ferrol 
IF SO... A. Goodroe (Staff) 
Put it to work on a full 
PE Insurance 






































time basis with safety and R ANNUM 
convenience. SEMI-ANNUALLY Walt Coleman, 4338 Newton (Jack 
EACH PERSON'S ACCOUNT INSURED UP TO $10,000 Gidcumb) 
Contractors 
Acme Electric Service, Inc., 1405 No. 
ae Sommanes AT ERVAY + Ri1-0191 + BALLAS Zangs; Edward W. Brown and Eddie W. 











Brown (Charles J. Barrett, Jr.) 




















~ NOW in Our 60th Year Making 


Fine Pharmaceuticals as a 
Member of the Medical Team 


Manufacturing a complete line of pharmaceuticals and boasting an 









enviable record in the manufacture of standard pharmaceuticals and 
specialty items, First Texas’ products are distributed to pharmacists, 


doctors, wholesale drug firms and hospitals. 





It is the spirit of ing for th d of 
1S INS Spirlt OF Serving tor Ine goo? © Scenes on the inside at First Texas 


human welfare that has been maintained 


so tirelessly by First Texas and respon- EF ir st T'e x a ss. 
sible for its high position in serving the Pharmaceuticals YSnc 
J . 


medical field today. 1810-16 North Lamar Street e Dallas 


44 DALLAS e« MARCH, 1960 









































Richard C. Ingram, who is the manager of the Convention and Visitors 
Bureau of the Dallas Chamber, brought in 22 memberships which gave him 
the honor of being Committeeman of the Month for February. 


Dick received the “Top Hand of the Year” award in 1959 by sponsor- 
ing 215 memberships. A native of Amarillo, he was convention manager of 
the Corpus Christi Chamber of Commerce before coming to Dallas three 
years ago. | 

Dick, in fulfilling his civic obligation to Dallas, became a dues paying 
member of the Dallas Chamber and requested that he be appointed to the 
Membership Committee. Needless to say, his work on this committee has 
been a definite asset to Dallas and the Dallas Chamber. 


























Albuquerque is just 

2%4 hours from Dallas 
in your ’60 Beechcraft 
Twin Bonanza... 





An important business meeting at noon in 
Albuquerque? Leave Dallas at 8 A.M.; arrive 
in Albuquerque at 10:45. Leave Albuquerque 
at 3 P.M.; arrive back in Dallas at 5:45! That's 
the modern way to travel and make quick work 
of business... cruising at 228 mph in your 
quiet, comfortable, 6-place Twin Bonanza, pow- 
ered by two 340-hp, six-cylinder Lycomings. 
Modern “‘Air-Stair’’ door makes entrance and 
exit easy ...spacious cabin... walk-in lug- 
gage compartment... year-round comfort- 
contro! system are just a few of the many fine 


features of the new 1960 Twin Bonanza. 


See the new Twin Bonanza and let us make Photo Courtesy Albuquerque Chamber of Commerce 


a free travel-cost analysis for your firm 
J. R. GRAY COMPANY 


Beechcraft Distributor-Dealer 
Love Field, Dallas — FL 7-3971 ¢ Addison Airport, Addison — AD 9-2562 


Sales * Service ¢ Leasing 
Financing * Charter 
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friendly 


efficient 





service in 
every phase 


of a 


complete 
banking 


facility 


FRIENDLIEST BANK 


... IN TOWN 
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STATE BANK 
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AMONG Dallas executives who toured schools during Texas Public Schools Week 
was Richard Haughton, above seated. Discussing schoolwork with a Dallas teacher, 
background, are J. N. Benthall, Floyd Martin and D. C. Bennett. 


BUSINESSMEN TOUR SCHOOLS 


Some 150 Dallas businessmen, mem- 
bers of the Dallas Chamber of Commerce, 
participated early in March in the first 
cooperative program of the Dallas Cham- 
ber and the Dallas public school system. 
On three succesive days, businessmen 
toured a Dallas public school. The Cham- 
ber transported the men to the school. The 
School system conducted the tour. 

The three groups visited Dan D. Rogers 
elementary school, Robert T. Hill junior 
high school and Hillcrest high school. 

The entire program, conducted in con- 
junction with Texas Public Schools Week, 
was under the guidance of the Chamber’s 
Business-Education Day Committee. Jas. 
K. Wilson, Jr. is chairman of this com- 
mittee. 

Both Chamber officials and officials of 
the school system called this program a 
“memorable first,” and each stated the 
wish for more cooperative programs in 
the future. 

Primary theme of the three visits was 
to get business leaders into the schools, to 
see public education in action today. In 
accepting the Chamber’s invitation to visit, 


the businessmen expressed their wish to 
know more of the work of the Dallas 
schools since they realized the importance 
of these schools in the future of the com- 
munity. 

School curriculum was of major interest 
to all three groups. Many who had not 
taken part in school activities for a number 
of years were particularly amazed at the 
changes here. 

Construction costs for the Dallas 
schools also created a great deal of com- 
ment with the touring businessmen, many 
of them in construction or related fields. 

Many surprises occurred in the varying 
interests of the three groups, but almost 
all expressed their pleasure with the lunch- 
rooms of the schools. Each visiting group 
ate at the school with the students during 
the regular lunch period. 

Accelerated classes were of particular 
interest to many in the touring groups. 
They also asked of latest developments in 
advanced science and mathematics classes. 

After each-tour, the group gathered for 
questions which were answered by school 
administrators. 
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At CLARKE & COURTS 





New equipment increases facilities for production 
of carbon-interleaved forms 


This new Schriber web collator gives Clarke & Courts 
new facilities for providing better customer service on carbon- 


interleaved forms and other types of business printing re- CLARKE & COURTS 


quiring precision collating. 
Whatever vour business printing needs, from carbon- 3946 North Central Expressway 

interleaved forms to letterheads, for the finest in lithography, TAylor 3-8183 

letterpress and engraving, call Clarke & Courts, of course. 


We guarantee everything we sell- 
fine printing, office supplies, office furniture CLARKE & COURTS 








Houston “ Dallas . Galveston ° Harlingen ° Lafayette, La. 
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FRANK GUARRERA 
**Faust’ ’ 





the Met 











Dallas Welcomes 


LUCINE AMARA 





é 


‘Marriage of Figaro” 





GEORGE LONDON 
“Marriage of Figaro’’ 


Opera Programs Promise 


Exciting Music for All 


Dallas will take on the hectic gaiety and 
intensified excitement of a Cotton Bowl 
week-end when thousands of visitors from 
over Texas and 25 other states and Mexico 
invade the city May 13 to 15 for the 19th 
Metropolitan Opera season. 

The convention-going ardor that always 
greets a Metropolitan visit will be further 


heightened this year by the fact that 
Dallas is the only Texas stop-off for the 
world-famed opera company. 

The annual Metropolitan visits are 
sponsored by the Dallas Grand Opera 
Association, with Arthur L. Kramer, Jr. 
as president. The Association has been 
bringing the Met here since the company 
first began touring west of the Mississippi 
in 1939. 

And the sphere of Dallas’ cultural influ- 
ence is now being widely extended by the 
Southwestern Hospitality Board for the 
Metropolitan Season in Dallas. Mrs. W. 
W. Overton, Jr., and Mrs. Mark L. Lem- 
mon, co-chairmen, are recruiting regional 
chairmen in cities over a four-state area 













ANTONIETTA STELLA 
‘Il Trovatore’’ 





to invite full area participation in Dallas’ 
opera week-end and its social festivities. 
This includes the spectacular Opera Ball 
after Friday’s opening night performance 
of “The Marriage of Figaro,” honoring 
the Met visitors. Under J. O. Lambert, 
Jr., entertainment chairman, the ball will 
be held at the Statler Hilton Hotel. 
Through the work of the Hospitality 
Board, out-of-town visitors are welcomed 
into the season’s social swing, resulting in 
more and longer visits by guests. Last year 
a group of 40 Shreveport socialites char- 
tered a bus to attend all performances and 
the ball, Keeping the bus for the week-end 
to deliver them back and forth from hotel 
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ELIZABETH SOEDERSTRO 
“Marriage of Figaro’ 
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CESARE SIEPI 


‘“Faust’’ 





MILDRED MILLER 
“Marriage of Figaro” 








to Music Hall, eliminating dependence on 
taxis. 

The board also encourages attendance 
of school children. Parties have come 
from as far as Wichita, Kansas. 

The Metropolitan playing schedule at 
State Fair Music Hall will be: 

Friday evening, May 13: “The Mar- 
riage of Figaro,” with George London, 
Elisabeth Soederstroem, Lucine Amara, 
Giorgio Tozzi and Mildred Miller. 

Saturday matinee, May 14: “The Gypsy 
Baron,” with Lisa Della Casa, Laurel Hur- 
ley, Regina Resnik, Nicolai Gedda and 
Broadway and Hollywood actor Walter 
Slezak. 

Saturday evening: “Faust,” with Ce- 
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sare Siepi, Anna Moffo, Eugenio Fernandi 
and Frank Guarrera. 

Sunday matinee, May 15: “Il Trova- 
tore,” with Antonietta Stella, Jean Made- 
ira, Carlo Bergonzi, Robert Merrill and 
William Wildermann. 

Mail orders for tickets are now being 
accepted at the Dallas Grand Opera Asso- 
ciation boxoffice, 1315 Elm Street, at 
$9.10 for the lower floor and $7.90, $6.70, 
$4.70 and $3.50 for balcony seats. Ad- 
mission cards to the ball, including cock- 
tails, an elaborate buffet supper and danc- 
ing, are $16 each. Parties of eight or 
larger can reserve tables, while smaller 
parties and couples attending individually 
will be seated with others at large tables. 





A complete 
advertising 
and 
marketing 
agency 
serving 30 
major clients 
regionally, 
nationally, 


wnternationally 





Don L. 
Baxter, 
Inc. 


MELBA BLDG. 
RI 7-4854 


Two full 
floors of 
Advertising 
and 
Public Relations 


Talent 


| eae ee. 
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Arts and Music 


FOR ALL FORMS OF POLES 
recrors To monor 
LIFE and HEALTH INSURANCE || southwest's Top Artists 


You Can Rely on Some 300 pieces of the finest commer- 
cial art produced last year over a six-state 

69 MPO FATLOR area will vie for honors when the Dallas- 
seit Fort Worth Art Directors Club sponsors 


RELIANCE LIFE AND ACCIDENT the industry’s only competitive show in 


Insurance Company of America the Southwest April 9-14. 
P Y The show, in the Grand Ballroom of 


Reliance Life Bidg. ° DALLAS || the Sheraton-Dallas Hotel, will bow with 

an awards dinner at 7 p.m. Saturday, 

April 9, to which the public is invited. 
More than 1000 entries were received 


from Texas, Oklahoma, Arizona, Louisi- 

i CG ana, New Mexico and Arkansas. Three 

. . nationally known artists — Austin Briggs 

your insured SAUIN gs CAVN Q and Bradbury Thompson of New York 


























and Bill Tara of Los Angeles — selected 
approximately 300 of the best pieces. Of 
these, three will receive gold medals; 15, 
silver medals, and 15, certificates of merit 
at the awards dinner. 


The club’s annual cultural award to the 


person in this area who did the most to 

elugorldlan current rate further the cause of the arts during the 

Ve SAVINGS HAND LOAN compounded past year will also be made. And a trade 
semi-annually 


award will go to the individual among 


1400 Main Street ad Dallas . Ri 1-5 10] suppliers who contributed the most to 
good art last year. 
Another highlight of the dinner will be 


FARE W EU. 0. 


thou, who sold by the 
seat of thy pants 






























The old masters of guessmanship and 
conventional hard sell are moving on. It seems 
that people don’t buy for the same reasons 
they used to. To try to second-guess 

customers nowadays is to waste very 
precious advertising dollars. 
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Spending a little before you advertise may save 
you many a costly blunder. Creative 
Marketing at Rogers & Smith is what many 
prominent Southwest businesses have turned 


to for the answers. May we tell you more — 
by letter or call? 





ROGERS & SMITH 


Advertising and Creative Marketing 
DALLAS + KANSAS CITY 
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Arts and Music 


the presentation of the 1959 Texas Heri- 
tage Foundation award to Dallas photog- 
rapher William Langley. Actress Linda 
Darnell and State Attorney General Will , £. Ss. 
Wilson will present the medal and plaque. 


ve 


Art in Industry Tour 
Set by Museum League 

A tour of “Art and Architecture in 
Industry,” sponsored by the Dallas Art 
Museum League, will give Dallasites and 
out-of-town visitors an opportunity to see 
the art treasures in some of our city’s most 
interesting industrial buildings, as well as 
to preview an exhibition of “20th Century 
Design, U.S.A.” at the Dallas Museum of 
Fine Arts. 

Scheduled for 1 to 6 p.m. Sunday, 
April 3, the tour includes Texas Instru- 
ments’ buildings on North Central Ex- 
pressway, The Stewart Company (Ford 
Farming) Southland Center (The South- 
land Life Tower), and the museum. The 


business and industrial buildings are OK, FLOYD L \! LL PLAY THE ACE . 


notable, not only for their architecture, 
but for their use of paintings, sculpture 
and other art objects. Tickets, available 
at each point on the tour, are $2.00. 


STANDS FOR SUPERIOR QUALITY AND SERVICE 





LDT company. 
GENERAL CONTRACTORS 
DALLAS * FORT WORTH 


LARGEST MOTOR CRANE SERVICE IN THE SOUTHWEST 
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ON at NIGHT 
OFF by DAY 
AUTOMATICALLY 


that's the 


MODERN ELECTRIC 
READY-LTE 


You never need to touch it, just enjoy it .. for the modern 
electric Ready-Lite works like magic. It is “light” magic! 
This beautiful electric yard light turns itself on at night, 
* Here’s the magic off by day ..automatically controlled by a photo-electric 
ELECTRIC EYE cell, the magic eye. Your light is never on when it isn’t 
that makes the needed . . there’s no waste. Even when it’s on, a Ready-Lite 
READY-LITE costs so little. . only 23c per month to operate a 40 watt 
automatic ! bulb all night! 














Just put it on your electric service bill..pay as little as 
$2.50 per month. Install one today! 


Call RI 7-4011, station 231. 
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These are 
just a-few of 
the many 
Ready-Lite 7 
styles @ 
available! © 
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CHANCE VOUGHT'S F8U-2N Crusader made its initial flight February 16, three 
days ahead of its scheduled first flight date. The company received contracts from 
the Navy during 1959 totaling approximately $100,000,000 for the ‘'2N,"’ extend- 


ing Crusader production through 1961. 


Chance Vought Crusader Makes 
Initial Flight. Chance Vought’s F8U- 
2N near-Mach 2 Crusader, scheduled to 
be the first supersonic all-weather inter- 
ceptor to operate with the Fleet, has made 
its initial flight with Chief Test Pilot John 
Konrad at the controls. The airplane, 
flown three days ahead of its scheduled 
first flight date, was airborne for one hour 
and 24 minutes. 

Capable of delivering devastating mis- 
sile firepower under all weather condi- 
tions, day or night, the F8U-2N is almost 
identical in outward appearance with its 
predecessor, the F8U-2, now on duty with 
Fleet units on both coasts. But under its 
metal skin are changes that make it a 
vastly improved fighting machine. 

Built into its sleek fuselage is an im- 
proved, angle tracking radar incorporat- 
ing much greater range than that installed 
in earlier Crusader models, the F8U-1 and 
F8U-2. The long-range interceptor, slated 
to be delivered to the Fleet later this year, 
2lso has a larger fuel supply than earlier 
Crusaders which have remained aloft 
nearly four hours without refueling. 

The new, airplane is equipped with a 
Vought-developed autopilot which relieves 
the pilot of many routine duties, allowing 
him to concentrate on his mission. 

Its Pratt & Whitney J-57 P-20 engine 
gives the new airplane considerably more 
thrust than the J-57 engine furnished its 
predecessor, the F8U-2. And, by the time 
the airplane deploys with the Fleet, it will 
be firing, in addition to the heat seeking 
Sidewinder, the new advanced missiles 
now under development. 

It also is the first aircraft to incorporate 
a “hard harness” wiring system, another 
Vought development. The bundles of 
wires needed to operate its systems are 
encased in a tough, rigid covering of resin- 
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impregnated fiber glass, saving weight and 
space and greatly reducing the liklihood 
of chafed or broken wires. 

Other improvements include revised in- 
terior and exterior lighting systems and 
new instrumentation. Like the F8U-2, it 
has ventral fins mounted under the tail 
section to provide increased stability at 
the high speeds the aircraft is capable of 
reaching. 

Chance Vought received contracts from 
the Navy during 1959 totaling approxi- 
mately $100,000,000 for the “2N,” ex- 
tending Crusader production through 
1961. 
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Braniff Plans Purchase 
Of Three Boeing Pure Jets 


Braniff Airways has announced that it 
has given Boeing Airplane Company of 
Seattle, Washington, a letter of intent to 
purchase three Boeing 720-027 pure jet 
aircraft for delivery one each in February, 
April and September of 1961. The new 
aircraft will be powered by Pratt and 
Whitney JT3-C-7 “dry” engines which 
will not require water injection for added 
take-off power. 

The order is subject to the negotiation 
of a mutually acceptable definitive agree- 
ment and includes an option for a fourth 
720-027 for delivery in May, 1962. The 
option is to be exercised on or before 
April 1, 1961, unless a different date is 
negotiated prior thereto. 

It is estimated that the program of 
adding three aircraft to Braniff’s present 
jet fleet, including spare engines, engine 
and aircraft spare parts, training and 
training aids, a flight simulator and sup- 
porting ground and shop equipment will 
total about $15,500,000. 
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STOMUSIC 


The New Kind Of High Fidelity Background Music 
For Business And Industry 





Background music has the power to 
motivate ... enthuse... relax... 
inspire. Yet, background music for 
business and industry can be effective 
only if the programming and timing has 
been individually tailored to a specific 
situation. Customusic programming is 
arranged and produced to meet the 
specific requirements of your business, 
working hours, plant layout, and the 
cultural differences of your personnel. 


Customusic, produced on High Fidelity 
R.C.A. transcriptions, provides many 
new and unique features not available 
with any other type of background 
music. See ... hear . . . for yourself. 
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SERVICE OF DALLAS 


8908 Sovereign Row 














Complete New Lines 
of Top Quality Items 


... at SessionS Fabulous 4 Acres 
FREE EASY PARKING 


Sessions 


NHERE YOU SAVE EVERY DAY 








Open Daily 9-6 


Open Every 


Sunday 


1 to 6 p.m. 


1800 GOOD-LATIMER EXPRESSWAY °* DALLAS, TEXAS 





the 
modern 
businessman’ s 
department 
store... 
where 
SERVICE 
is the 
by-word! 
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PRINTING 


Complete printing facilities all under 
one roof... letterpress, offset... 
complete bindery .. . designers and 
printers of office forms, advertising 
material, books, magazines... 


equipped to handle all your printing. 


A Dorsey Company representative 
can help you plan your entire office 
before you spend a nickel. In addi- 
tion to printing, Dorsey carries 
everything you will need in the way 
of furniture, fixtures, and office sup- 
plies. If you’re planning.a new office 
or merely need a box of paper clips, 
call Dorsey today. 





DORSEY company 


210 SOUTH POYDRAS ST., DALLAS 2, TEXAS © Riversive 8-451] 








Aviation 


Addison Airport Reports 
Increase in Operations 


Addison Airport averaged 8,000 land- 
ings and takeoffs monthly during the last 
six months of 1959 as compared to an 
average of 7,800 monthly operations dur- 
ing the first six months of the year, Henry 
Stuart, airport vice president and general 
manager, has announced. 

This represents approximately 48,000 
landings and takeoffs during the last six 
months and 46,800 during the first six 
months for a total of almost 95,000 op- 
erations for the year. 

Mr. Stuart predicted that operations 
during 1960 will exceed the 100,000 mark. 

As of the beginning of 1960, Addison 
represented a total investment of some 
$4,206,000.00, all private capital. It is 
estimated that there are some $7,063,- 
000.00 in airplanes based on the private 
base. There are twelve companies based 
on Addison employing 306 persons with 
an annual payroll of $1,560,000.00. 

Based on Addison are Collins Radio 
Company with 132 employees, Riteway 
Airmotive, D&S Aviation, Dal-Tex Avia- 
tion Co., (Cessna dealer), Brown Aero 
Corp., (Aero Commander distributor), 
Addison’s own staff of 12, Delhi-Taylor 
Oil Company, J. R. Gray, (Beech dealer), 


the Airport Restaurant, Airpark, Inc., 


Lone Star Aviation, and Texas Instru- 


_ments. The latter currently has 80 em- 
_ ployees on the field. 
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|_Temco Awarded Navy Contract. 


The Navy has allocated more than 
$25,000,000 to Temco Aircraft Corpora- 
tion for continued development and flight 
test work on Corvus air-to-surface attack 
missile. 

Flight test work is centered at the Navy 
Missile Center, Pacific Missile Range, 
Point Mugu, California, where a test ver- 
sion of the Corvus was first successfully 
air-launched by an A4D Skyhawk last 
July. 
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Open Daily 9-6 
Open Every 
Sunday 
1 to 6 p.m. 


Complete New Lines 
of Top Quality Items 


... at SessionS Fabulous 4 Acres 
FREE EASY PARKING 


Sessions 






P> WHERE YOU SAVE EVERY DAY 





the 
modern 
businessman’ s 
department 
store... 
where 
SERVICE 
is the 


yur! PRINTING 


Complete printing facilities all under 
one roof... letterpress, offset... 
complete bindery . . . designers and 
printers of office forms, advertising 
material, books, magazines... 
equipped to handle all your printing. 








SUPPLIES - FURNITURE - FIXTURES . 


A Dorsey Company representative 
can help you plan your entire office 
before you spend a nickel. In addi- 
tion to printing, Dorsey carries 
everything you will need in the way 
of furniture, fixtures, and office sup- 
plies. If you’re planning a new office 
or merely need a box of paper clips, 
call Dorsey today. 


the DORSEY company 


210 SOUTH POYDRAS ST., DALLAS 2, TEXAS © Riversiwe 8-4511 
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Aviation 


Addison Airport Reports 
Increase in Operations 


Addison Airport averaged 8,000 land- 
ings and takeoffs monthly during the last 
six months of 1959 as compared to an 
average of 7,800 monthly operations dur- 
ing the first six months of the year, Henry 
Stuart, airport vice president and general 
manager, has announced. 

This represents approximately 48,000 
landings and takeoffs during the last six 
months and 46,800 during the first six 
months for a total of almost 95,000 op- 
erations for the year. 

Mr. Stuart predicted that operations 
during 1960 will exceed the 100,000 mark. 

As of the beginning of 1960, Addison 
represented a total investment of some 
$4,206,000.00, all private capital. It is 
estimated that there are some $7,063.- 
000.00 in airplanes based on the private 
base. There are twelve companies based 
on Addison employing 306 persons with 
an annual payroll of $1,560,000.00. 

Based on Addison are Collins Radio 


_Company with 132 employees, Riteway 
_ Airmotive, D&S Aviation, Dal-Tex Avia- 


tion Co., (Cessna dealer), Brown Aero 
Corp., (Aero Commander distributor), 
Addison’s own staff of 12, Delhi-Taylor 
Oil Company, J. R. Gray, (Beech dealer), 


the Airport Restaurant, Airpark, Inc., 


Lone Star Aviation, and Texas Instru- 


_ments. The latter currently has 80 em- 





ployees on the field. 
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Temco Awarded Navy Contract. 
The Navy has allocated more than 
$25,000,000 to Temco Aircraft Corpora- 
tion for continued development and flight 
test work on Corvus air-to-surface attack 
missile. 

Flight test work is centered at the Navy 
Missile Center, Pacific Missile Range, 
Point Mugu, California, where a test ver- 
sion of the Corvus was first successfully 
air-launched by an A4D Skyhawk last 
July. 
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Remington 
really 
takes 

the 

work 

off 

her 
hands... 












SILENTLY @ 





Thanks to the exclusive “pressure printing” principle of the ReEmmvcton Notse.ess, the merest 
tap of finger tips against the keys assures both beautiful typing and quiet. The NotseLess enables 
typists to turn out volumes of distinctive work with 85% less noise ... eliminates the clack and 
clatter so annoying to the typist and people nearby. 

Write for brochure RN8851 to Remington Rand, 2100 N. Akard Street, Dallas 1, Texas. 


7. 


REMINGTON NOISELESS”! 


TYPEWRITER 


MANUFACTURERS OF OVER 17,000,000 TYPEWRITERS 


Remington. PRand. Division of Sperry Rand Corporation 
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y | ae in BUSINESS 


By Julian wheutas 


If Claribel Thompson had wanted to 
ride a swivel chair to success she would 
have needed a Rube Goldberg model, 
complete with mud guards, windshield 
wipers and de-icers. And, to say that they 
don’t make office furniture with such ac- 
cessories is to admit that they don’t make 
women of the mold of Claribel Thompson 
these days. 

Claribel is a success. She got to be one 
by forsaking her office for the unpredict- 
able outdoors in search of stories for the 
company magazine she has bossed more 
than 20 years. To the folks at Lone Star 
Gas Company, Claribel’s “Blue Blaze” 
verges on being a Bible. And Claribel is 
the lady editor who can tag a first name 
on a surprisingly huge number of the 
sprawling company’s thousands of em- 
ployees. 

This is a,woman who has bundled in 
men’s long underwear to take pictures of 
a lone crew working in 12-below-zero 
West Texas weather, slushed through mud 
to get the story of repair crews racing to 
fix a line break, taken photographs from 
airplanes, boats and the wind-blown steel 
framework of an oil derrick. 

Yet, sitting in a plain, ordinary swivel 
chair in her office, Claribel is totally a 
woman. She even admits to being nervous 
when she’s on the other side of the inter- 
view, telling how a pretty Dallas girl with 
printers ink in her blood fibbed about her 
age (18) to get her first job, lived through 
two years of sour-dough cooking and 
Colorado mountain weather as a country 
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school teacher and was hustled off to 
Europe for two months on 24-hour notice 
to be a newspaper correspondent. 

Most of those things happened years 
back. She remembers them now with a 
smile, sometimes with an outright laugh. 
She also boasts, “I’m a grandmother, I 
don’t mind telling you that.” A few feet 
away, on a shelf against a wall decorated 
with awards her Blue Blaze has won, is a 
picture of a son who has made her proud. 

This attractively mature woman, who 
even did a one-night stand as a waitress in 
a greasy spoon in Colorado, comes by her 
gumption honestly. Her father, Lewis 
Bailey, was a newspaperman, the scrap- 
ping Editor of the memorable Dallas 
Dispatch. He filled her younger years with 
the glamor of newspapering and she never 
forgot. 

It helped her elevate the editorship of 
“Blue Blaze” from mere chronicling of 
employes’ birthdays and company finan- 
cial statements to a warm, pulse-feeling 
record of the people who make the com- 
pany—from the president to the wind- 
chilled repairmen who tie broken pipe 
lines together. 

It was in 1937 that Claribel first came 
to work at Lone Star Gas. Her late hus- 
band Tommy Thompson (she remarried 
real estate man Earl Simpson several years 
ago and retains the Thompson name only 
professionally) worked for Lone Star. He 
became ill and the company offered Clari- 
bel a job. After Tommy’s death Clari- 
bel’s life revolved around “Blue Blaze.” 
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Claribel Thompson 
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“I quickly found I couldn’t get the news 
—the kind of news I wanted to print—by 
hiding in the office,” she will tell you. A 
company photographer taught her how to 
use a camera and she was off and running. 

“I'd hitch a ride with anyone in the com- 
pany I could catch. That’s how I began 
making the rounds of company divisions,” 
she recalls. She has tucked the camera 
under one arm to gain her balance in a 
boat chugging toward a line break in the 
middle of the Trinity River and put it 
aside to turn a radio truck into a relay 
point for news coverage after a tornado 
ripped into Waco. 

None of this has been thrill-chasing. Its 
a way of life for a woman who loves peo- 
ple and wants to put their emotions, sad 
or happy, on paper for others to see and 
learn by. 

Today, Claribel doesn’t admit to slack- 
ening her pace. The work day usually 
stretches beyond eight hours. 

The people she works with and for will 
smile proudly when you ask about Clari- 
bel. They all know her well. She is a favor- 
ite throughout the organization, from the 
paneled executive offices in Dallas to the 
lonely compressor station in West Texas. 
Adjectives flow in praise, both for her and 
the “Blue Blaze.” 

To Claribel, 20 years as the busy editor 
of “Blue Blaze” have been immeasurably 
wonderful. They have given her the warm- 
est of associations, true friendships, the 
satisfaction of a job well done — and two 
mighty cold feet at times. 


57 














Into the Hands of Experts 


e FOLDERS e BOOKLETS 
e CATALOGS e BROCHURES 
@ STATIONERY e HOUSE ORGANS 


COMMERCIAL JOB PRINTING 


dial TAylor 7-9933 


3204 GASTON 


USSERY 
PRINTING CO. 


CECIL USSERY 
T. Z. Dickey — Representative 
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920 S. Cockrell Hill Road 
Phone FE 11-4734 
DALLAS, TEXAS 





Authorized Dealer 
ARMCO 


STEEL BUILDINGS 











| Clubs and Associations—————— 





KRETZINGER 


Agricultural Club Names Kretz- 
inger. Ronald Kretzinger has been elected 
president of the Dallas Agricultural Club. 

Mr. Kretzinger has been associated with 
“The Progressive Farmer Magazine” for 
the past nine years. 

Named to serve with Mr. Kretzinger 
are A. S. Milliken, Dallas County Agent, 
first vice-president; and Don Clark, as- 
sistant livestock director of the State Fair 
of Texas, second vice-president. Ed Pewitt, 
of Soil Conservation service, was re- 
elected secretary-treasurer. 





JONES 


Jones Elected to General Contrac- 
tors’ Post. Harry M. Jones, a native 
Texan, has been named managing direc- 
tor of the Dallas Chapter of The Asso- 
ciated General Contractors of America. 

Mr. Jones attended the University of 
Texas and received his LLB degree from 
the Houston Law School. His participa- 
tion in community relations has included 
directorships in the Heart Association, 
Community Chest, Cancer Society and the 
Red Cross. 
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PUBLISHED SINCE 





In 1950—tThe City of Dallas had 
a population of 434,462 — and 
Dallas County — 614,799. Today 
— The City of Dallas has a popu- 
lation of 706,000 — and Dallas 


County has a population of 
955,900. 


Almost 150,000 new jobs were 
created in Dallas during this de- 
cade. Old business firms have 
grown—new industries have been 
established. From 225,505 people 
employed in Dallas in 1949 — 
Dallas jobs have expanded to 
401,100 in 1959. 


Dallas 


Business Magazine of 
America’s Number One 
Region of Opportunity 








Ten Years Ago— 


During this period of dynamic change—new execu- 
tives have come into the picture—older men have 
retired—business changes have taken place in new 
and old firms. That means thousands of new people 
making buying decisions. 


DALLAS Magazine has grown in Advertising Volume 
and prestige because it has continued to command 
the interest of this changing executive picture—be- 
cause it is read every month by people—old and 
new—who make major buying decisions. 


Progressive business firms can't afford to coast in 
this ever changing Dallas business picture. They 
must operate under full power. That's why more 
and more successful firms are using DALLAS Maga- 
zine to tell their sales story. 





TOM McHALE 
Advertising 
Manager 


RI 7-845 1 


1922 BY THE DALLAS CHAMBER OF COMMERCE 
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ALWAYS |NCLUDE 


SANM™* IN THEIR 
AD PLANS... 

















More and more advertisers who recognize 
the growing importance of the southwest 
in both regional and national advertising, 
are including SOUTHWEST ADVERTIS- 
ING & MARKETING in their ad plans. 
It’s because they know that to reach a 
regional audience of buyers, it’s best to 
use a regional publication directed to the 
particular interests of their area... and 
in the southwest that publication is 
SOUTHWEST ADVERTISING & MAR- 
KETING. 


If you're interested in taking advantage 
of the growing importance of the south- 
west and in getting your share of the grow- 
ing budgets in the southwest . . . you'll 
want to take advantage of the unusual 
advertising opportunities offered by 
SOUTHWEST ADVERTISING & MAR- 
KETING. 


Let us give you complete facts today. 


“aad M 

> “SOUTHWEST ADVERTISING & MARKETING 
PUBLISHED BY ASSOCIATED PUBLISHERS, INC. 
3636 LEMMON AVENUE 


SMART ADVERTISERS 





DALLAS 19, TEXAS 
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Clubs and Associations—————— 





STERNBERG 


Sternberg Heads Cotton Exchange. 
Harold S. Sternberg has been promoted 
from vice-president to president of the 
Dallas Cotton Exchange. 

F. J. Esteve was named vice-president. 

Mr. Sternberg is president of Sternberg- 
Martin & Company, and Mr. Esteve is 
president of Esteve Brothers. Both are 
cotton firms doing business on an inter- 
national basis. 

+ 


Aston Chosen to Head Clearing 
House. James W. Aston, president of 
the Republic National Bank of Dallas, has 
been elected president of the Dallas Clear- 
ing House Association. 

Mr. Aston is a graduate of Texas A&M 
College, and a former Dallas city man- 
ager. 

Robert H. Stewart, III, newly-elected 
president of the First National Bank of 
Dallas, was named vice-president of the 
association, and Gary Jones was re-elected 
secretary-manager. 

* 


DeShong Named by Security Deal- 
ers. Harold DeShong, Dallas Rupe and 
Son, has been elected president of the 
Dallas Security Dealers Association. 

Named to serve with Mr. DeShong are 
Allen Oliver, Sanders and Company, vice- 
president; James C. McCormick, Eppler, 
Guerin & Turner, Inc., secretary; and 
Herb M. Jones, Dallas Union Securities, 
treasurer. 
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Clubs and Associations 





DANA 


Dr. Dana Chosen to Head Medical 
Foundation. Dr. George W. Dana, of 
New York, has been named executive 
director of Southwestern Medical Foun- 
dation. 

Dr. Dana, who received his M. D. from 
Cornell University Medical School, has 
been director of North Shore Hospital in 
Manhasset, Long Island, for the past two 
years. 

Southwestern Medical Foundation, 
created 20 years ago, has produced two 
major achievements. First of these was 
the development of Southwestern Medical 
School, now The University of Texas 
Southwestern Medical School. The second 
is the creation of Southwestern Medical 
Center as a planned development to meet 
the basic medical needs of the community 
for the next 50 years. 














DALLAS « MARCH, 1960 


¥ Specializing in custom DESIGNING and MANUFACTURING 
of quality store, office and bank fixtures since 1922. 


Adleta Show Case & Fixture 
Manufacturing Co. 


1914 Cedar Springs — Dallas 1, Texas Phone RI 1-3152 


You'll be satisfied if its an Adleta installation 














L U M B E R LARGE AND COMPLETE STOCKS 


YELLOW PINE, WHITE PINE, FIR, OAK, PLYWOOD 


SPECIAL ATTENTION GIVEN TO INDUSTRIAL 
AND DEFENSE PLANT ORDERS 


OLDHAM LUMBER COMPANY 


927 South Haskell Avenve Phone TA 1-5194 














Walter F. Clark Company 


Out-of-the-Ordinary Printin g 


ENGRAVING EMBOSSING ADVERTISING SPECIALTIES 


2016-20 McKinney Riverside 8-6929 



























































HOTELS 





ASSOCIATED FEDERAL 


IMMEDIATE 
RESERVATIONS 





—IJmmediate 
Confirmations 


NOW, THROUGH OUR EXECU- 
TIVE OFFICES IN DALLAS, or 
through any Associated Federal 
Hotel, you may make reservations 
by TWX without cost or delay. Con- 


firmations will be immediate, too. 


Dallas Phone RI 1-9581 


IN ARIZONA 


THE WESTWARD HO at Phoenix 
THE VALLEY HO at Scottsdale 
SUPERSTITION HO at Apache Junetion 


(under construction ) 


IN OKLAHOMA 
THE ADAMS at Tulsa 


IN PUERTO RICO 
HOTEL LA CONCHA at San Juan 


IN TEXAS 


ROBERT DRISCOLL HOTEL 
at Corpus Christi 


CLIFF TOWERS at Dallas 
HOTEL MIRAMAR at Dallas 
THE CENTURY MOTEL at Fort Worth 
THE WILLIAM PENN at Heusten 
. HOTEL BRANDON at Pecos 
HOTEL_ LINCOLN at Odessa 
THE GUNTER at San Antonio 


IN NEW MEXICO 
WESTERN SKIES HOTEL at Albuquerque 


IN COLORADO 


PARK ALLEN MOTOR HOTEL 
at Boulder (Opening in 1960) 


ASSOCIATED 
FEDERAL 
HOTELS 


John B. Mills 
Chairman of the Board 


Cecil Mills, President 
Mercantile Securities Building 
Oo te we Oe 





Dallas 




















By Lynn Landrum 


(Editor's Note: Mr. Landrum, editorial 
writer for the Dallas Morning News, is a 
member of the World Trade Department 
of the Dallas Chamber of Commerce. In 
this exclusive to DALLAS, Mr. Landrum 
discusses the possibility of establishing a 
trade sample fair in Dallas in the near 
future, and proposes Dallas, as the focal 
point in the Dallas Urban District, for a 
true world trade center.) 


Close your eyes, lean back in your 
chair and picture 10,000 to 20,000 busi- 
nessmen from literally all over the world 
gathered in Dallas with samples of their 
goods, ready to take orders for their prod- 
ucts and ready to buy wool or leather or 
steel or whatever they need to buy. That 
is a trade sample fair. Europe has several 
of them every year. Something of the 
sort somewhere in Europe will be hold- 
ing forth now. Others will follow from 
now until October. 


Dallas is making plans in the direction 
of such a trade sample fair now. It is so 
big that we have to go at it by stages: 

1. In the State Fair of Texas we have 
a magnificent permanent plant, most im- 
posing of its sort in our part of the world. 
It is logical, therefore, to begin with the 
international exhibits section of the State 
Fair and expand it until it takes up a 
whole building. Dallas is working on that. 

2. Next will come the necessity for a 
special exhibits building for permanent 
and year-round occupancy by Interna- 
tional business organization. This is on 
a sort of deferred planning-board status 
now. With it, perhaps in the same build- 
ing, perhaps downtown or near the air- 





Making “Big D Into World D” Takes Vision 


port, should come an International House, 
with lodging, dining, secretarial, interpre- 
tation and other facilities for foreign 
businessmen interested in Dallas com- 
merce. 

3. We have in our mart facilities in 
Dallas something which is clean out of 
the ordinary. They are of a scope and 
dignity to make a profound impression 
On any visitor, domestic or foreign. Al- 
ready these displays carry a wide showing 
of imported goods. A brochure showing 
color pictures of these displays by country 
of origin should be available for use by 
Dallas business ambassadors abroad. 
(Take the recent Braniff jet tour of South 
America by leading businessmen of the 
United States, including Dallas, for ex- 
ample. ) 

4. Eventually we will need the co- 
operation and the participation of the 
entire Dallas Urban District—the 50-mile 
circle centered on Dallas. If we are going 
to invite world business to make our area 
an annual trade center, we dare not make 
our plans small. 

Planning, vision and consistent cam- 
paigning can get the job done. Big D is 
destined to be World D — if we read our 
destiny aright. 

al 


Owens Foundation Plans Trade 
Conference. The John E. Owens Foun- 
dation has announced plans for its third 
conference on international trade at 
Southern Methodist University on April 
first. 

Dr. Don Paarlberg, special assistant on 
economic affairs to President Eisenhower, 
will address the conference on interna- 
tional trade policy. Others who will par- 





April 12-27, 1960 
April 23-May 3, 1960 
April 24-May 3, 1960 
May 4-14, 1960 
May 11-22, 1960 
May 20-29, 1960 
May 22-24, 1960 
June 3-12, 1960 


Hanover Fair 





June 10-26, 1960 


INTERNATIONAL TRADE FAIR NEWS 


March 31-April 10,1960 Swedish Boat Exhibition 
Milan Trade Fair 
4th Swiss Industries Fair 


United States World Trade Fair 

Int'l. Handicrafts and Trade Fair 
Swiss Imports Fair 

7th Austrian Sports Article Trade Show 
9th Int'l. Scandinavian Trade Fair 
British Exhibition, New York 1960 


Goteborg, Sweden 
Milan, Italy 

Basle, Switzerland 
Hanover, Germany 
Coliseum, N.Y.C. 
Munich, Germany 
Ziirich, Switzerland 
Salzburg, Austria 
Helsingborg, Sweden 
Coliseum, N.Y.C. 








DALLAS e« MARCH, 1960 

















































































































with MovieMatic TV type screen projector 
$2685.50 


for complete information contact: 











Office Supply Co. 











RI 7-858] 












1523 Commerce 
Store ... Furniture Display 





400 South Austin 
General Offices ... Duplicator Div. 













World Trade News 


ticipate in the conference include Dr. Ma- 
riano Alcocer, head of the economics 
department, Banco Nacional de Mexico, 
Professor Gottfried Haberler, well known 
Harvard economist, Professor Erik Thor- 
becke, Iowa State University, and Profes- 
sor Eric Baklanoff, Louisiana State Uni- 
versity. 

The meetings, open to the public, will 
be held in the Umphrey Lee Student Cen- 
ter on the SMU campus. 








INT’L. TRADE OPPORTUNITIES 
(Editor's Note: Statements under this 
heading are based on information received 
by the Dallas Chamber of Commerce, but 
are not guaranteed by the Chamber or by 
DALLAS. Details may be obtained from 
The World Trade Department, Dallas 
Chamber of Commerce.) 





ITALY — Italian importer interested 
in contacting suppliers of Mohair wool, 
greasy or scoured. Milipex, Via Mera- 
vigli 16, Milano, Italy. 

JAPAN — Paper playing shoes for 
children — claimed to have almost same 
durability as canvas running shoes of- 
fered for export by Naniwa Gogyo Co., 
26 Kamiyama-Cho, Kitu-Ku., Osaka, 
Japan. 

USA — Exporter looking for 50 to 
100 tons of used IBM-type tabulating 
cards for export. The Wilcox-Hayes Co., 
Wilcox Bldg., Portland, Oregon. 

JAPAN — Pre-fabricated Japanese 
Tea Houses offered by Nisho Co., Boeki 
Kaikan Bldg., Otemachi, Chiyoda-ku, 
Tokyo. 

ITALY — Milano firm looking for 
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World Trade News 


USA representative for sale of Centri- 
fugal Hydro-Extractor for use in laun- 
dries, hospitals and hotels. Officine Min- 
netti, Piazzett M. Bossi 3, Milano, Italy. 

Telm, Inc., Via Parmigianino 17, Mi- 
lano wishes to contact manufacturer’s 
representative for etched aluminum foil. 


Cafe expresso machines for family use 
are Offered for export by A.C.ILR., S. y 
L., Via Pantano 2, Milano. 

The firm of Cimbali Giuseppe, Viale 
Cassala 55, Milano offers institutional size 
cafe expresso machines for use in restau- 
rants, department stores and super- 
markets. Literature available. 


GREECE: Copper decorative objets d’ 
art, candlesticks, lamps, also handbags 
and cotton for the manufacture of chil- 
dren’s shirts. 


NIGERIA — The firm of Stephen 
Akinyemi & Brothers, Idumagbo Ave., 
Lagos wishes to contact U. S. suppliers of 
nylon and cotton blouses, sport and T 
shirts, readymade dresses and suits. 


SWITZERLAND — Synthetic yarns, 
spun silk yarns and twists, and buttonhole 
sewing silk are offered for export by the 
firm of Gutermann & Co., Claridenstrasse 
25, Zurich. Additional information may 
be obtained from the Swiss Consul, New 
Orleans. 


FRANCE — Pierre Vaisse of Dole 
(Jura) is interested in securing large quan- 
tities of raw washed clean dry horsetail 
hair. 

FRANCE—French perfumes and toilet 


water. Agency offered. For information | 
contact the French Commercial Coun- | 
selor, 305 International Trade Mart, New | 


ADVERTISING AGENCY / RIO GRANDE BLDG. / RI8-8261 


Orleans, La. 





THE SOUTHWEST'S OLDEST 


AND MOST COMPLETE 


ENVELOPE PLANT 
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FORT WORTH AND DENVER RAILWAY 
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e An artistic series of ads 





about our philosophies 
concerning advertising 
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we are seeing to the 


marketing projects of 
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CLARKE, DUNAGAN & HUFFHINES, INC. 
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CUT OVERHEAD 


Simplified 
Buying! 
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does it all! 








one requisition, one receiving, 
_ one invoice, one payment... 


A minimum of bookkeeping 
A maximum saving 


Plus large stocks always on hand 
... fast delivery . . . product in- 
formation . . . engineering serv- 
ice . . . quality products. 


Buy from 


BDriges-Wweaver 





Industrial Supplies, Tools and Equipment 


Dallas — 5000 Hines Boulevard — LA 8-0311 
Fort Worth — 222 N. University Drive — ED 6-5621 
Heuston — 300 S. 67th Street — WA 8-336] 
Beaumont — 1005 S. 4th Street — TE 8-5261 

















CIVIC EVENTS 





Jewish Welfare Federation Spreads 


Hope and Help Across the World 


GOLDEN ACRES at 2525 Centerville Rd. fills needs of the Jewish aged. Seventy-five 


now live at the home. 


An immigrant family is resettled in 
Dallas. Social, recreational and cultural 
needs for children, youths, adults and 
oldsters are met. And 75 older men and 
women share the grace and companion- 
ship of a new home. 

These are a few of the accomplishments 
of the Jewish Welfare Federation of 
Dallas. 

With its own current drive among 
members of the Jewish community com- 
pleted (plus voluntary, unsolicited con- 
tributions from several who are not 
Jewish), the Federation begins its 49th 
year in Dallas. Organized in 1911 to cen- 
tralize in one agency all Dallas Jewish 
social welfare services and fund raising 
campaigns, the Federation was originally 
concerned solely with local needs. How- 
ever, through the years, it has expanded 
its beneficiaries so that they now include 
some 50 local, national and overseas social 


service, community relations, health, edu- 
cational and cultural institutions and 
agencies. 

A member agency of the Dallas County 
Community Chest, which finances part of 
its activities, the Federation’s local services 
include the Julius Schepps Community 
Center, the Jewish Family Service, the 
Community Relations Council, the Armed 
Services Council and Golden Acres, the 
Dallas Home for Jewish Aged. 

Part of funds raised each year go to 
such national institutions as the American 
Association for Jewish Education, Jewish 
Children’s Home Service, Leo N. Levi 
Memorial Hospital and the National 
Jewish Welfare Board. Funds also go 
toward perpetuating Jewish culture, 
scholarship and tradition, through a num- 
ber of colleges, research foundations and 
seminaries across the nation. 

A sizeable amount each years is allo- 





COMFORTABLE new housing for resettled families in Israel is one of many aims of 


the Federation. 
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cated for overseas rescue, resettlement and 
rehabilitation. The Federation estimates 
that this year over 600,000 Jewish men, 
women and children in Israel and 25 
countries will depend on the Free World 
for survival. 





Among urgent needs, particularly in 
Israel, are permanent housing, adequate 
water supplies, livestock and all types of 
machinery and tools for families resettled 
from troubled spots of the world. 

Fulfilling its campaign pledge, the 
Jewish Welfare Federation of Dallas has 
done more than simply meet its goal of 
“meeting human needs”—this year to the 
amount of approximately three quarters 
of a million dollars. It has stretched the 
heart and name of the city over the 
county, the nation, and into the far reaches 
of the world. 

—_ 


“Somebody Needs You..." 


This month the Dallas County Chapter 
of the American Red Cross is conducting 
its annual campaign. The 1960 quota is 
$633,992 with $323,511 to be retained in 
Dallas County. 

“Somebody Needs You”, one of the 
slogans of this year’s drive is brought out 
by a summary of last year’s achievements. 
During 1959 you and the Red Cross: 

Assisted 8,500 families of servicemen 
and veterans; gave emergency assistance 
after one-family disasters to 561; taught 
First Aid to 3,575, swimming to 12,376, 
and Home Nursing to 1,009; and gave 
Junior Red Cross opportunities to 
139,184. 

In addition, the Red Cross recruited 
1,230 volunteers who gave 100,216 hours 
in service groups throughout the county. 

Just as Dallas County needs the Red 
Cross, we are reminded that it represents 
the “somebody” who needs us. 
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* At Dallas ‘Aero Service, the 
MODIFICATION 


“9 pamper 231 is the key to the very AND REPAIR 


RADIO & | best in ‘aireratt servicing. Aciually it 


RADAR 
represents the fasgraoe) number of DAS” 





EXTERIOR 
REFINISHING 


REFURBISHING 


Take advantage of the magic DAS number 231 to 
assure yourself of the very best in aircraft service! 


W. F. LONG, President 
3300 LOVE FIELD ORIVE + PHONE FL2-2641 + DALLAS 35, TEXAS 
COMPLETE ONE-STOP SERVICE ON CONVENIENT LOVE FIELD 
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Choice Business Locations RECORD STORAGE PROBLEMS? 


Sales Leases call 
BILL COLEMAN, Realtor | | DALLAS RECORD ARCHIVES 
ium Dallas HA 1-1474 























NEWMAN-MILLER PRINTING COMPANY 
MILLER LABEL COMPANY 


divisions of 


MILLER 
PUBLISHING 


COMPANY 
for the BEST impression 


e Commercial 
Printing 


© Food Packing 
Labels 


e Publishing 








2451 Stemmons Freeway 
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Packaging and Containers 
(Continued from Page 39) 

producer of waxed paper potato chip bags. 
It is also a large producer of bread wrap- 
pers and packing for the frozen food 
industry and converts foil, film and cello- 
phane. Dixie Wax Paper Co. has 150 em- 
ployees in their Dallas plant and 500 
employees overall with other plants in 
Burlingame, California; Memphis, Ten- 
nessee; and Mexico City. This firm also 
maintains a large design and research 
department in Dallas. 

Other indexes, of Dallas’ growth as a 
center for the manufacture of packages 
and corrugated boxes come up in the de- 
velopmnet of firms such as Gaylord Con- 
tainer Corporation. From a relatively 
small plant that began operations in the 
Love Field Area in Dallas in the late 
twenties — Gaylord Container became a 
division of Crown-Zellerbach Corporation, 
second only in the industry to Interna- 
tional Paper. In 1958, Gaylord moved to a 
new 180,000 square foot plant on a 50 
acre site near Garland. 

Lane Container Company of Dallas, 
recently moved to a new 92,000 square 
foot plant at 10212 Denton Road. This 
firm began operations in an old warehouse 
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OLMSTED - KIRK COMPANY 


1033 YOUNG STREET 
THE GRAPHIC ARTS CENTER 


1037 YOUNG STREET 
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RI 2-7151 





RI 7-9487 
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in Plano in 1946. During the next ten 
years it had four plant expansions. Capa- 
city of its corrugated division is 7,000,000 
square feet of corrugated paper per month. 
Its special container division engineers and 
produces containers made from wood, 
plywood and ply-veneer which use 2,500,- 
000 board feet of lumber and 3,500,000 
square feet of plywood per year. 

Other major plant additions in the 
Dallas corrugated box industry include 
Felvey Container Corporation which be- 
gan production in the first half of 1955; 
Inland Container Corporation which be- 
gan operations in a 25,700 square foot 
plant in 1957; Olin-Mathieson with a 
45,000 square foot plant in 1959, and 
Owens-Illinois. Completely integrated cor- 
rugated box operations in Dallas include 
Pollock Container Corporation, Gaylord 
Container Corporation, Owens-Illinois and 
Fleming & Sons, Inc. Sheet plants include 
Felvey, Specialty Paper Company, Lane 
Container Corporation, Inland Container 
Corporation and Olin-Mathieson. 

These major plants bring a tremendous 
volume of packaging and container busi- 
nes to Dallas but it also originates through 
advertising agency and art studio sources. 
A recent example of this was a project 
handled by Robbins, Caver, Page and As- 


sociates for De Soto Chemical Coatings, 
Inc. (formerly United Wallpaper Inc.) 
with their Southwestern Division located 
at Garland. Their design was selected as 
one of the six outstanding examples of 
hard good’s packaging in the nation 
in 1959. 

Modernart Line of paint packages was 
designed and produced in Dallas for na- 
tional use as a consumer package. The 
ramifications of this packaging project to 
a wide segment of Dallas graphic arts in- 
dustry shows up in the firms participating: 
Robbins, Caver & Associates; John A. 
Scott Company, Powell Printing Co., Con- 
tinental Engraving Co., Carpenter Paper 
Company, William S. Henson, Inc., Webb 
& Stimson, Accurate of Texas and Blanks 
Engraving Company. 

The growth of Dallas as an art and 
agency center and the steady expansion 
of packaging and box facilities promises 
to increase the lead of Dallas in this field. 
In addition to plants operating in Dallas 
County, the Great Southwest Industrial 
District with its Container Corporation of 
America plant and large plants in Tarrant 
County make this area one of the largest 
and most competitive in the nation in the 
packaging and box industry. 








World’s Largest Janitor 


AMERICAN BUILDING 
MAINTENANCE CO. 
1805 Industrial e RI 1-5149 
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| an world, they call it 
taste than money” 
e _ approach. inl we creak many 
covers for customers whose taste 
exceeds their budget. Proper 
design, selective planning and 
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TOWN Room 


STEAKS 
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desired. 


Strip sirloin, top sirloin, 
T-Bone, filet...all thick and 
deftly grilled to perfection.. 
all unforgettable. And if some 
‘jn your party aren’t searching 
for steak, the Town Room 
serves equally memorable 
Roast Beef, Southern Fried 
Chicken (Mammy Style). . and 
many, many exciting South- 
western foods. Bring the whole 
family tonight to the Town 
Room, in the new Sheraton- 
Dallas Hotel. 


Open 7 A.M. to 10 P.M. 
for those who prefer the very best! 


Caraltn Dabo 


HOTEL 
LOCATED IN EXCLUSIVE SOUTHLAND CENTER 
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Worlds of new 
sounds and new 
mobility open up 
for children at the 
Treatment Center. 


Photos by Georgette de Bruchard 


NEW WORLDS 
FOR CHILDREN 


To talk and be understood. To care for 
himself. And to adjust to everyday living. 

This is the outstanding work, at no 
cost to the patient, of the Cerebral Palsy 
Treatment Center of the Dallas Society 
for Crippled Children. 

Work at the center is furthered each 
year through the sale of Easter Seals, 
which this year will continue through 
April 17. 

Granted a charter in 1939, the Dallas 
Society for Crippled Children formed “to 
function in behalf of the crippled children 
and such other physically disabled children 
as the Society from time to time may 
desire to include within the scope of its 
activities.” 

In 1947, with the cooperation of the 
Junior League of Dallas, a Cerebral Palsy 
treatment program was begun, with one 
patient and one therapist. Last year 550 
patients received 20,000 treatments at the 
center. Today the professional staff has 
grown to 22 plus a medical consultant 
staff of 16. 

Through the years over 5,000 children 
have received help at the Center. 





Services at the center have also grown 
beyond those of physical therapy. When 
examination of the children disclosed that 
some were afflicted with speech difficulty, 
the speech department was opened with 
the cooperation of Kappa Alpha Theta 
Sorority. Later, the audiology department 
was opened in the Blanche Mayer Mem- 
orial addition. 

From a small start thirteen years ago, 
the Cerebral Palsy Treatment Center of 
the Dallas Society for Crippled Children 
is today recognized as one of the outstand- 
ing in the nation among 175. 

While the general sale of Easter Seals 
helps support the Center, arrangements 
have been made for a person, group, or 
business firm to sponsor treatment for 
one child for one year for $401. The 
Society also sponsors a memorial fund for 
the Center. 
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Anniversaries 








Best! ... drive in 


Scouts Observe Anniversary 
Last month millions of Scouts and 
Scouters observed the 50th anniver- 
sary of Scouting in the United States. 
This anniversary will be celebrated here 
April 30 in the Scout Circus at the Cotton 


Store 
Bowl. Tickets are now on sale, and all 


1814 Main St. , > Det . 
ALLAS Cam F. Dowell Jr. TOrmer Scouts and leaders who contact 
° H ILLCREST f ——_€" Boy Scout office will be honored at the 


rom 


Phone Ri 1-5546 STATE BAN “| oo Cotton Bowl rally. 


) f - 
Federal Deposit Ir e Corporatior 


Presbyterian 
Book 


























The roll call of business leaders who 
have served their community through 
Scouting would take several pages, but 
oad the names of a few of Circle Ten Coun- 

cil’s past presidents are an indication of 

QY, r2 7vLe7r Ae, arr the stature of these leaders. Men such as 
Austin Allen, Milton Brown, D. A. Hulcy, 

Highway See 7g Carl Rutland, Fred F. Florence and An- 
gus Wynne, Jr. Their tradition of service 

is being carried on today by Council 
President Gus Bowman, and council com- 
































TAILORED SIGN PROGRAMS missioner Laurence Melton. 
AREA, REGIONAL, NATIONAL Any tribute to businessmen in Scouting 
must acknowledge the philanthropy of 
P. O. Box 2793 DALLAS FL 7-2881 men such as Eugene Constantin, who with 








his wife donated the land for the Coun- 
cil campsite on Possum Kingdom Lake, 
Camp Constantin, or former Council 


QUALITY PRINTING SINCE 1892 Vice-President Frank Faulkner whos2 


generous bequest made possible the Circle 


Ten Boy Scout Foundation which pro- 
vides funds for the maintenance of Coun- 
cil camping sites and facilities. These men 
and many others have outdone themselves 
in supporting the Boy Scout movement 
through generous bequests. 
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Graphic Arts 
1006 ROSS AVE., DALLAS, TEXAS * RIVERSIDE 7-6321 (Continued from page 33) 


for 140 rail cars of paper rolls. This “di- 
rect mill” warehouse has special equip- 
ment similar to paper mills and serves 
the printing industry with a wide variety 
of fine papers. 

Magnolia Paper Company has just 
announced the addition of a new 18,000 
square foot Dallas warehouse to accom- 
modate its printing and publishing paper 
division. Building will be under way this 
spring. 

The Sabin-Robbins Paper Company is 
another national paper organization that 
has expanded from a sales office in Dallas 
min } to a major warehouse operation. In Feb- 
_ by : ruary of 1959, this firm occupied a large 











ane new plant in the Highland Industrial Dis- 
trict. It serves a large part of Dallas 
primary and secondary trade area. 
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TAILORED SIGN PROGRAMS 
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Save with Dallas’ 
eS oldest and Texas’ 
largest savings and 
loan association. 





Cam F. Dowell Jr. 








Anniversaries 
Scouts Observe Anniversary 


Last month millions of Scouts and 
Scouters observed the 50th anniver- 
sary of Scouting in the United States. 

This anniversary will be celebrated here 
April 30 in the Scout Circus at the Cotton 
Bowl. Tickets are now on sale, and all 
former Scouts and leaders who contact 
the Boy Scout office will be honored at the 
Cotton Bowl rally. 

The roll call of business leaders who 
have served their community through 
Scouting would take several pages, but 
the names of a few of Circle Ten Coun- 
cil’s past presidents are an indication of 
the stature of these leaders. Men such as 
Austin Allen, Milton Brown, D. A. Hulcy, 
Carl Rutland, Fred F. Florence and An- 
gus Wynne, Jr. Their tradition of service 
is being carried on today by Council 
President Gus Bowman, and council com- 
missioner Laurence Melton. 

Any tribute to businessmen in Scouting 
must acknowledge the philanthropy of 
men such as Eugene Constantin, who with 
his wife donated the land for the Coun- 
cil campsite on Possum Kingdom Lake, 
Camp Constantin, or former Council 
Vice-President Frank Faulkner whos? 
generous bequest made possible the Circle 
Ten Boy Scout Foundation which pro- 
vides funds for the maintenance of Coun- 
cil camping sites and facilities. These men 
and many others have outdone themselves 
in supporting the Boy Scout movement 
through generous bequests. 


. 
Graphic Arts 


(Continued from page 33) 

for 140 rail cars of paper rolls. This “di- 
rect mill” warehouse has special equip- 
ment similar to paper mills and serves 
the printing industry with a wide variety 
of fine papers. 

Magnolia Paper Company has just 
announced the addition of a new 18,000 
square foot Dallas warehouse to accom- 
modate its printing and publishing paper 
division. Building will be under way this 
spring. 

The Sabin-Robbins Paper Company is 
another national paper organization that 
has expanded from a sales office in Dallas 
to a major warehouse operation. In Feb- 
ruary of 1959, this firm occupied a large 
new plant in the Highland Industrial Dis- 
trict. It serves a large part of Dallas 
primary and secondary trade area. 
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A 
COMPLETE 
LITHO TRADE PLANT 
* 

Now Serving 
the Southwest 


* 
1335 Conant e Dallas 
Riverside 8-8171 
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Dallas Manpower Outlook 
(Continued from Page 27) 

The resident trained and untrained man- 
power, the inmigrant and the commuter — 
these are the source of supply. To insure 
that this supply is qualitative to the need 
is the whole manpower problem of the 
area. 


Demands for clerical workers top the 
list of new jobs to 1965, with nearly one- 
fourth the total new job demand of Dal- 
las’ industries occurring in the clerical 
category. Next largest demand will be for 
workers in the professional, semi-profes- 
sional, technical and managerial field. 


Engineers constitute a third of the new 
jobs needs for professional workers fore- 
cast to 1965, with the jobs for teachers 
comprising the next heaviest demand — 
one-fourth of all professional needs. 

New jobs for teachers are estimated 
at 4,725 over the five-year period. Re- 
placement needs will closely parallel the 
need for additional teachers brought 
about by expansion of educational facili- 
ties. Teachers account for the largest 
single segment of the professional worker 
group, and an employment of 14,290 
teachers is forecast for 1965. 

Over two-thirds of the 8,075 new jobs 
to 1965 in the semi-professional and tech- 
nical group will be among laboratory 
technicians, designers and draftsmen. 
Heaviest concentration of demands for 
semi-professional and technical workers 
will be in the machinery manufacturing 
industry and in transportation equipment 
— primarily in aircraft manufacturing. 
The machinery manufacturing industry 
will require over 40% of the additional 
workers, while transportation equipment 
manufacturing will require another 20% 
of the total. 

The bulk of the 11,170 new managerial 
positions opening over the next five years 
will occur in the wholesale and retail 
trade industry. 

The finance, insurance and real estate 
industries will require the next largest 
assortment of managers and officials with 
1,080 new positions forecast. 

Job demands for 40,760 clerical work- 
ers constitute around one-fourth of all 
new jobs forecast across the board to 1965. 
A fourth of this imposing demand for 
clerical workers is for typists, stenogra- 
phers and secretaries. Forty percent of the 
entire clerical worker need is within the 
wholesale and retail trade industry. 

The 6,657 typists and stenographers 
needed will be to fill new jobs scattered 
throughout nearly all industry groups. Pro- 
fessional services and government will re- 
quire the largest number — 1,440 — fol- 


lowed closely by wholesale and retail 
trade, with a demand for i,114. 

Three-fourths of the new jobs for skilled 
workers to 1965 are centered in manu- 
facturing industries and in three other 
industrial groups: (1) construction, (2) 
wholesale and retail trade, and (3) trans- 
portation, communications and utilities. 

The manufacturing industry as a whole 
will pose well over one-third the total de- 
mand for skilled workers, with needs con- 
centrated heavily in two industrial groups: 
machinery manufacturing and transporta- 
tion equipment. Each of these groups will 
command 14% of the total skilled new 
job opportunities to 1965. In machinery 
manufacturing, 93% of the skilled jobs 
opening will arise from expansion. In 
transportation equipment, 84% of new 
jobs will stem from increased hiring in 
skilled occupations. 

New job needs of the construction in- 
dustry alone will comprise one-fifth of 
the five-year total demand for skilled 
workers. 

The greatest volume of new jobs to 
1965 lies among semi-skilled, unskilled, 
and service workers — taken collectively. 
New jobs forecast for these three cate- 
gories, as a group, number 54,650 —a 
third of the five year total new manpower 
requirements. 

The outstanding component of the 
semi-skilled demand for the next five 
years is in manufacturing industries. Close 
to 60% of the 26,140 semi-skilled work- 
ers needed will be required to man 
factories. 

While experience or partial training in 
specific skills will be a prerequisite for 
hiring in some instances, for the most part 
these semi-skilled workers will receive 
on-the-job training. This semi-skilled 
group will constitute an important nucleus 
of workers to be up-graded to craftsmen 
as higher levels of skill are acquired. 
Aside from manufacturing plant needs, 
new job demands for semi-skilled workers 
are not concentrated in any one industry 
group, but are scattered throughout all 
industries. 

Job needs to 1965 for unskilled labor- 
ers and service workers combined amount 
to 28,508. Percentage-wise, new jobs for 
service workers will increase at a faster 
rate than those for laborers, since needs 
for service workers will be accelerated by 
a mounting population’s requirements for 
more and more services. On the other 
hand, demands for unskilled laborers will 
be paced at a slower rate of increase as 
the trend to automation accents the need 
for more skilled and semi-skilled workers, 
and a leveling off of untrained, unskilled 
employment. 
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DALLAS 


Brook Hollow Employees 
Have One-Stop Shopping 


In Year-Round Comfort! 


Brook Hollow Superette 
Commercial Interiors Co. 
Holiday Cleaning and Laundry 
Humble Service Station 
Industrial Office Supply 

Water and Wastes Laboratory 
Wesco Materials Corporation 


Woody's Brook Hollow 
Barber Shop 


Winpsor Properties, INCORPORATED 
2828 SOUTHLAND CENTER 
DALLAS 1, TEXAS 


VW. C. Wienson, Ja. 
President 


March 8, 1960 


Mr. Lamar Griffin, Vice President 


Texas Distributors, linc. 
2831 Nagle Street 
Dallas, Texas 


Dear Mr. Griffin; 


Your organization has installed the General Electric air 
conditioning and heating for each of the firms in our new 

Brook Hollow Service Center. From all reports, each individual 
system has provided the year-round comfort each company desired, 
even though their individual requirements varied greatly. It 

has proven itself the most economical solution to the variety 

of requirements. Each job has been properly and promptly installed 
and serviced, and the polite, businesslike manner of your 
employees has recieved special comment. 


Thank you for a very successful job. It has been a pleasure to 
work with Texas Distributors, Inc. 


Very truly yours, 


W. C, Windsor, Jr 


Employees of firms in Brook Hollow Industrial District enjoy the one-stop shopping 


facilities of Brook Hollow Service Center and the year-round comfort provided by the 


individual General Electric air conditioning systems. These firms are among the many 


that have chosen General Electric equipment and the experienced engineering, installation 


and service facilities of TEXAS DISTRIBUTORS, INC. 


” 
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DALLAS , TEXAS 
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JUSTRIBUTORS. INC. 
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“Under the Skyline 
of Dalias’ 








INDUSTRIAL PROPERTIES CORPORATION, 401 Davis 


New Home of 
GOLDING 


For information about the 
Trini industrial District 
consult your real estate 
broker or... 


Building, Dallas, Ri 1-9424 
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Accuracy .. . right through the 
finished assembly. Here, again, is 
where automation processes with 
great speed at Johnston Printing 
Company. The Dexter Collator as- 
sembly line gathers and assembles 
as many as 320 or more pages, 
speeding up for mailing deadlines. 
offset, 
Printing handles every step in the 


Letterpress or Johnston 
production of magazines and in- 
ternal publications ‘‘as big as they 


>> 
come. 


AUTOMATIC 
ASSEMBLY LINE 
PUBLICATION 
sa; 8 epee 


320 PAGES 
...OR MORE 
IN ONE 
OPERATION 





All operations under one 
roof for the 
complete printing job 


Joh ndton 


2700 NORTH HASKELL, DALLAS 


TA 3-6191 























No Ivory Towers Here 


(Continued from page 37) 

agencies. Many clients prefer to work with 
smaller, more compact units. But the fact 
remains that larger agency units are de- 
veloping in Dallas today at a faster rate 
than ever before. 


It would be impossible to mention all 
of Dallas’ major agencies in the space of 
this article or to detail billings and major 
clients. It is the purpose of this article to 
illustrate variety and scope of Dallas 
agency service by a segment of old organ- 
izations and using them as case histories 
to present trends in the Dallas agency 
picture. 

Tracy-Locke Inc., Dallas’ largest ad- 
vertising agency, traces its beginnings back 
to such pioneers in Dallas agency opera- 
tion as Shelley Tracy, Joe Dawson and 
Ray Locke. Today, Morris Hite, its presi- 
dent who came up through the ranks in 
this agency, directs a staff of some 71 
people. Tracy-Locke sends its account ex- 
ecutives out on bread routes and milk 
routes and researches back to the “forks- 
of-the-creek” to get sound marketing facts 
for its clients. It maintains a large tele- 
vision and radio department and other 
specialized divisions. 

Major accounts of Tracy-Locke Inc. 
include Mrs. Baird’s Bread, the Borden 
Southern Division, Chance-Vought, 
Southwestern Division of the Frito Com- 
pany, Haggar Slacks, Standard Fruit 
Company of New Orleans, Champlin Oil 
Co., Jones-Blair Paint Co., Imperial Sugar 
Co., Southern Union Gas Company, Car- 
bisulphoil Co. (Foille) and others. This 
agency recently took over the accounts of 
First National Bank in Dallas and the 
Southwestern Life Insurance Co. 

A turn to one of Dallas’ newer agencies, 
The Jack Wyatt Co., illustrates why Dallas 
is attracting more men from Madison 
Avenue and other advertising centers. Ex- 
cerpts from an article Jack recently wrote 
for a national advertising publication give 
their own slant on Dallas advertising: “I 
came to Dallas by choice five years ago 
after a decade and a half on Madison 
Avenue as radio director, account execu- 
tive, officer and finally partner in an 
advertising consulting firm. Neither my 
family nor I doubt that the decision to 
move to Dallas was a wise one.” 

“True, things are different in Dallas. A 
Madison Avenue background is no open 
sesame for the ad man who sets up shop 
here. New Yorkers who have returned to 
the East after a fling in Dallas are legion, 
not because they couldn’t succeed but 
because they expected doors to open for 
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them automatically. Madison Avenue is 
a valuable background, but Dallas is sel- 
dom impressed by a pedigree alone.” 


The Jack Wyatt Agency serves some 
29 accounts including the Troy Post In- 
terests, Craddock Food Manufacturing 
Co., Macatee Inc., East Texas Motor 
Freight, Linz Bros., Inc., Hardwich-Etter 
Co. of Sherman, Southern Pine Lumber 
Co. of Dibol and others. Jack lives with 
his family on a farm near Grapevine and 
finds quick commuting one of Dallas’ best 
assets. 

Don L. Baxter, Inc. is another major 
Dallas agency started in 1946 with 3 
people. Today, the Baxter Agency em- 
ploys 34 people and occupies two entire 
floors in the Melba Building. The growth 
of the Baxter agency ties in with the ex- 
pansion of Dallas’ electronics industry, 
and Texas Instruments is one of its major 
accounts. It also serves Dresser Industries, 
Lone. Star Steel, Southwest Airmotive, 
Engineering Supply Co. and Ideco. 


its fashion accounts include Marcy Lee 
Mfg. Co. and it also serves the Sheraton 
Hotel, The Texas Power & Light Company 
and a large division of Collins Radio. The 
variety and scope of Baxter operations 
involve some 50 accounts and this opera- 
tion is hizhly departmentalized to serve 
the needs of its clients. 


Bevel Associates provides an example 
of a Fort Worth agency that established 
a Dallas branch in 1956 — and the branch 
soon outgrew the parent organization. A 
combination advertising-public relations 
organization, Bevel attracted Dallas at- 
tention with its Big Town promotion sev- 
eral years ago. 

With executive offices in Dallas, Bevel 
still operates a Fort Worth branch and 
Serves a variety of clients including Justin 
Boots, Great Southwest Corporation, 
Texas Employers Insurance Association 
and other major clients. 


The case history of Clarke, Dunagan & 














FRANK PRATT 
1919 RECORD CROSSING ROAD 


MOVING? 


In Dallas, in Texas, to anywhere in the 
U.S., Canada, Mexico, Evrope, Alaska, 
Hawaii, Japan, the Philippines. . . call 
us for the cleanest, safest, most effi- 
cient personalized service. 


UNITED VAN LINES 


AHART 
MOVING & STORAGE CO. 





BILL MILLS 
FL 2-9753 














Come To Towne for Service 


One of the largest and most enthusi- 
astic users of fork trucks is the beverage 
industry, and with Clark equipment 
the operator has the tight control which 
is so necessary in stacking glass bottles 
to extreme heights. In other phases too 
—moving empties to the soaker or fulls 
to the route trucks — Towne can pro- 
vide the best Clark equipment for the 
job. 


A new feature in Towne’s complete 


service is rental of fork trucks, which 
more and more Dallas companies are 


finding advantageous and economical. 
Even maintenance by Towne’s factory 
trained personnel is included, backed 
by the southwest’s largest genuine 
Clarke parts department. 

Come to Towne today for the profes- 
sional solution to your material han- 
dling problem. 





INDUSTRIAL 


TOWN EQUIPMENT CO. 


1410 SOUTH AKARD * DALLAS @ Ri 8-5055 « 








1813 Clarence St#. 








e Printing and Publishing Papers 


e Sanitary Maintenance Items 








MAGNOLIA PAPER COMPANY 


HA 1-7311 





A Complete Service to the P1 inting and Industrial 
Businesses in Dallas and Northeast Texas 


@ Industrial & Packaging Papers & Containers 
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Buy Dallas Manufactured 


SPeeRVIRG... 


Southwest’s largest manu- 
facturer of commercial steel 
storage shelving, parts bins, 


work benches — and Frontier 
Slotted Angle — for office, 
plant, shop, store and insti- 11200 HARRY HINES BLVD. e PHONE CH-7-3175 
tution. Call for quotations or 
help with shelving plans. 
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The activities of Great Southerners in 1959 made 
possible another record year of service. We passed 
several milestones. On February 4, we issued our mil- 
lionth policy; on June 24, our insurance in force passed 
the billion mark, and on November 1, we celebrated 


our 50th birthday. 


INSURANCE IN FORCE 

During 1959 Great Southerners delivered 13,939 policies 
for new life insurance of 134,881,619, bringing our 
total insurance in force to $1,026,599,641, represented 
by 237,073 individual policies. 











PAYMENTS TO BENEFICIARIES 4 POLICY— 
OWNERS 

In 1959 payments were made in an amount of $12,- 
394,586. Of this sum $6,199,528 was paid to living 
policy owners while death claims amounted to $6,195,- 
058. Since organization, these payments have totaled 
$189,929,738. 


ASSETS 
In 1959 our assets increased $11,451,491, to a year 
end total of $216,083,361. 


POLICYOWNERS' RESERVES 


Reserves for Policies and contract obligations totaling 
$187,715,819, or 87% of all assets, are maintained 
for the protection of policy owners. 


INVESTMENTS 
During 1959 we invested $25,697,601 in mortgage 





loans. At year end, our investment in mortgages through- 
out our territory totaled $136,366,665. 


In addition, the company invested $4,106,857 in bonds 
and stocks, most of which was invested during the cur- 
rent year in tax exempt bonds of political subdivisions. 


Total investment in stocks and bonds amounted to 
$54,773,433. 


GREAT SOUTHERN Zife Insurance Company 


Founded 1303 
Home Office + Houston, Texas 
DALLAS AGENCY 
P. H. Huffstetler, Manager 
4314 North Central Expressway — Dallas, Texas 


Phone TAylor 4-3031 





No Ivory Towers Here 
(Continued from page 77) 

Huffhines, points up Dallas’ advertising 
opportunity for bright young men. In 
1953, this agency was incorporated as 
Ideas Inc., with no billings, no clients and 
no personnel except the founders. Today, 
Clarke, Dunagan & Huffhines, the corpo- 
rate name since 1954, bills more than 23 
clients $2,250,000 annually. In the fall | 
of 1959 this agency moved into new offices 
occupying the entire twelfth floor of the 
Rio Grande Building. 

This agency serves such clients as Bur- 
rus Mill & Elevator Co., Fox & Jacobs 
Construction Co., Freeman Oldsmobile, A 
division of General Electric, Texas Bank 
& Trust Company, United Fidelity Life 
Insurance Co. and others. 

Rogers & Smith Advertising is another 
pioneer agency with a wide variety of 
consumer and industrial accounts. Under 
the management of Randall Brooks, 
Rogers & Smith employs 30 to 35 people 
and has depth and a variety of depart- 
ments extending from research and mar- 
keting to art. 

Rogers & Smith clients include Bell 
Helicopter Corporation, Continental- 
Emsco Corporation, Dallas Power & Light 
company, Ennis Business Forms Inc., 
Burleson’s Honey, Ireland’s Barbecue, 
Naughton Farms, Wolf Brand Chili, 
Trans-Texas Airways, First Southwest 
Co., Temco Aircraft Corporation, The Air 
Conditioning Division of General Electric 
and others. 

A round-up of Dallas agencies should 
also include the Crook Agency in the 
Adolphus Tower, with Wilson Crook as 
the oldest agency in Dallas under single 
ownership. It should also include Taylor- 
Norsworthy with a large multiple-depart- 
ment operation occupying the Pent House 
of the Dallas Federal Savings & Loan 
Building. It should also include the Rom- 
inger Agency in the Kirby Building with 
a wide diversity of accounts mostly in the 
real estate and insurance field. The large 
Glenn Agency in the Republic Bank build- 
ing. It should include the fast growing 
James H. Susong operation in the Fidelity 
Union Life Building, the Couchman 
Agency in Highland Park, and the Grant 
Agency that originated in Dallas. 

The range of Dallas advertising should 
also include conservative but solid opera- 
tions such as Orrin Auld, Warren K. Bred- 
low, John Brough, R. J. Burke, DeJernett 
Advertising Agency, Dan Goodrich, Sam 
Hepworth, James W. Huff, R. B. More- 
land, Van Roberts and others. In Dallas 
a client can find a capable agency of any 
size to fit his needs and desires. 
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The largest, most complete engraving plant in Dallas 


BLANKS 


e Letterpress Plates 3 1315 YOUNG STREET ¢ RIVERSIDE 1-3905 
e Offset Negatives and Plates 


e Step and Repeat 
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Fallon Snyder 





If the GI Bill had come through for 
Fallon Snyder back in 1946, he might be 
a business tycoon in South America today. 

But it didn’t. And instead of operating 
some far-flung combine in the land of 
the Gauchos or elsewhere, he is a Vice 
President and Sales Manager of the John- 
ston Printing Company — one of the old- 
est printing firms in his native Dallas. 

Which is all for the best. 

As a settled business executive of 34, 
he doesn’t discount or regret the ideas 
and dreams he has as a young exX-Marine 
of 20. 

But in his case — like many another — 
they ultimately helped him return home 
and take up the role that awaited him 
in business and community life. 

Actually, there is little time these days 
for him to reflect on that immediate post- 
war period. 

As an official of Johnston Printing 
Company, Fallon’s primary responsibility 
is sales. He says of his vice-presidency: 
“That’s mostly a title; I’m still a salesman.” 

Johnston Printing dates back to 1905 
— and Fallon’s familiarity with the com- 
pany dates back to his student days at 
North Dallas high school. He worked at 
the shop as a janitor, truck driver, switch- 
board operator — or whatever other odd 
jobs needed doing. 

Johnston Printing is primarily a publi- 
cation and advertising printing firm. Its 
approximately 50 employees turn out such 
publications as Flight Magazine and The 
Petroleum Engineer, as well as offset and 


letter press work. And although mainly 
a Dallas operation, its accounts extend into 
East Texas, Oklahoma and New Mexico. 

At first, Fallon didn’t plan to go into 
the company, even though his father was 
a long-time employee and official. After 
high school, he entered Texas A&M to 
study engineering. 

But at the end of his freshman year, 
he joined the Marine Corps and became 
a 17 year old Buck Private. 

The Marines sent Fallon to Georgia 
Tech. “And there,” he says, “calculus 
proved to me, even before the government 
found out, that I wasn’t cut out to be an 
engineer.” 

From Georgia Tech, he was ordered to 
the Pacific as part of the Marine Detach- 
ment aboard the battleship West Virginia. 
His year overseas took him through the 
Okinawa campaign and its Kamikaze 
attacks. 

Fallon was discharged in February of 
1946. Together with a Marine Corps 
buddy, he drew his back pay and muster- 
ing out pay—and enrolled in the 
University of Costa Rica. 

The big, post-war business push — they 
decided — was going to be in South 
America .. . and they intended to be in on 
the ground floor. “I was 20 and wanted 
a fling,” says Fallon, “and besides, I had 
more money than I'd ever had before.” 

But the money dwindled, and no GI 
allotments materialized to take up the 
slack. Fallon finally decided the best thing 
to do was come home — and go to work. 





by Elory Cann 


He arrived in Dallas with $11 in his pocket 
— and returned to Johnston Printing as 
a salesman. 

Fallon attended classes at SMU after 
working half-time on the job — five hours 
a day, six days a week. For that, he drew 
$18.75 cents a week —and says: “It’s 
a good thing the GI Bill had come through 
by then.” 

He received his BA in Business Admin- 
istration from SMU in 1948 — and con- 
tinued selling, full time. The vice presi- 
dency and sales managership followed. 

Aside from his work and family life — 
he is married and the father of three 
youngsters — Fallon has also played an 
active part in community life. 


He’s a director of the Community 
Chest; an ex-director of the Ad League, 
which named him its most valuable mem- 
ber in 1957. Fallon is also secretary of 
the Advertising Club and a trustee of 
Canterbury house, the Episcopal student 
center at SMU. He is a former member 
of the Jaycees and the Dallas Industrial 
Editors’ Association. 

So Fallon Snyder’s absence would have 
left quite a gap, if he had gone on down 
into the Southern Hemisphere from the 
University of Costa Rica. 

But South America’s loss was Dallas’ 
gain — possibly because of the govern- 
ment red tape that held up his GI checks. 

His was one case where red tape did 
not mess up the works. And over the years, 
Dallas will probably stand to gain because 
of it. 
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POLLOCK 
PAPER 
COMPANY 


with 


HEADQUARTER 


serves the packaging needs 








of the nation 


DALLAS is the vital nerve center of Pollock 
Paper Company’s nation-wide packaging 
operations... the manufacturing and 
distributing of corrugated shipping containers, 
folding and set-up boxes, bread wrappers 

and a varied line of flexible packaging and other 
paper products. Founded in Dallas 42 

years ago, Pollock Paper Company today 

has over 1000 employees in Dallas 

alone, as well as plants, offices and facilities 
from coast to coast. 


POLLOCK PAPER COMPANY 
DIVISION OF St. Regis 
PAPER COMPANY 
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HOUSTON 
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Once the carrier has your product 
the condition it will arrive in is 
out of your hands. All you can do 
is give it as good a send off as 
possible in a package that’s 
designed to protect it from the 
hazards of shipment. Such con- 
tainers are the kind designed by 
Lane—scientifically researched and 
engineered to provide the most 
protection at the lowest cost. Why 
not let Lane take a look at your 
product. It might very well be worth 
your while. 


= calie> 


container company | 
11180 Denton Drive - Dallas 20, Texas | 
CHapel 7-7101 
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NEW AND EXPANDING BUSINESS 


MARKET CENTER 





Construction of Market Hall, a 70,000 
square foot trade show building which will 


_ be the fourth major unit of the Dallas 
_ Market Center, began recently with offi- 


_ cial groundbreaking ceremonies. 


Completion of the building, at the 
corner of Stemmons Freeway and Indus- 


_ trial Boulevard, is scheduled for July 1, 


1960, in time for the first of four major 


_ trade shows already booked into the 
_ structure. 


Market Hall is designed expressly for 


| trade shows and will serve the thousands of 


buyers who visit the rapidly expanding 
homefurnishings, gift and hous2wares 


_ shows in Dallas each year. 


Designed so it will be expandable to 
600,000 square feet of exhibit area, Mar- 
ket Hall when completed will be one of 


_ the nation’s major exhibit buildings. 


Trammell Crow, developer of the Dal- 


las Market Center, and Plasco Moore, 


ot 


head of the Southwest Furniture Market 
which will hold its semi-annual show in 
the building, presided at the ground-break- 
ing ceremonies. 

Market Hall becomes the fourth major 
unit of the Market Center, consisting of 
the Dallas Homefurnishings Mart, the 
Trade Mart and the Marriott Motor 


| Hotel, under construction across Stem- 


mons Freeway from the Trade Mart. 


Market Hall’s location just across In- 
dustrial Boulevard from the Trade Mart 
and Homefurnishings Mart puts it within 
a few hundred feet of 450 permanent 
showrooms containing the products of 


_more than 1,600 leading manufacturers 


of home items. 

The rectangular one-story building will 
have entrances on both Stemmons Free- 
way and Industrial Boulevard, and an at- 
tractive accordian-pleated steel canopy 
over a semi-circular drive serves as an all- 
weather entranceway. 

Market Hall will be constructed of 
reddish-tan brick with a white roof, and 
the interior of the hall is all white, bathed 


in high intensity light for effective display 
of merchandise. 

Four hundred and fifty feet long by 150 
feet wide, the hall will have only 16 
steel center columns of eight-inch diam- 
eter for support. 

Under floor wiring and water and drain- 
age connections for special exhibits are 
features incorporated for the best advan- 
tages of temporary exhibitors. 

The first unit of Market Center, the 
Homefurnishings Mart, was opened in 
July 1957 and immediately doubled in 
size for the January 1958 furniture mar- 
ket. Fully leased, the 424,000 square foot 
Homefurnishings Mart now has 175 show- 
rooms exhibiting some 300 furniture lines. 

The Trade Mart opened in February 
1959 and was doubled in size by Febru- 
ary 1960. 

The Grand Courtyard of the Dallas 
Trade Mart is the most unique in any 
market building anywhere in the world. 

Longer than a football field and four 
stories high, completely enclosed and tem- 
perature controlled and lighted by the sun, 
the hugh area is dedicated to the buyer. 

“The entire space was conceived to 
make the buyers’ trips to markets more 
enjoyable and restful,” Mr. Crow has said. 

In its original state the courtyard was 
dominated by a gazebo, with its surround- 
ing rustic pool and pecan-round patio. 
In its entirety there are now two focal 
points to the Trade Mart courtyard — 
the gazebo and the magnificent fountain 
on the “new” end, surrounded by a side- 
walk restaurant. 

The $35,000 fountain is 35 feet in di- 
ameter and composed of three systems for 
water patterns. The center of the fountain 
jets majestically 40 feet into the air—to 
the fourth floor balcony of the courtyard. 

Another series of jets form a graceful 
dome of water 24 feet in diameter and 10 
feet high. 

A third set of 12 triple jets dances 15- 
foot sprays in a 20-foot diameter. 








JANITOR SERVICE ° 


1901-15 LAWS STREET 
SAND BLASTING ° 





WINDOW CLEANING ° 


ACME BUILDING MAINTENANCE CO. 


FRANK C. JONES 
STEAM CLEANING . 


RESIDENCE 


PHONE RI! 2-7660 
SIDEWALK WASHING 
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EXPANDS 


“The systems were designed so the 
fountain can be used to suit the occasion,” 
explained consulting architect Harwell 
Hamilton Harris, “making it possible to 
have soft sounds or that of a giant water- 
fall.” 

The opposite end of the courtyard con- 
tains the “heart” of the giant Trade Mart 
—the gazebo or summerhouse which juts 
out over the large rustic pool. 

Mr. Harris describes the gazebo as an 
“imported romanticism intended to give 
character to the huge merchandising 
building.” 

The four-story building, nearly one mil- 
lion square feet in area, houses 1,300 lines 
in 350 showrooms featuring furniture, ap- 
pliances, lamps, gifts, floor coverings, 
home accessories, housewares and toys. 

The Marriott Motor Hotel, part of the 
market concept, is scheduled to open in 
July 1960. It will contain 300 rooms, 
meeting rooms and restaurants, a swim- 


ming pool and special conveniences for A magnificent fountain dominates the new half of the 
travelers. Trade Mart, now doubled to nearly one million square 
feet in area. 





Market Hall, to be 
completed July |, is 
already booked with 
four major U.S. trade 
shows. 
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For TOP LEVEL” 
Brokerage, Life and 





Accident Insurance 
Service 


its 








MISS LUCY DULIN 
Manager 
Brokerage Life & Accident Dept. 


JAMES HEREFORD & CO. 


Insurance Managers 
Turtle Creek Building 
Phone LAkeside 6-8851 
3505 Turtle Creek Dallas, Texas 

















New and Expanding Business— 


> Glenn Advertising has established a new 
industrial advertising division which will 
be headed by William J. Alexander, for- 
mer sales promotion manager of Conti- 
nental Emsco Company. He was secre- 
tary and a director of the National Indus- 
trial Advertising Association before com- 
ing to Dallas in 1957. 


- 


> Lemmonwood, a new shopping center 
to be built at the intersection of Lemmon 
Avenue and Inwood, will house 32,200 
square feet of rentable space and provide 
parking space for over 100 cars. The 
architectural firm of Roper and Vance 
has designed the contemporary all-brick 
structure to be located on a site fronting 
630 feet on Lemmon and 150 feet deep 
along Inwood. The owners are Harlan 
Ray, Farrell Ray, Jr., and the M & W 
Management Corporation, whose princi- 
pal stockholders are John M. Mahaffey 
and Alden Wagner. Completion of the 
project is expected by June, 1960. 


— 
> Graphic Reproductions, located at 2808 
Elm Street, has been opened by Eudell 
R. Green. The new firm will have facili- 
ties to handle photostats and the larger 
superstats for charts and maps. 








OLIVETTI Calculators and 


OFFICE MACHINES 


“In Dallas Since 1902" 


S. L. EWING CO., INC. 


2805 Gaston — Call TA 1-2358 


















SUCCESSFUL 
DALLAS BUSINESS 
USES ROGERSNAP 


Carbon Second Sheets and Business 
Forms in the exclusive *Flip-Out 
Dispenser Box for greater office 
efficiency and cleaner, faster copies. 
Ask your stationer for the 
Comparative Cost Analysis 
which shows how your 
office costs and time 
can be 
] streamlined. 






RROGERSNAD 


P.Q. BOX 10425 - DALLAS, TEXAS 
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Service.. Quality and 
Dependability... 


Serving the Rotary Printing Industry 
Through a Direct Mill Warehouse 


With a variety of roll papers for the BUSINESS FORM MANUFACTURERS, ENVELOPE 
MANUFACTURERS, CONVERTERS AND PUBLICATION COMPANIES. Shipments made 
direct from our mills or from warehouse stock immediately in any size, color, weight 
or grade; custom slit and rewound at this New Dollas Facility. 





NATIONAL 
ROLL PAPER SPECIALISTS 


GENERAL PAPER |CORPORATION 





REPRESENTING 


* Columbia River Paper Co. 
* Oregon Pulp and Paper Co. 
*% Gilbert Paper Co. 
* Crown-Zellerbach 
* Union-Bag Camp Paper Co. 
% Patterson Parchment Paper Co. 
* Ludiow Paper Co. 
* —— Pappersbruk 
AB. Sweden 
* Tollare Pappersbruk, AB. 
Stockholm, Sweden 
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Representatives of Republic National 
Bank and the architect firm were on 
hand for ground breaking of Republic's 
new eight window drive-in motor bank. 
Left to right are George Harrell, of the 
Harrell & Hamilton architect firm; James 
W. Aston, Bank President; Fred F. Flor- 
ence, Chairman, Executive Committee, 
and Karl Hoblitzelle, Board Chairman. 


Republic Bank Breaks Ground 
For New Drive-in Facilities 


Republic National Bank has held 
groundbreaking ceremonies for its new 
drive-in facilities located on Live Oak 
Street near St. Paul. The new street-level 
drive-in, to be built on approximately 
27,000 square feet of ground, will consist 
of eight teller windows, with ample room 
for approach and exit. The entrance and 
exit will be on Live Oak Street. 


Teller windows will feature blue and 
gray tile exteriors, and will be covered 
by a steel frame, 13 feet high, with alumi- 
num facing panels, running the entire 
length of the windows. The paneling will 
be of a compatible material to the alumi- 
num used in the bank building itself. 

Direct cohnection between the new 
motor bank and regular banking opera- 
tions in the main building will be main- 
tained through use of a pneumatic tube 
relay system and closed circuit television. 


— 


> Texas Wholesale Grocery Corporation 
has occupied a 15,000-square-foot general 
office and warehouse building at 9100 
Chancellor Row in the Brook Hollow In- 
dustrial District. The firm will serve exclu- 
sively the institutional trade in the Dallas- 
Fort Worth area. Don Tobin of Tobin 
Realty Company, handled the real estate 
negotiations. 
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TIGERT PRINTING COMPANY, INC. 


Commercial Printers Since 1917 
OFFSET LETTERPRESS 


2108 Jackson St. RI 8-5371 














Beginning Our 37th Year With Our 
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PREMIUM PRIZE 


PAPERS 







ALADDIN SKYBLEN 
SCHOOL SOCIAL 
SUPPLIES STATIONERY 





SOUTHWEST TABLET MFG. CO. 


1S. 






2110 CORINTH STREET °° DALLAS TEXAS 











NCR* or Carbon Interleaved 


BUSINESS FORMS 


Voucher Checks Carbon Second Sheets 





Invoices Purchase Orders Insurance Policies 








*No Carbon Required 


No Quantity Limit — Prompt Delivery 


THE EXLINE-LOWDON CO. 


LITHOGRAPHERS + PRINTERS - ROTARY BUSINESS FORMS 
BANK STATIONERS 


1818 SOUTH ERVAY ST. y HA1-2177 +# DALLAS, TEXAS 











WE CAN 
DO FOR 
YOU 


tf) 
Rutherford Business Service temporary em- 
ployees are at your disposal seven days a 
week to help you with any overload or peak 
season problem. 


© Inventory extension - Bookkeeping 
© Typing - Stenographic & secretarial 
e Business Machine Operation 

e Key-punching - IBM Operation 

e Figuring service of any kind 

© Available for any length of time 


RI 2-3787 - RI 8-6848 
SERVING DALLAS FOR OVER 30 YEARS 


Leu erlord + 


BUSINESS// SERVICE __; 

















New and Expanding Business 





Oak Cliff Savings to Build New Pleasant Grove Offices 


This two-story building will be constructed on Buckner Boulevard at Grove Crest 
to house Oak Cliff Savings and Loan Association's expanding Pleasant Grove branch 
offices. The site was purchased from Dr. H. C. Hodges, and plans for the 20,000- 
square-foot building were designed by Wyatt C. Hedrick, architect. Exterior of the 
modern structure will be of precast masonry, plus large areas of glass. Leasing of 
the ground floor retail area of the building and of the second-floor office space 





are handled by Henry S. Miller Company, Realtors. 











in the 11,000-square-foot building which 
new building at Directors Row and Profit will be ready for occupancy July first. 
Drive in Brook Hollow Industrial Dis- Real estate negotiations were handled by 
trict. The Talon sales office, customer Bob Lynn of Campbell and Campbell, 
service unit and warehouse will be housed __ Realtors. 


> Talon, Inc., is planning to move to a 











time to call CLAMPITT qa for QUALITY PAPER 


Riverside 71-5064 
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New and Expanding Business 





This $300,000 Dallas branch office of Indiana Lumbermens Mutual Insurance 
Company will be constructed on Empire Freeway in Empire Central, an extensive 
office building area being developed by Windsor Properties, Inc. 


indiana Lumbermens Builds New 
Dallas Facility. Established to better 
serve all the needs of the Company’s grow- 
ing agency force in Texas, Louisiana and 
Arkansas, Indiana Lumbermens 20,000- 
square-foot, three-story Dallas branch will 
contain all the latest and-most modern 
facilities now employed in handling claims, 
accounting, underwriting and inspections. 

The entire structure rests on a concrete 
base raised above ground level. The build- 
ing will be entered beneath a free-standing 
canopy which leads to the lobby located 
on the elevated first floor. 


Construction will be completed late in 
1960 at an estimated cost of $300,000. 

Architectural design, mechanical and 
structural engineering and construction 


supervision are being handled by Har- | 


wood K. Smith & Partners, Architects and 
Engineers. 


+ 


>» First Texas Pharmaceuticals, Inc., is the 
new name of one of Dallas’ pioneer firms, 
formerly known as First Texas Chemical 
Manufacturing Company. Located at 
1810-16 North Lamar, off Ross Avenue, 
the firm is currently serving in its 57th 
year in Dallas. 


+ 


>» Esco Elevators, Inc. is now furnishing 
owners of passenger or freight elevators 
a complete repair and maintenance serv- 
ice from their downtown location at 318 
North Pearl Street. 











TEMPORARY OFFICE HELP 
Call for a “Kelly Girl" 


Riverside 2-3981 


No payroll bother — we bill you weekly. All ‘Kelly 
Girls’ are tested, experienced, bonded and gvar- 
anteed. Call us and describe the job you want 


done. 
Kelly Girl 
Service 
1209 Simons Building 


Dallas, Texas 














A NEW LOCATION 


We are now better equipped 
than ever to serve you in our 
new location at 4309 Avondale. 


This modern plant also houses 
our files of a Half-Million Nega- 
tives of Old Dallas pictures, in- 
dexed by firms. 


Call us for Old Pictures — and 
for prompt and dependable 
photographic service on today's 
requirements. 


Call LA 8-4211 
Since 1911 
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PHOTOGRAPHERS 
4309 Avondale * 




















You've Never Seen Busier Beavers! 
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Miehle 36 
Offset 
Press 


NEW 


Camera 
Equipment 





wittiam s. HENSON ine. mt PRINTERS & LITHOGRAPHERS 


FLEETWOOD 7-6321 M# 4901 WOODALL STREET MM DALLAS, TEXAS 
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OFFICE CARPETS eevve 


cleaned strikingly beautiful. Faded or worn 
carpets TINTED thrilling new exotic colors. 


Guest EV 1-5176 


traoreDns C10 Litas’ 


LEAD VC LESINESE FORME 


Steet lb Dey Lhe 


KNOX at TRAVIS LAI-2101 
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Riverside 7-0663 












THE RIGHT GLASSES at the right time!! 
For dress, office, sports, driving — your 
prescription in fashion-right frames 
make a tremendous difference. 

. 

Bring Your Prescription 
to Us for Glasses 
© 


THOMAS OPTICAL 


GROUND FLOOR MEDICAL ARTS e DALLAS 















CARTER ENGINEERING 
Now Offers 
THE NEW 


ULTRA MODERN » Be. 


AEROTRON 








Two-Way Mobile Radio System 
... bringing to Texas, New Mexico and e FINEST IN QUALITY 


Louisiana users of two-way Radio Com- 


a : performance. Meets new FCC requirements 
munications the finest and most flexible 


Highest standards of receiver selectivity 


installation available. for split-channel operation. 


Distributed exclusively by e MOST FLEXIBLE 


L / Operates from 6, 12 or 115 volts without 


modification —simply remove from vehicle 
ENGINEERING COMPANY 


and plug into home, office or camp electri- 
6762 Greenville Avenue . EM 8-1471 





cal system. 








Call for Demonstration 


Complete Electronic Communications Service 











APPOINTMENTS 
and PROMOTIONS 





CLYDE SKEEN, former top executive 
with Boeing Airplane Company’s aero- 
space division in Seattle, has been ap- 
pointed executive vice-president and gen- 
eral manager of Temco Aircraft Corpo- 
ration. A leader of the aerospace indus- 
try, he has served as national chairman 
of the Procurement and Finance Com- 
mittee of the Aerospace Industries Asso- 
ciation. A graduate of Kansas State Col- 
lege, Mr. Skeen is a member of the Ameri- 
can Rocket Society, National Association 
of Accountants and Electronic Industries 
Association. 

— 


JOHN T. DALE and LEO PATTERSON, 
JR., have been named assistant vice-presi- 
dents of the First National Bank in Dallas. 
Advanced from assistant cashiers to as- 
sistant vice-presidents were AMOS E. 
CLONINGER, JOHN RAWLES FUL- 
GHAM, JR., ROBERT T. PRESENT and 
LEWIS R. WILSON. Elected assistant 
cashiers were JAMES P. BARBOSA, 
FORREST L. HAMILTON, ALLEN 
SANDERS, JAMES M. SPELLINGS and 
MARVIN L. WEST. Mr. Fulgham, Mr. 
Present, Mr. Sanders and Mr. Spellings 
are in the credit department; Mr. Dale, 
Mr. Wilson and Mr. Barbosa are in the 
cotton and foreign department; Mr. West 
is in correspondent banking; Mr. Clon- 
inger is in participation loans; Mr. Hamil- 
ton is in bank financing, and Mr. Patter- 
son is a loan officer in the oil division. 
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Appointments and Promotions— 





M. CULLUM THOMPSON has been | 


elected executive vice-president of United 
Fidelity Life Insurance Company. CED- 
RIC BURGHER, JR., has been elected 
secretary, and KENNETH TUNNELL 
named assistant secretary of the company. 
Mr. Thompson has been associated with 
United Fidelity since January, 1957. He 
has served previously as secretary and as 
vice-president and secretary. Mr. Burgher 
joined the firm in 1956, and formerly was 
agency secretary, and more recently man- 
ager of the mortgage loan department. 
Mr. Tunnell has been with United Fidelity 
since October, 1950. 

*« 
ROGER A. HARRIS, of Tyler, has been 
elected an assistant vice-president of the 
Republic National Bank of Dallas. And 
C. NORMAN RAMSEY, of Birmingham, 
Alabama, has been named a vice-president 
of Republic. A graduate of Southern 
Methodist University, Mr. Harris has been 
a vice-president of the People’s National 
Bank of Tyler for the past nine years. Mr. 
Ramsey, a graduate of the University of 
Georgia, the Atlanta Law School, and the 
Stonier Graduate School of Banking at 
Rutgers University, became a vice-presi- 
dent of the Birmingham Trust National 
Bank in 1949, 

*«K 
JOHN L. INGLE and FRANK A. HOKE 
have been elected senior vice-presidents of 
Oak Cliff Savings and Loan Association. 
Mr. Ingle, who joined the Association in 
1948, has been active in local and national 
work of the American Savings and Loan 
Institute. In addition to his new post, he 
will continue to serve as secretary-treas- 
urer of Oak Cliff Savings and as a mem- 
ber of its board of directors. Mr. Hoke, 
also a director, has been associated with 
Oak Cliff Savings since its inception in 
1946. He recently was made a director of 
the Wynnewood State Bank. 
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Commercial 
ALL-ELECTRIC HEAT PUMP 


EATHERB Y air conpitionine co. 


TA 7-5436 LA 8-1735 
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JOUR OFFICE FURNITURE | 


care Working With our new lease plan you can 
Capital for 
Your OTHER 
Needs! 
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completely redecorate your office now and 
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pay on a monthly basis to suit your pocketbook. 
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Furnishings may be purchased for a 
nominal sum at the end of the lease period ; or 


lease may be renewed. Check with us for details. 
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CITY PRINTING COMPANY 


Commercial and Offset Printing 


4310-12 Elm Street 
J. N. "JIM" LODEN 
DALLAS 26, TEXAS 


TA 6-6039 
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BOSCO HAS THE 
MOST COMPLETE 


STOCK OF | 
I 


e FINISHED HEX NUTS 
MACHINE SCREW NUTS 
KNURLED NUTS 

CAP NUTS 

WING NUTS 

MACHINE SCREWS 


BRASS 


FASTENERS IN 
THE SOUTHWEST! 


FOR IMMEDIATE OFF-THE-SHELF SHIPMENT 
Phone RI 7-5171 Dallas or CR5-1011 Fort Worth. 
In Houston . . . Dial 110 and ask for Enterprise 1981. 


KNURLED SCREWS 
WOOD SCREWS 
FLAT WASHERS 
THREADED ROD 








Appointments and Promotions— 





S. E. GRAVES has been advanced from 
assistant vice-president to vice-president 
and assistant manager of the underwriting 
department of Traders & General Insur- 
ance Company. Mr. Graves has held vari- 
ous positions with Traders, including 
branch manager at Kansas City, New Or- 
leans and Oklahoma City, as well as 
agency supervisor in Dallas. In other pro- 
motions, CLARENCE L. MERRY has 
been named assistant vice-president in 
charge of the personnel department; ED- 
MON W. BLOUNT has been promoted 
to assistant secretary in the home office 
underwriting department; and HOMER 
LINN, has been named assistant secre- 
tary. 
+ 


ROBERT F. WEICHSEL and RICHARD 
N. LEWIS, CLU, have been elected senior 
vice-presidents of Great National Life 
Insurance Company. Mr. Weichsel, a vet- 
eran of 30 years of service with the com- 
pany, will retain the title of secretary- 
treasurer. Mr. Lewis previously was a 
vice-president and agency director. In 
his new post, he will be in charge of all 
sales for the company. In other changes, 
TRUMAN C. RAGSDALE, formerly an 
assistant secretary, has been advanced to 
vice-president, HUGH KING, assistant 
vice-president in the agency department, 
has been designated director of agencies; 
and CHRISTIAN C. WEICHSEL, Il, 
now in the mortgage loan department, has 
been promoted to assistant secretary. 





BUSINESS PROPERTY 
Sm? 


S MILLER C0. 


PRS 


1712 Commerce St. © Dallas © Phone Ri 1-9171 
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Appointments and Promotions— 





HAROLD F. VOLK, president of Volk 
Brothers, has been elected president of 
Southwestern Fire & Casualty Company, 
Dallas-based insurance company. ERLE 
C. PATRICK, manager of the insurance 
management firm of T. A. Manning & 
Sons, has been named to the newly-created 
position of executive vice-president and 
secretary. Long active in civic affairs, Mr. 
Volk has been a vice-president and direc- 
tor of Southwestern Fire & Casualty since 
its formation. Mr. Patrick, nationally 
known in insurance trade circles, has 
served as secretary of the company since 
its organization and as vice-president and 
secretary since 1952. 


— 


HARRY W. CLARK has been appointed 
director of industrial development of the 
Texas and Pacific Railway Company, ef- 
fective May 1. A former executive direc- 
tor of the North Mississippi Industrial 
Development Association, Mr. Clark is 
past president of both the Southern and 
American Industrial Development Coun- 
cils. 


+ 


TED H. BARRETT has joined the public 
relations department of the Rominger Ad- 
vertising Agency. Mr. Barrett recently re- 
tired as public relations director of The 
Dallas Morning News. His newspaper ca- 
reer included many years in the news 
department, both as reporter and later as 
city editor of The News. He is a former 
president of the National Newspaper Pro- 
motion Association. 





SEEBURG 


Background Music Systems 
For Lease or Sale 


Music SUPPLY COMPANY 
2509 E. 11th Dallas Phone WH 2-1289 
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trade your depreciating 
building for uncommitted 
capital through leaseback 





If your factory or warehouse is over 





t bi 50% depreciated and your business is a 
ODIN profitable one, then a sale and 

leaseback of your property could be an 

realty excellent investment for you... 
. =e you cash for ——— or more ; 
: profitable investment. A phone call or letter 
company will provide full details. 
net mie — id I a And there is no obligation, of course. 
north erva uuadi 
Riverside 8-8126 
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Moore Business Forms has created and pioneered 
modern forms systems as they are known today. 


For the past 76 years Moore has successfully main- 
tained its reputation as the world’s leading manufac- 
turer of business forms by having the ‘right business 
form for every form of business’: 


The Moore man is as close and convenient to you as 
your telephone. He can help you find a new speed 


and efficiency from your forms operations -- no matter 
how simple or complex they may be. Call today! 


PHONE: RI 1-1957 MOORE 


1626 EDISON 
BUSINESS FORMS, inc. 


i << DALLAS, TEXAS 











SALES OFFICES IN MORE THAN 300 CITIES THROUGHOUT THE UNITED STATES 














Appointments and Promotions— 


EMMETT H. (ZEKE) EVANS, general 
sales manager and vice president of Dal- 
Tex Aviation since October, 1958, has 
been elected president of the company. A 
native of Dallas, Mr. Evans has been ac- 
tive in aviation since 1942. Also at Dal- 
Tex, B. J. EPLEY has been appointed 
radio and service sales manager. 


+ 


ROBERT J. BRADLEY has been elected 
chairman of the board and chief executive 
officer of Producing Properties, Inc., and 
has been succeeded in the presidency by 
MAC D. OLIVER, JR. A new post of ex- 
ecutive vice-president has been created 
under which all administrative activities 
of the firm will be performed. VIRGIL B. 
HARRIS has been named to this position. 
Producing Properties also has removed its 
headquarters from the Republic National 
Bank Building to the thirty-fifth floor of 
the Southland Center. 
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Dallas Association of Insurance Agents 


DALLAS ¢« MARCH, 1960 
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We consider ours a noble professton 


and are pledged to continue toward perfection in the performance of our 
craft by constantly designing new models and introducing unusual ideas 


in framing. 


E. J. (ED) RUST, JR. 


3320 KINGS ROAD LA 8-2182 : 
(Off Lemmon behind Delman Thentre) $33 
“Same Location since 1942°" ii 








CORRUGATED BOXES 











AND 
7 POLYETHYLENE BAGS 
THOMAS W. NORSWORTHY has been e QUICK SERVICE 
elected president of Taylor-Norsworthy, e ANY SIZE 
Inc., Dallas advertising agency. Mr. Nors- e ANY QUANTITY 





worthy is the former executive vice-presi- 
dent and a co-founder of the agency, now SPECIALTY CONTAINER CORP. 

in its fourteenth year. Other elected offi- 1611 Hinton FL 7-5788 
cers are MELVILLE M. MERGER, vice- 
president; PHIL OLIVER, vice-president 
and art director; LESLIE SHULTS, sec- Elegance by STEEL CASE . 
retary; HELEN BARHAM, assistant 
treasurer; and MARTHA McCLAIN, for the Essence of Office Distinction 
assistant secretary. seas 












































Designed with the specific needs 
+ of the efficient secretary in mind, 


CHESTER ALBRITTON, vice-president, | *"'s desk of thoughtfully superior 
has been appointed head of the corre- styling allows for maximum floor 
spondent bank department of First Na- SPORD CONG, ON OE: SD 
tional Bank in Dallas. Mr. Albritton began 
his correspondent bank work with First 
City National Bank of Houston. In 1946, 
he joined the First National Bank in Dal- 


las as vice-president in the correspondent EQUIPMENT CO.. INC. Equipment Eugincers & nactord 


bank department. 2107 Main St. Dallas, Texas Phone RI 8-3314 














Get those tough jobs done faster, cheaper! 











TEXAS DELIVERY SERVICE 
920 S. LAMAR . RI 8-4444 


AVAILABLE WITH OPERATOR BY DAY, WEEK OR JOB 
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Designers and M anujpaciurenrs 
of 


Paper Boxes and Die Cut Displays 


Specialty 


BUNN-STATONAPRINTING CO. 


1105 Dragon St. Riverside 8-477] 





[JP] WILL YOUR PRESENT HEALTH INSUR- 
"ANGE MEET THESE EXPENSES? 


What was adequate coverage a few years 

back may not be adequate today! Rising 

costs have more than doubled some hos- 

pitalization expenses in recent years! 

Keep your present policy, but be assured 

poe ficient protection with Great National 
ife’s 


new flexible deductible 


This Plan offers a wide range of Hospital 
Room, Surgical, and Miscellaneous bene- 
fits. Ask your Great National Agent 
about it today. 


GREAT NATIONAL LIFE INSURANCE COMPANY 






HOSPITAL 
COSTS 











Founded in 1928 Home Office — Dallas 


Appointments and Promotions— 














BERNARD E. SMITH is the new man- 
ager of the Dallas division of Magnolia 
Paper Company. Mr. Smith was asso- 
ciated with paper houses in New York 
and Pennsylvania for 25 years before 
coming to Dallas. 


*« 


_ WALTER B. MOORE has been elected a 
vice-president of Haughton Brothers 
Printers. Mr. Moore is editor of The 
Cotton Gin and Oil Mill: Press, published 
by the firm. He also is a past president of 
Dallas Agricultural Club. 





























“76 YEARS” 


INCORPORATED 1884 


Continuous Service to the Printing Industry 








Fine Papers for Printers and Publishers 





COATED BOOK PAPERS 


OFFSET BOOK 
BOND PAPERS 

— ayy hia 
GUM PAPERS jG * PAPERS 








CALL SALES DEPARTMENT FOR SAMPLES AND QUOTATIONS ON 
DEPENDABLE PAPERS — UNCONDITIONALLY GUARANTEED 


THE SABIN ROBBINS PAPER COMPANY 


2660 BRENNER DRIVE . DALLAS 20 * 


CAR BOARDS 
INDEX BRISTOLS 
TAS BOARD 
BLOTTING 


PHONE FL 7-6455 
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Appointments and Promotions— 
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DR. C. FERRILL HAMILTON of Dallas 
has been appointed medical director of 
Praetorian Mutual Life Insurance Com- 
pany. Dr. Hamilton has practiced medi- 
cine in Dallas for more than ten years. 
Previously, he was first assistant to the 
staff of the Mayo Clinic in Rochester, 
Minnesota, and a Mayo Foundation fellow 
in internal medicine. He is on the staffs 
of Baylor University Medical Center, 
Medical Arts Hospital, and Parkland 
Hospital. 





ROWE JAMES DuPONT 
WILLIAM J. JAMES, FREDERICK E. 
ROWE, and LARRY DUPONT have 
been named vice presidents of Tracy- 
Locke Company Inc. Mr. James now will 
hold the title of executive vice-president, 
consumer products accounts. Mr. Rowe 
will handle imdustrial and financial ac- 
counts, and Mr. DuPont will be in charge 
of television and radio. 





“70 Years in Dallas”’ 


J. W. LINDSLEY & CO. 


Realtors — Insurors 


Specializing in 
¢ Property Management 


© Business Property — 
Sales & Leases 


2108 Main St. e Phone RI 2-4366 
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MONK BROS. 
“A Printers Serice” 
COMPLETE LINE OF SUPPLIES 


e INK e BLANKETS e PLATES 
e PLATE AND PRESS CHEMICALS 
2027 Young RI 2-8787 














FIND THE KEY MAN 
IN YOUR, BUSINESS 


AND ASK, YoURSEIE 
“WHarT HaPPENS iF 


He DjES Tom°RROW?” 


Ellis-Smith “Key Man” and “Partnership” 
Life Insurance Has the Answer! 


He’s only one man of many in your organization... but his 
store of knowledge and experience is invaluable to you now. 
Will it be completely lost when he dies? Ellis-Smith has new 
Life Insurance programs designed to pay you cash in event 
of his death — to help you with the expense of training his 
replacement. In the case of a partnership, Life Insurance 
pays the surviving partner to help purchase the partnership 
interest from the estate of the deceased. Call your Ellis-Smith 
Life Insurance man today for more information! 
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= RE one 


SU Smith lo 


SINCE 1921 
CORNER OF AKARD AND WOOD ° RI 2-8427 


A Porter Ellis 
’ Willard Crotty - 
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rérvvange FLOOR SPACE 


to MEET THE NEED! 
with WORKWALL MOVABLE PARTITIONS 










The unique design effectively divides 
floor area to provide additional work 
space. Available from 42” railing 
to ceiling heights, glazed or solid, 
WORKWALL is easy to relocate for 
varied requirements. 







Ask for information 


and FREE Catalogue 
distributed by 


Recommendations and estimates gladly given. 


Orto COERVER COMPANY, INC. 


333 Exposition > Phone TA 1-9968 





Dallas, Texas . 








Appointments and Promotions— 





DEAN RYNDERS has been promoted to 
vice-president in charge of industrial and 
contractor supply sales for Sabine Supply 
Company. Mr. Rynders has been with Sa- 
bine Supply for two years and formerly 
held the position of general manager. 
Prior to joining Sabine, he spent four 
years in the industrial chemical industry. 
Also advanced was GENE SCHAFFERS 
of the firm’s sales department, who has 
been named sales manager. 














PLATE WORK 


MACHINE WORK 





BUTANE SYSTEMS 


DALLAS °®° HOUSTON TYLER ° 





MOSHER STEEL COMPANY 


STRUCTURAL STEEL 
REINFORCING STEEL 


MISCELLANEOUS IRON 


LUBBOCK e 


... since 1885 


SHREVEPORT 








96 


DALLAS « MARCH, 1960 






































-| APPOINTMENTS AND PROMOTIONS. 
Name Firm Position | | N LAN D 
Clyde Anderson............ Storage Equipment Co. Area Sales Manager | 
5S eee _East Texas Motor Freight ......... Superintendent, | CONTAINER 
Transportation | 
Ted E. Brewer.............. Superior Decals . coe _.....Wice-President, General 
vinta ene CORPORATION 
| RS Re Purnell Advertising ... Vice-President 
Le ee Freeman Oldsmobile _......... Manager, Fleet Sales 
Robert L. Czerwinski ...Continental Gin Co. ................... Vice-President 
Robert L. Dunn ........... Southland Life Insurance ..........Assistant Superintendent, 
Ordinary 
Robert W. Eldredge .....Ellis-Smith & Co. it ae Manager, Life Insurance 
7 W. E. Esslinger ............ Skinner Brothers | .... Sales Manager 
Dr. Charles K. Hager... Temco Electronics ...... ...... Section Manager | 
Murrey Hughes ............ Varel Diamond Products _..Manager | CORRUGATED FIBRE 
- Bill Human.................... Sonneborn Brothers . _..Manager, Oil Division | SHIPPING CONTAINER 
d Joe Josephson............... Southland Life Insurance Supervisor, Sales Promotion, 
y G. A. Kellberg. ......General Travel Society Foes «a | papencesendiber ni 
ee ' | . | 8900 SOVEREIGN ROW 
t- W. R. Mackay............... American Seating Co. .... .... Sales Manager 
y Mendel Melasky............ Sonneborn Brothers . ....Manager, Oil Division 
B. F. Sammons............ Amphibious Boats ...................... Treasurer-Comptroller PHONE 
7 Norman H. Stewart ......WFAA Radio .......... \..ccsssses.Commercial Manager Fleetwood 7-1504 
. Richard A. Thompson Amphibious Boats ....... ....Vice President 
‘ James F. Wall .............. Southwest Airmotive .... .....Manager, Jet Overhaul | 18 Box Plants 
Alex F. Weisberg, Jr....E. M. Kahn ....0..000.0.0.0..ccccccccce. Director ene iis 
. W. C. Woody Jr........... WFAA Radio ............... YR, Sales Manager | 
& a 











Only one missing, that’s true... but who can make beautiful 
music without a full complement. How handy when the whole 
band is right there under the baton — where the finished piece 
comes out in perfect time...on key...and COMPLETE... as 
at PADGETT’S — with offset camera and layout department... 
offset and letterpress printing departments... composing room 
and bindery...truly a SYMPHONY OF SERVICES! 


uP|A70|6) 7/7] 


PRINTING CORPORATION 


1313 NORTH INDUSTRIAL @ R11-6461 © DALLAS 7, TEXAS 
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Advertising in DALLAS 
Produces Prestige Plus Results! 


ASK YOUR AGENCY or Call TOM MecHALE at RI 7-8451 
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HE artist’s sketch above depicts operation of the Fleming Paper Mill 

in Dallas during the nineties. Kerosene lamp illumination and crude 
machinery contrast sharply with present day plants and automatic equip- 
ment operating in Dallas. In 1893, John G. Fleming came from Oregon 
to set up the first paper mill in the Southwest. Dallas was a city of less 
than 40,000 and hundreds of items that are packaged today moved 
through grocery stores and department stores as bulk items. Through 
the intervening years, Fleming & Sons have kept pace with developments 
in the paper industry. Today, the capacity of this mill exceeds 300 tons 
daily. The operation includes a fully integrated corrugated paper box 
plant and also facilities for manufacturing raw material for cartons, 
containers and set-up boxes. Other Fleming products include box board, 
wrapping paper, decorative building paper, egg cartons and other prod- 
ucts which are sold nationally. Today, in its sixty-seventh year, Fleming 
& Sons are known throughout the paper industry and the firm is under 
the active management of the third generation of the Fleming Family. 


Business Confidence Built on Years of Service 


Old firms, like old friends, have proved their worth by dependable 
service through years of prosperity and adversity. The business 
pioneers listed on this page have played an important part in build- 
ing Dallas. They have met the challenge of economic change through 
decades of sustained operations. They are counted as “old friends" 
by thousands of satisfied customers in the Dallas Southwest. 
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Distinctive Office _? ee lure By 
Vance kh. Miller Company 








1916 Main Street Riverside 2-9091 | 





Complete Lines of Office Furniture and Office Supplies 








BOOKS 
FOR BUSINESSMEN 


Irwin Ross, long-time reporter for the 
New York Post, drops the spotlight on the 
arena of public relations in The Image 
Merchants. Ross chalks out the develop- 
ment of the PR business from its emer- 





gence at the turn of the century to its cur- 


rent unpublicized prominence. He carries 
you through many big-time PR cam- 
paigns, and tosses in biographical bonuses 
about the giants of the trade. Because or- 
ganized and consistent public relations for 
industry is largely a modern phenomenon, 
and because its social impact seems to be 
on the increase, this book makes worth- 
while reading. 

From a deluge of pamphlets comes two 
things of particular value. One is What's 
the Answer, a brief guide to sources of 
business statistics put together by the 
Chamber of Commerce of the United 
States. Brief, but compiled with keen intel- 
ligence and selectivity by seasoned re- 
searchers. Distributed by the Department 
of Manufacture, Chamber of Commerce 
of the United States, Washington 6, D.C.., 
at fifty cents a copy. Another item for the 
basic business library is Business Litera- 
ture, a Reading List for Students and 
Businessmen, prepared by Harriette L. 
Williams of the distinguished Baker Li- 
brary at Harvard University. (Plug: your 
Science and Industry Department at the 
Dallas Public Library has, or has 
on order, everything listed in these 
pamphlets.) 

How 300 Companies Handle Contribu- 
tions, published by the Dartnell Corpora- 
tion, is a study of corporate philanthropy 
based on a survey of large-company edu- 
cational and charitable contributions. 
Summarizes current practice, suggests pro- 
grams of maximum benefit to employees 
and the company, enumerates tax advan- 
tages, discusses service and product dona- 
tions, includes forms, and tells how to say 
no diplomatically. 

Constantin N. Jordan’s The Romanian 
Oil Industry will prove of interest to pe- 
teroleum-industry insiders. Thorough and 
authoritative. 
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Books for Business Men 


Yes, the Texas State Board of Insurance 
has just issued the Texas Insurance Code, 
1959, and it contains articles (though not 
enacted as part of the Insurance Code) on 
the Premium Rating Plans. 


There is nothing like keeping the money 
you make. Some eye-opening approaches 
to achieving this glittery goal are con- 
tained in Saving Income Taxes by Short 
Term Trusts. Authors R. L. Olson and 
R. L. Gradishar offer all the ins and outs 
based on current law. 


The economic structure of investment 
has been altered significantly by the vig- 
orous growth of mutual companies dur- 
ing the past few decades. Hugh Bullock 
tells of this growth and of the operations 
of mutual funds in Story of Investment 
Companies. The work is factual and com- 
pact, and has value for the investor and 
inquiring citizen. 

Sceretaries-U pward-and-Onward De- 
partment: Two similar offerings. Business 
Review for Professional Secretaries, by 
William G. Savage and other professors, 
and Secretary’s Business Review, edited by 
Nelda R. Lawrence. Both review human 
relations, management, economics, ac- 
counting, and business law. Both contain 
reference sections on English and gram- 
mar. Both are good, but the one edited by 
Lawrence is better, in that it offers more 
detail and a better index. 

How to develop, protect and profit from 
new products and new processes is ex- 
plained in Inventions, Patents and Their 
Management, by Alf K. Berle and L. 
Sprague de Camp. Incorporates informa- 
tion on trademarks and copyrights, and 
illustrates pitfalls with 44 cases. Out- 
standing. 


by Wyman Jones 


Science and Industry Department 
Dallas Public Library 
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DALLAS UNION SECURITIES Co., INC. 


1001 Adolphus Tower 
1412 Main St., Dallas 


Members 
New York Stock Exchange 
Midwest Stock Exchange 


American Stock Exchange ( Associate) 

















MORTGAGE LOANS 


ALL TYPES — RESIDENTIAL & COMMERCIAL 


Best Prevailing Rates & Terms 
Specializing in Prompt Service 


SOUTHERN TRUST & MORTGAGE COMPANY 
1302 Main Street Phone Ri 1-555! 
AUBREY M. COSTA, President 


35 YEARS EXPERIENCE FINANCING REAL ESTATE 

















- Get al the Space You Pay For.. i 
in a DELTA STEEL BUILDING! 


Every inch of space in a Delta Steel building is usable! 
Delta's Free-Span Rigid-Frame construction gives you 





up to 130 ft. of unobstructed interior width. 


Delta Steel Buildings have: 


® No Interior Columns or Obstructions 

® Low Fire Insurance Rates 

¢ Custom Designing 

* Room for Overhead Storage, 
Cranes, Etc. 





ee as offices, warehouses, factories, garages 
and stores . . . almost every business use! 


Delta Steel Buildings Co. / 4501 HARRY HINES + DALLAS, TEXAS 


DALLAS -« 








MARCH, 1960 101 





Industry today 


counts a modern 

plan of employee 
insurance benefits as 
one of the essentials 
in successful personnel 


administration. . . 


...and the list of Texas employers 
who have employee benefit plans 
insured by Southwestern Life reads 
like a “Who's Who in Texas Industry.” 


If you need counsel... 


... about disability coverage, life insurance or pension planning for 
employee groups, call — without obligation — any of our 
branch offices at Abilene, Amarillo, Austin, Beaumont, 
Corpus Christi, Dallas, El Paso, Fort Worth, Houston, Lubbock, 
San Angelo, San Antonio, Tyler, Waco and Wichita Falls. 





Outside of Texas the same good SwL service is available at 
Albuquerque, Baton Rouge, Denver, Little Rock, Los Angeles, 
New Orleans, Oklahoma City, Phoenix, Shreveport and Tulsa. 


Southwestern Life cin 


FAMILY PROTECTION * BUSINESS LIFE INSURANCE * ANNUITIES * PENSION PLANS * GROUP LIFE & DISABILITY INSURANCE 
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Every year our industry contributes to the major health cam- 
baigns and to the other civic appeals which keep Dallas moving, 
growing and full of vitality. 

Une of the most important of these is the fight against cancer, 


holesale Beer Distributors Of Dallas Bob Lee, W. A 


| 





the grim killer which claims the lives of hundreds of thousands 
of men, women and children each year. Again this year the 
people of our industry are back in the FIGHT AGAINST CANCER, 
every one of us, and we will be in the fight until the battle is won! 


7enaro. 

















